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City of Stockbridge

Budget Report

Account Summary
For Fiscal! 2016 Perlod Ending: 12/31/2016

Variance
Original Current Perlod Fiscal Favorable  Percent
Total Budget Total Budget Activity Activity  {Unfavorable) Remaling
Fund; 100 - GENERAL FUND
Revenue
Divislom 60000 - OPENING ENTRIES
100-06000-311500 INTANGIBEE RECORDING TAX 35,000.00 35,000.00 0.00 0.00 -35,000.80 100.00%
100-00000-311600 REAL ESTATE TRANSFER 9,500,00 9,500.00 0.00 0.00 -9,500.00 100.00%
100-00000-311710 FRANCHISE TAX-ELECTRIC 1,020,000.00 1,020,000.00 0.00 0.00  -1,020,000.00 100.00%
100-00000-311715 FRANCHISE TAX - EMC 5,000.00 5,000.00 0.00 0,00 -5,000.00 100.00%
100-08000-311720 FRANCHISE TAX-COLLEGE PK. 8,000.00 8,000.00 0.00 0.00 -8,060.00 100,00 %
100-00000-311730 FRANCHISE TAX-GAS 75,000.00 75,000.00 0.00 0.00 -75,000,00 100,00 %
100-00000-311750 FRANCHISE TAX-TELV CABLE 145,000.00 145,000.00 0.00 0,00 -145,000,00 100,00%
100-00000-311760 FRANCHISE TAX-TELEPHONE 100,004.00 100,000.00 0.00 0.00 -100,000.00 100.00 %
100-G0000-311730 FRANCHISE TAX-OTHER 5,000,00 5,000.00 0.00 0.00 -5,00000 100.00%
100-000C0-313100 LOCAL OPTION SALES/USE TX 3,018,082,00 3,018,682.00 0,00 0.00 -3,018,082,00  100.00%
100-000006-313110 HCTC - AVTTAX 225,000.00 275,000,00 0,00 0.00 -225,000.00 100.00%
100-00000-314201, BEER TAX 357,000.00 357,000.00 0.00 0.00 ~357,000.00  100.00 %
100-00000-31420G2 LIGQUOR TAX-PACKAGE SALES 147,000,00 147,000,00 0,00 0.00 -147,000.00 100,00 %
100-00000-314203 WINE TAX 99,750.00 29,750.00 0.00 0.00 -09,75000 100.00%
100-00000-314204 CONSUMPTION TAX - LIQUOR 32,000.00 32,000.00 0.00 0.00 -32,000.00 100,00 %
100-00000-316100 OCCUPATIONAL TAX 475,000.00 475,000.00 0.00 0.00 ~475,000.00 100.00%
100-00000-316112 GA MUNICIPAL LICENSE FEE 20,000.09 20,000.00 0.00 0.00 -20,000.00 100,00
100-00600-316113 MISC BUSINESS TAX 5,000.00 5,000.00 0.00 0.00 -5,00000 100.00%
100-00000-316150 QCCUPATIONAL TAX ADMIN. 68,000.00 68,000.00 0.00 0.00 -68,000.00 100.00%
100-00000-316200 INSURANCE PREMIUMV TAX 1,510,000.00 1,510,000.00 0.00 000  -1,510,000,0¢ 100.00%
100-00000-316300 financial Instituilon Taxes 60,000.00 60,000.00 0.00 0.00 -60,000.00  100.00 %
160-00000-319111 FORECLOSER/VACANT-REG FEE 5,000.00 5,000.00 0.00 0.00 500000 10000%
100-00000-323110 o7 ALCOHOLIC BEV-BEER 43,100.00 43,100.00 .00 0.00 -43,100.00 100.00%
100-00000-321120 OT ALCOHOLIC BEV-WINE 38,000.00 38,000.00 0.00 0.00 -38,000.00 100.00%
100-00000-321130 OT ALCOHOLIC BEV-LIQUOR 95,000.00 95,000.00 0.00 0.00 -95,000.00 100.00%
1069-60000-372150 OT APPLICATION FEE 2,100.0¢ 2,100.00 0,00 0.00 -2,400.00 100,00%
100-00000-323100 OCCUPATIONAL TAX PENALTY 1,800.00 1,800.00 0.00 0.00 -1,800.00 10060%
100-00000-323400 CCCUPATIONAL TAX-INTEREST 1,000.00 1,000,00 0.00 0.00 -1,000.00 100,00%
100-00000-334311 GRANTS FOR STREETS 125,000.00 125,000,00 0.00 0,00 -125,000.00 100,00 %
190-00000-349300 BAD CHECK FEES 500.00 500,00 0.00 0,00 -500,00 100.00%
100-90000-351140 FINES & FORFEfTURES 1,105,836,00 1,105,836.00 0.00 0.00 -1,105,836.00 100,00 %
100-G0000-361000 INTEREST REVENUES 1,000.00 1,000,00 0.00 0,00 -1,600.00  100.00%
100-00000-381100 SPRINT COM - RENT 40,000,00 46,000.00 0.00 0.00 -A0,000.0¢  160.00 %
100-00000-381200 PARK PAVILION RENTAL 20,000.00 20,000,00 0.00 0.00 -20,000.00 100.00%
100-00000-381300 T-MOBILE TOWER LEASE 32,000.00 32,000.00 a.00 .00 -32,000.00 100.00%
100-00600-383000 INS.REH.DAM,/STOLEN PROP 2,500.00 2,500.00 0.00 0,00 -2,500,00 100.00%
100-00000-38%013 CITY EMENTS REVENUE 6,500.00 6,500.00 0.00 0.00 -6,500,00 100.00%
100-00000-383030 MISCELLANEOUS 5,000.00 5,000.00 0.00 0.00 -5,006.00 106000 %
100-00000-389038 MAIN STREET SPONSORS 500.00 500,00 G.00 0.00 S500.00 100,00 %
100-00000-391100 OPERATING TRANSFER I 133,510.00 113,510,600 0.00 0.00 -113,510.00 100,00 %
Divislon: 00000 - OPENING ENTRIES Total; 9,057,678.00 9,057,678.00 0,00 0.00 -9,057,678.00  100.00 %
Revenue Total: $,057,678.00 9,057,678.00 0.00 0.00 -9,057,678.00 100.00 %
Expense
Divislor: 11100 - GOVERNING BODY
100-11100-511120 MAYOR 16,800.00 16,800.00 0.00 0.00 16,800,00 100.00%
100-11100-511121 COUNCIL 60,000.00 £0,000.00 0,00 0,00 60,000,00  100.00% "
100-11100-512100 GRP INSRNC MEDICAL/DENTAL §2,600.00 52,600.60 000’ 0.00 52,600.00 100.00 %
100-11100-532110 GROUP INSURANCE LIFE 300,00 300.00 0.00 0.00 300,00 100.00%
100-11100-512111 GROUP INSURANCE VISION 477.00 477.00 0.00 0,00 472,00 100.00%
Page 1 af 20

12/16/2016 10:39:03 AM




For Fiscal: 2016 Period Ending: 12/31/2016

Budget Report
Varlance
Orlginal Current Pericd Fiscal Favorable  Percent
Total Budget Total Budget Activity Activity  {Unfavorable) Remaining
100-11180-512200 MEDICARE 1.45% 1,115.00 1,115,00 0.00 0.00 1,115.00  100.00 %
100-11100-512400 PENSION 8,500.00 8,500.00 0.00 0.00 850000 100.00%
100-11100-512700 WORKER'S COMPENSATION 2,000.00 2,000.00 .00 6.00 2,60000 100.00%
100-11100-512851 HRA, $1,000 DEDUCTIBLE 6,000.00 £,000.00 0,00 0.00 £,000,00 100.00 %
100-11100-521101 OFFICIAL/ADMINISTRATIVE 10,800.00 10,800.00 0,00 0.00 10,800,00 100.00%
100-11100-521210 ACCOUNTING ANNUAL AUDIT 5,000.00 5,000.00 0.00 0.00 500000 100.00%
100-11100-521301 CODIFICATION 10,000.00 10,600.60 0,00 0.00 10,000.00 100.00%
100-11100-523231 CELL PHONES 7,000.00 7,000.00 0,00 0,00 7,00000 100.00%
100-11106-523310 PUBHIC NOTICES 5,000.0d 5,000.00 0,00 0,00 5,000.00 190.060%
100-11100-523400 PRINTING & BINDING 4,000.00 4,000.00 0,00 0.00 4,000.00 100.00 %
100-11100-523500 TRAVEL 12,000.00 12,000.00 0,00 0.00 12,000.00 100.00%
100-11100-523600 DUES & FEES 1,500.00 1,500.08 0.00 0.00 1,500.00 100.00%
100-11100-523700 EDUCATION & TRAINING 15,000.00 15,600.00 0.06 9.00 15,000,600 100.00%
100-11100-523910 Council Initatives 12,560.00 12,500.00 0.00 0.00 12,500,00 100.00%
100-11100-531110 COMPUTER EXPENSE 5,800.00 5,000.00 .00 0.00 5,000.00 100,00 %
100-111006-532130 OFFICE SUPPLIES 1,500.00 1,500.00 0.00 0.00 1,500.00 100.00%
100-11100-531132 COMMITTEE SUPPLIES 500,00 5G0.00 0.00 0.00 30000 100.00%
169-11100-531700 WHSCELLANEQUS EXPENSE 3,500.00 3,500.00 0.00 0.00 3,500.00 100.00%
100-11100-531703 HOSPITALITY/FOOD/BEVERAGE 2,000,00 2,000.00 0.80 .00 2,000.00 100.00%
100-11100-531747 CIRCUS ! 2,500,600 2,500.00 0.00 0.00 2,500.00 100.00%
300-131100-531750 UNIFCRMS 600,00 600,00 0.00 0.00 600,00 100,00 %
Dlvision: 11100 - GOVERNING BODY Total 246,192.06 286,192.06 0.00 0.00 246,192.00 100,00 %
Diviston: 13000 - EXECUTIVE
106-1 -511100 REGULAR EMPL. SALARIES 431,500.00 431,500.00 0,00 0.00 431,500.00 100.00%
100-13000-5121G0 GRP INSRNC MEDICAL/DENTAL 50,000.00 50,000.00 0,00 0.00 50,000.00 100.00%
00-13000-512110 GROUP INSURANCE LIFE 1,600.00 1,600.00 0.00 0.00 1,600.00 100.00%
100-13000-51211¢ GROUP INSURANCE VISION 600.00 600.00 .00 .00 60000 100.00%
100-13000-512200 MEDICARE 1.45% 6,300.00 6,300.00 0460 0.00 6,30000 100.00%
100-13000-512400 PENSION 60,200.00 60,200,00 4,00 0.00 60,200.00 100.00%
100-13000-512401 RETIREMENT CONTRIBUTION 12,400.00 12,400,00 4.00 0.00 12,40000 100.00%
100-13000-512600 UNEMPLOYMENT INSURANCE 3,000.00 3,000.00 Q.00 0.00 3,000.00 100.00%
1060-13000-512700 WORKER'S COMPENSATION 3,900.00 3,900.00 Q.00 0.00 3,900.00 100.00%
100-13000-512850 HRA REIMBURSEMENT 3,000.00 3,000.00 Q.00 0.00 3,000.00 100.00%
100-13000-522210 MAINTENANCE AGREEMENTS 500.00 504.00 2.00 0.00 500,00 100,00%
100-13000-522250 AUTO & TRUCK REPAIR 500,00 500.00 .00 0,00 500.00 1300.009%
100-13000-522320 RENTAL OF EQUIP & VEHICLE 2,500.00 2,500.00 0.00 0.00 2,500.00 160.00%
100-13000-523231 CELL PHONES 3,400.00 3,400.00 0.00 0.00 3,400,00 100.00 %
100-13000-523400 PRINTING & BINDING 300,00 300.00 0.00 0,00 300,00 100.00%
100-13000-523500 TRAVEL 6,000.00 6,000.00 0.00 0.00 600000 100.00%
100-13000-523600 DUES & FEES 2,500.00 2,500.00 0.00 0.00 2,500,060 100.00 %
100-23000-523700 EDUCATION & TRAINING 8,009.00 8,000.00 0.00 0.00 3,000.00 10000 %
100-13000-531110 COMPUTER EXPENSE 10,000.00 10,000,00 0,00 0.00 10,000.00 10000 %
300-13000-531130 OFFICE SUPPLES 4,000.00 4,000.00 0.00 0,00 4,000.00 100.00%
100-13000-531700 MISCELLANEGUS EXPENSE 2,500.00 2,500.00 0.00 0.00 2,500,00 100.00%
100-13000-531 701 HOSPITALITY/FOOD/BEYERAGE 1,500.00 1,500.00 0.00 0.00 1,500,000  100.00%
100-13000-531750 UNIFORMS 300.00 300.00 0.00 0.00 300,00 100.00%
Divisien: 13000 « EXECUTIVE Totalk 614,500.60 614,500.00 0.00 0.00 514,500.00  100.00 %
Division: 15100 - FINANCIAL ADMINISTRATION
100-15100-511100 REGULAR EMPL, SALARIES 301,100.00 301,100.00 0.00 0.00 301,100.00 100.00%
100-15100-511110 CLERK & ASSISTANTS 119,300,00 119,300.00 0.00 0.00 119,300.00 100.00%
106-15100-511360 OVERTIME 3,000.00 3,000,00 0.00 0.03 300000 10000 %
100-15190-512100 GRP INSRNC MEDICAL/DENTAL 115,000.00 115,000,000 0.00 0.00 115,000.00 100,00 %
100-15100-512101 FEES GRP INS 4,000,00 4,000.00 0.00 0.00 400000 100.00%
100-15160-512110 GROUP INSURANCE LIFE 1,700.00 1,700.00 0.00 0.00 170000 100.00%
100-15160-512111 GROUP INSURANCE VISION 855,00 855.00 0.60 .00 855.00 10060 %
100-15100-532200 MEDICARE 1.45% 6,100.00 6,100.00 0,00 0.00 6,100.00 100,00 %
100-15160-512400 PENSION 75,600.00 75,600.00 0.00 0,00 75,600.00 100.00%
160-15100-512600 UNEMPLOYMENT INSURANCE 12,490,000 12,490.G0 0.00 0.00 12,490.00 100.00%
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Budget Report

For Fiscal: 2016 Perfod Ending: 12/31/2016

Varlance

Original Current Pertod Flscal Favorable  Percent

Total Budget Total Budgat Activity Activity  {Unfavorahle] Remaining

100-15100-512700 WORKER'S COMPENSATION 4,900.00 4,900.00 0,00 0.00 4,900,00 100.00%
A100-15100-51280Q EMPLOYEE ASSISTANCE PROG. 1,360.00 1,300.00 0,00 0.00 1,300.00 100.00%
100:15100-512851 HRA, 31,000 DEDUCTIBLE 11,000.00 11,000.00 0.00 0,00 14,000.00 30000 %
100-15100-521100 CONSULTANT FEES 25,000,00 25,000.00 0.00 0,00 25,000.00 100.00%
160-15100-521210 ACCOUNTING, ANNUAL AUDIT 65,000,00 65,000.00 4.00 - 0,00 65,000.00 100.00%
100-15100-521217 LEGAL 2G0,000,00 200,000.00 .00 0,00 200,000.00  100.00%
100:15100-521218 LEGAL, OTHER 50,006,060 50,000.00 .00 0,00 50,000.00 100,00 %
100-15400-521223 PAYROLL FEES 10,000.00 10,000.00 0.00 0.00 10,000.00 100.00%
100-15100-521335 SHREDING 2,000.00 2,000.00 0.00 0,00 2,000,080  100,00%
100-15100-522210 MAINTENANCE AGREEMENTS 55,000.00 55,000.00 0.00 0.00 55,000.00 100,00 %
100-15100-522230 EQUIPMENT REPAIRS 500.00 500.00 0.00 0,00 500.00 10000 %
108-15100-522250 AUTO & TRUCK REPAIR 1,500.00 1,500.00 0.00 0,00 1,500.00 10000 %
1060-15300-522370 RENTAL OF EQUIP & VEHICLE 10,000.00 16,080.00 0.00 0.00 10,000.00 1C0.00%
100-15100-523110 INSURANCE GEN. LIABILITY 175,000.00 175,000.00 0.00 .00 17560000 100.00%
100-15100-523231 CELL PHOMES 1,000.00 1,600,600 0.00 ¢.00 1,000.00 100.00%
100-15100-523240 AT&T CLUB SERVICE 5,800.00 5,800,00 .00 0.00 5,800,00 100.00%
100-15100-523246 TELECOMMUNICATION 30,000.00 30,000,00 0.00 0.00 30,000,00  100.00%
100-15100-523300 ADVERTISING 1,500.00 1,500.00 0.00 0.00 1,500,060 100.00%
160-15100-523310 PUBLIC NOTICES 100.00 160,00 0.00 0.00 100,00  100.00%
100-15100-523400 PRINTING & BINDING 2,500.00 2,500.00 0.00 0.00 2,500,00 100.00%
100-15100-523500 TRAVEL 5,000.00 5,000.00 0.00 0,00 5000.00 100.00%
100-15100-523600 DUES & FEES 16,350.00 16,350.00 0.00 0.00 16,350.00 100.08%
100-15100-523700 EDUCATION & TRAINING 10,00G.06 16,000.00 0.00 0,00 10,000.00 100.00%
100-15100-523850 PERSONNEL SERVICE 50,060.00 50,000.00 0.00 0.00 50,000.00  100.00%
104-15100-523851 INTERN HELP 10,000.00 10,000.00 0.00 .06 10,000.00 100.00 %
100-15100-523855 CONTRACT SERVICES 8,120.00 8,120.00 .00 0,00 812000 100.00%
100-15100-523901 BANK CHARGES 5,000.00 5,000.00 0.00 0,00 5,000,00 100.00%
100-15100-523909 CREDIT CARD EXPENSES 15,000.00 15,000.Q00 9,00 0.00 15,0600.00 100.00 %
100-15100-523930 DRUG TESTING, VACCINES 8,000,00 - 8,000.00 0.00 0.00 8,000,00 100.00%
100-15100-523936 HR EXPENSES 8,0600,00 8,000,080 0.00 0.00 8,000.00 100.00%
100-15100-523937 HEALTH & WELLNESS 35,000,00 35,000.00 000 0.00 35,600.00 100.00%
100-15100-523940 POSTAGE 140,000,00 10,000.00 0.00 0.00 10,000,000 100.00%
100-15100-523945 WEB SITE 5,000,00 5,000.00 0.00 0.00 5000.00 100.00 %
100-15100-531110 COMPUTER EXPENSE 35,000.00 35,000.00 0.04 0.00 35,000.00 10000 %
100-15100-531120 ELECTION EXPENSE 500,00 500.00 c.00 0.00 500.00 100.00%
100-15100-533130 OFFICE SUPPLIES 15,000.00 15,000.00 8.00 0.00 15,000.00  100.00 %
160-15100-531290 CABLE 100.00 100.00 0.0 0.00 i00.00  100.00%
100-15100-531700 MISCELLANEQUS EXPENSE 10,000.00 10,000.00 9.00 0.00 10,000.60  100.00%
100-15100-531701 HOSPITALITY/FOOD/BEVERAGE 5,000.00 - 5,000.00 0.00 0.00 5,000.00 100,00%
100-15100-531710 CHRISTMAS BECORATIONS 5,000.00 5,000.00 8,00 .00 5,000,00 100.00%
100-15300-531720 SIGNS 1,000.00 1,000.00 0.00 T 0460 1,000,000  100.00%
100-15100-531750 UNIFORMS 1,600.00 1,000.00 0.00 0.06 1,000.00 100.00%
100-15100-5414G6 STORM WATER/PROPERTY TAX 9,000.00 9,000.00 0.00 0,00 $,000,00 100.00%
i00-15100-542300 FURNITURE & FIXTURES 5,600.00 5,000.00 0.00 0.00 5,000,00 100.00%
320-15100-542500 EQUIPMENT 10,000.00 10,000.00 0,00 0.00 10,000,00. 100.00%
100-15100-573200 LIABIATY INSURANCE DEDUCY 7,000.00 7,000.00 2.00 0.09 7,000.00 10000 %
Diviston: 15100 - FINANCIAL ADMINISTRATION Totak: 1,580,315.00 1,580,315.00 0.00 0.00 1,580,315.00 10060 %

Division; 15350 - IT TOTAL TECH

100-15350-521211 IT Total Tech for Governing Bady 20,000.00 20,000.00 0.00 0.00 20,000.00  100.00%
100-15350-521242 IT Total Tech for Executive 10,000.00 10,000.00 0.00 0.00 10,000.00 100,00 %
100-15350-521213 IT Total Tech for Administration 30,000.00 30,000.00 0.00 0.00 30,000.00 100.00 %
100-15350-521214 IT Total Tech for Government Build 4,000.00 4,000.00 0.00 0.00 4,000.00  100.00 %
160-15350-521215 1T Total Tech for Courts 10,060,060 10,000,090 0,00 0.00 16,000.00  100.00%
100-15350-521216 IT Total Yech for Public Works 10,000.00 10,000.00 0.00 0.00 10,000.00 100.00%
10-15350-521217 IT Total Tech for Code Enforcament 2,000.00 2,000.00 .00 0.00 2,000.00 100.00%
100-15350-521218 IT Total Tech for Maln Street 7,000.00 7,000.00 0.00 .00 7,060000 100.00%
Division: 15350 - IT TOTAL TECH Total: 93,000.00 93,500.00 0.00 0.00 93,000.00 100.00%
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For Fiscal: 2016 Perlod Ending: 12/31/2016

Budget Report
Varlance
Orlglnal Currant Perlod Fiscal Favorable  Percent
Total Budget Total Budget Activity Activity  {Unfavorable) Remalning
DBivisian: 15650 - GOVERNMENT BUILDINGS/PROPERTY
100-15650-511100 REGULAR EMPL. SALARIES 175,000,00 175,000.00 0.00 0.00 175,000.00 100.00%
100-15650-612100 GRP INSRNC MEDICAL/DENTAL 62,200.00 62,200.00 0.00 0.00 62,200,00 10G0.00%
100-15650-512319 GROUP INSURANCE LIFE 1,500.00 1,500.00 0.00 0,00 1,500,00 10000 %
100-15650-512111 GROUP INSURANCE VISION 1,400.00 1,400.00 0.00 0,00 1,400,00 100.00%
100-15650-512200 MEDICARE 1.45% 2,500.00 2,500.00 0.00 0.00 2,500,060 100.00%
100-15650-512400 PENSION 31,700.00 31,700.00 0.00 0.00 31,700,00 100.00%
10Q-15650-512790 WORKER'S COMPENSATION 2,200.00 2,200.00 0.00 0.00 2,200.00 100.00%
100-15650-512851 HRA, 51,000 DEDUCTIBLE 2,000.00 2,000.00 0.00 0,00 2,00000 100.00%
100-15650-521230 ENGINEERING FEES 50,000.00 50,000,00 0.0 0,00 50,000,00 100.00%
100-15650-522210 MAINTENANCE AGREEMENTS 25,000.00 25,000.00 0.00 0.00 25,000,00 100.00%
100-15650-522214 FACILITY CLEANING, 4640 50,000.00 50,000,060 0.00 0.00 50,000,00 100.00%
100-15650-522216 LANDSCAPING/PLANTS NEW CH 17,000,00 17,000.00 0.00 0.00 17,006.00 100.00%
100-15650-522218 CLEANING - COURT 21,000.00 21,000.00 0.00 0.00 21,000,00 100,00 %
100-15650-522213 LANDSCAPING 27,000,00 27,000.00 0.00 0.00 27,000.00 100.00 %
100-15650-522220 MAINTENANCE & CLEANING 25,600.00 25,000.00 0.00 0.00 25,000.00 100,00 %
100-15650-522222 STREETSCAPE - LANDSCAPING 8,000.00 6,000.00 0.00 0.00 5,000.00 100.00%
100-15650-523224 FOUNTAIN MAINTENANCE 4,000.00 4,000,00 0.00 0.00 400000 100,00 %
100-15650-522230 EQUIPMENT REPAIRS 10,000.00 10,000.00 0,00 0.00 10,000.00 10000 %
100-15650-522310 Rental of Land and Bullding 1,000.00 1,000,00 0,00 0.00 100000 100.00%
100-15650-522320 RENTAL OF EQUIP & VEHICLE 1,000.00 1,000.00 0.00 0.00 1,600.00  100.00 %
100-15650-531110 COMPUTER EXPENSE 5,000.00 5,000.00 0.00 0.00 500000 100.00%
100-15650-531140 SUPPLIES & MATERIALS 10,000.00 10,000.00 0.00 0.0o 10,000.00 10000 %
100-15650-531142 HAND TOOLS & SMALL EQUIP. 7,500.00 7,500,00 0.00 0.00 7,500.00 100.00%
100-15650-531143 SECURITY UPGRADE 65,000.00 65,000.00 0.00 0.00 65,000.00 100.00 %
100-15650-531222 GA POWER ELECTRICITY 18,000.00 18,000.00 0.00 0.00 18,000.00 100.00%
100-15650-531224 GA PWR,LIGHTS,TAG OFFICE 3,000.00 3,000.00 0.00 0,00 3,000.00 100.00%
100-15650-531225 GA PWR,4640 CITY HALL - 65,000.00 65,000.00 0.00 0,00 £5,000.00 100.00%
140-15650-531271 Admin Vehicles 6,500.00 6,500.00 0.00 0.00 6,500.00 100.00%
100-15650-531280 Cable 1,500.00 1,500.00 0,00 0,00 1,500.00 100.00%
100-15650-531700 MISCELLANEQUS EXPENSE 3,000.00 3,000.00 0.00 0,00 3,000.00 100.00%
100-15650-531720 SIGNS 2,500.00 2,500.00 0,00 .60 2,500.00 100.00%
100-15650-542500 Equipment 20,000.00 20,000.00 0.00 0.00 20,000.00 100.00%
Divislon: 15650 - GOVERNMENT BUILBINGS/PROPERTY Total: 722,500,00 722,500,00 0.00 0.00 722,500.00 100,00 %
Divislon: 25000 - MUNICIPAL COURT
100-25000-511140 JUBGE 44,100.00 44,100.00 0.00 0.00 44,300.00  100.00%
100-25000-581144 SOLICITOR 33,600,00 33,600,00 0.00 0.00 33,6000 100.00%
100-25000-511142 COURT CLERK & ASSISTANTS 144,500,00 144,600.00 0.00 0.00 144,600.00 103.00%
100-25000-512100 GRP INSRNC MEDICAL/DENTAL 20,000.00 28,000,60 0.00 0.00 20,000.00 100.00%
100-25000-512110 GROUP INSURANCE LIFE 1,020.00 1,620.00 0,00 0.00 1,020.00 10000 %
100-25600-512111 GROUP INSURANCE VISION 737.00 737.00 6.00 0,00 F37.00  100.00%
100-25000-512200 MEDICARE 1.45% 3,120.00 3,120.00 .00 0,00 3,120.00 100.00%
100-25000-512400 PENSION 26,100.00 26,100.00 0.00 0.00 26,10000 100.00%
100-25000-512600 UNEMPLOYMENT INSURANCE 1,001.00 1,001.00 0.00 0.00 1,001.00 10000 %
100-25000-512700 WORKER'S COMPENSATION 3,000,00 3,000.00 0.00 0.00 3,000.00 10000 %
100-25000-512851 HRA, $1,000 DEDUCTIBLE 3,000.00 3,000.00 0.00 0.00 3,000,080 10000 %
100-75000-521221 LEGAL - INDIGENT 50,000,00 50,000.00 0.00 0.00 50,000.00 10000 %
100-25000-521225 INTERPRETER 500,00 500.00 Q.00 0.00 500,00 100.00%
100-25000-521226 75| PROBATION 10,000.00 10,000.00 0.00 0.00 000000 100,00 %
100-25000-521301 COBIFICATION 800.00 800,00 0.00 0,00 300.00 100.00%
100-25000-521310 COURT SOFTWARE 30,000.00 30,000.00 0.00 0.00 30,060000 100.00%
100-25000-521335 SHREDING 700.00 700,00 0,00 0.00 70006 100.00%
100-25000-522210 MAINTENANCE AGREEMENTS 6,000.00 6,000.00 0.00 0.00 6,000.00 100.00%
100-25000-522230 EQUIPMENT REPAIRS 1,500.00 1,500.00 0.00 0.00 1,500.00  100.00%
100-25000-522320 RENTAL OF EQUIP & VEHICLE 2,000.00 2,000.00 .00 0.00 2,600,00 10000 %
100-25000-523220 GECQRGIA TECHNOLOGY AUTH. 150,00 150.00 0.00 0.00 150,00 100.00 %
100-25000-523245 TELECOMMUNICATIONS 10,000.00 10,000.00 0.00 0.00 10,000.00  100.00 %
160-25000-523400 PRINTING & BINDING 1,200.00 1,200.00 0.0¢ 0.00 1,200.00 100,00 %
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For Fiscal: 2016 Period Ending: 12/31/2016

Budget Report
Varlanca
Orignal Current Perfod Fiscal Favorable  Percent
Total Budget Total Budget Activity Activity  {Unfaverable) Remalning
100-25000-523500 TRAVEL 2,000.00 2,000.00 .00 0.80 2,000,000 10000%
100-25000-523600 DUES & FEES 800,00 8000 0.00 0.00 800,00 100.00%
100-25000-523700 EDUCATION & TRAINING 3,600.00 3,000.00 0.00 0.00 3,000,00 100.00%
100-25000-523902 CREDIT CARD EXPENSES 3,000.00 3,000.00 0.00 0.00 3,00000 100.00%
100-25000-523940 POSTAGE 1,000.00 1,600.00 0.00 0.00 1,000,00 100.00%
100-25000-531110 COMPUTER EXPENSE 2,500.00 2,500.00 0.00 0.00 2,500.00 100.00%
100-25000-531130 OFFICE SUPPLIES 2,000.00 2,000.00 0.00 0.00 2,000.00  100.00%
100-25000-531211 NTRL GAS,4545 MUNI COURT 2,000.00 2,000.00 0.00 0.00 2,000,060  100.00 %
100-25000-531227 GA PWR, 4602 MUNICIPAL CRT 10,500.00 10,500.00 0.00 0.00 10,500.00 100.00 %
100-25000-531280 CABLE COURTS 750.00 750.00 0.00 0.00 75060 10000 %
J10G-25000-531700 MISCEELANEQUS EXPENSE 5,000.00 5,000.00 0.00 a.00 5,000.00 100.00%
J0G-25000-531710 CHRISTMAS DECORATIONS 250.00 250.00 0.00 0,00 250,00 100.00%
100-25000-531720 SIGNS 250,00 250.00 0.00 0.00 250,00 100.00%
100-25000-531750 UNIFORMS 700.00 700,00 0.00 0.00 700,00 100.00%
100-25000-542300 FURNITURE & FIXTURES 2000.00 2,000.00 G.00 0.00 2,000.00 100.00%
100-25000-542400 COMPUTER SOFTWARE 2,000.00 2,000.00 0.00 0.00 2,000.08 100.00%
100-25000-573001 BRAIN & SPINAL INJURY 3,800.00 3,800.00 0.00 0.00 3,800.00 300.00%
100-25000-573042 STATE PROBATION 5YS FUND 1,600.00 1,600.00 0.00 0.00 1,600.00 100.00%
1G0-25000-573003 FINES 10% JAH, 70,000.00 70,000.00 0.00 0.00 70,000.00 100.00%
100-25004-573004 VICTIMS ASSIST. FUND 35,000,00 35,000.00 0.00 0.00 25,000.06 10000%
100-25000-573005 BOND REFUND 40,600,00 40,000,00 0.00 0.00 40,000.00 10000 %
100-25000-573006 GA CRIME VICTIM'S FUND 1,100.00 1,100.00 0.00 0.00 1,100,00 100.00%
100-25000-573007 CTY DRUG ABUSE TR AND EDY 13,000.00 13,600.00 0.® .00 13,000.00 100.00%
100-25000-573008 P. 0. A&B FUND 42,000.00 42,000.00 0.0 0.00 42,000.00 100.00%
100-25000-573009 P, O. TRAINING FUND 60,000.00 60,600.00 0.00 0.00 60,000.00 100.00%
100-25G00-573010 INDIGENT DEFENSE FUND 70,004.00 70,0006.00 0.00 0.00 70,000,00 100.00%
100-25000-573011, DRIVERS ED/TRAINING FUND 15,000.00 15,000.00 0.00 0.00 15,000.00 100,00 %
100-25000-573020 WITNESS FEES 500.00 500.00 0.00 .00 500,00 100.00%
Dlvision: 25000 - MUNICIPAL COURT Totak 782,878.00 782,878.00 0.06 0.00 782,878.00 100.00%
Division: 32100 - POLICE ADMINISTRATION
100-32100-523215 PAYMENT TO HENRY COUNTY 755,600.00 755,000.00 0.00 0.00 755,000,00 10000 %
Division: 32100 - POLICE ADMINISTRATION Total: 755,000.00 755,000.00 0.00 8.00 755,000.00 100,00 %
Division: 42200 - PUBLIC WORKS .
100-42200-511100 REGULAR EMPL. SALARIES 706,100.00 706,100,860 0.00 0.00 706,100.00 100.00%
100-42200-5311300 OVERTIME 20,000.00 20,000,00 0.00 0.00 20,000,080  100.00 %
100-42200-512100 GRP INSRNC MEDICAL/DENTAL 239,500,090 239,500,00 0.00 G.00 239,500,00 100.00%
100-42200-512110 GROUP INSLIRANCE LIFE 3,607.00 3,607.00 0.00 0.00 3,607.00 100.00%
100-42200-512111 GROUP BNSURANCE VISION 1,880.00 1,880,00 0.00 0.00 1,880,00 100.00%
100-42200-512200 MEDICARE 1.45% 10,300.00 10,300.00 0.00 0.00 10,300.00  100.00 %
100-42200-512400 PENSION 128,200.00 128,200,00 0.00 0.00 128,200,00 100.00%
100-42200-512700 WORKER'S COMPENSATION 48,105.00 48,105.00 0,00 0,00 48,105.00 10000 %
100-42200-512851 HRA, 51,000 DEDUCTIBLE 15,000.00 15,000.00 0.00 .00 15,000.00 100,00 %
100-42200-521201 PROFESSIONAL 10,000.00 10,000.00 0.00 0.00 10,000.00 100.00%
100-42200-521230 ENGIMEERING FEES ¥5,000.00 25,000.00 0.0 €.00 25,000,000  100.00%
100-42200-522210 MAINTENANCE AGREEMENTS 6,000.00 6,000.00 0.00 0.00 G,000,00 100.00%
100-42200-522220 MAINTENANCE & CLEANING 5,000.00 5,000.00 0.00 0.00 5,000,00 100.00%
100-42200-522230 EQUIPMENT REPAIRS 15,000.00 15,000.00 0.00 0.00 15,000.00 100.00 %
100-42200-522241 LIVIIG S013642-PRC,3 STRTS 85,000.00 85,000.00 0.00 0.00 85,000,00 100.00%
100-42200-522242 STREET/TRACK MAIN. & REP, 5,000.00 5,000.00 0.00 0.00 500000 100.00%
100-42206-52225() AUTO & TRUCK REPAIR 50,000.00 50,000.00 0,00 0.00 0,000,000 100.00%
100-42200-522253 DAMAGE TO CITIZEN VEHICLE 2,560.00 2,500.00 0,00 0.00 2,500,00  100.00%
100-42200-522320 RENTAL OF EQUIP & VEHICLE 4,000.00 4,000,00 0,00 0,00 4,000.00 100,00 %
100-42200-523231 CELL PHONES 10,000,00 10,000,00 0.00 0.00 10,000,00 100,00 %
100-42200-523245 TELECOMMUMICATIONS 15,000.00 15,000,00 0.00 0.00 15,000.00 100.00 %
100-42200-523400 PRINTING & BINDING 1,600.00 1,000.00 0.00 0.00 1,000.00 100.00 %
100-42200-523500 TRAVEL 4,000.00 4,000.00 0.00 0.00 4,000.00 100,00 %
100G-42200-523600 DUES & FEES 2,000.00 2,000.00 8,00 - 0.00 2,000.00 100.00%
100-42200-523700 EDUCATION & TRAINING 10,000.00 10,000.00 0.00 0.00 10,000.00 10000 %
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Variance
Original Current Perlod Fiscal Favorabiea  Parcent
Total Budget  Total Budget Activity Activity  (Unfavorable) Remaining
100-42200-523800 EICENSES 2,500.00 2,500.00 0,00 0.00 2,500.00 100.00%
100-42200-523850 PERSOMNNEL SERVICE 115,000.00 115,000.00 0,00 0.00 115,000.00 100,00 %
100-42200-523851 UTILITY PROTECTION SERV, 4,000.00 4,000.00 0.00 0,00 400000 100.00%
100-42700-523930 DRUG TESTING, VACCINES 3,000,00 3,000.00 0.00 0,00 300000 100.00%
100-42200-523335 DRIVERS LICENSES 1,000.00 1,060.00 0.00 0,00 1,000.00 100.00%
100-42200-523340 POSTAGE 3,000.00 3,000.00 0.00 0,00 3,000.00 100,00 %
100-42200-523960 REIMBURSEMENT/REPAIRS 5,000.00 5,0600.00 0.00 0,00 5,000.00  100.00%
100-42200-531110 -COMPUTER EXPENSE 3,000.00 3,000.00 Q.00 0,00 3,000.00 100.00%
100-42200-531134 PIN POINT 1,000.00 1,000.00 0.60 0,06 100000 100.00%
100-42200-531130 OFFICE SUBPLIES 5,060.00 5,000.60 0,00 0,00 500000 100.00%
100-42200-531140 SUPPLIES & MATERIALS 20,600.00 20,000.00 0.00 0,00 20,000,00 10000 %
100-42200-531142 HAND TOOLS & SMALL EQUIP, 15,000.00 15,000.00 0.00 0,00 15,000.00 1C0.00%
100-42200-531145 MOSOUITO SPRAYING 2,600.00 2,000,00 .00 4.00 200000 10000%
100-42200-531211 NTRL GAS,4545 MUN] COURT 10,660.00 10,0660.00 0.00 .00 10,600.00  100.00%
100-42200-531222 GA POWER ELECTRICITY 18,000.00 13,000.00 0.00 0.00 18,000.00 100.00%
300-42200-531233 STREET LIGHTS, QUTSIDE 400,000.00 400,000,00 0,00 0.00 400,000,.00 100,00 %
100-42200-531240 ENERGY-BOTTLED GAS 1,000.00 1,000,00 .00 0.00 1,000,00 100,00%
100-42200-531270 ENERGY-GASOLINE/DIESEL 40,000,00 40,000,00 0.00 0.00 40,000,00 100.00%
100-422G0-531700 MISCELEANEQUS EXPENSE 5,000,00 5,000,060 0.00 0.00 5,000.00 300.60%
1080-42200-531710 CHRISTMAS DECORATIONS 15,600.00 15,000.00 Q.00 0.00 15,000.00 200.00%
100-43200-531720 SIGNS 2,500.00 2,500.00 0.00 0.00 2,500,000 10000%
460-42200-531740 TIRE EXPENSE 8,000.00 8,000,006 0.00 .00 8,000,000 10000 %
100-42200-531750 UNIFORMS 20,000.00 20,000.00 G.00 0,00 20,00000 10000%
100-42200-541403 PAVING 25,000.00 25,000.00 0.00 3,00 25,000.00 10000 %
100-42200-542200 VEHICLES 75,000.00 75,0600.00 0.00 0,00 75,000.00 100.00 %
100-42200-542400 COMPUTER SOFTWARE 5,000.00 5,000.00 0.00 0,00 5,000.00 100.00%
100-42200-542500 EQUIPMENT 16,000.00 10,000.00 0.00 0,00 10,000.00 10000 %
Dvistons 42200 - PUBLIC WQRKS Total 2,736,192.00 2,236,192.00 .00 0.00 2,2365,192.00 100.00%
Division: 61900 - CITY EVENTS
100-61900-523300 " ADVERTISING 4,000.00 4,060.00 0.00 0.00 4,000.00 100.00%
100-61900-531705 HOLIBAY GALA 15,660.00 15,000.00 .00 0.00 15,000.00 100.00%
100-51900-531710 CHRISTMAS DECORATIONS 10,004.06 10,000.00 .00 0.00 10,000.00 10000 %
100-61900-531727 MEMORIAL DAY MARCH §,000.00 5,000,00 0.00 0.00 6,000,00 100.00 %
100-61900-531729 SUMMER EVENTS 37,500.00 37,500.00 0.00 0.6 37,500.00 100,00 %
100-51200-531734 BRIDGEFEST 25,000.00 25,000,00 0.00 0.00 25,000,00 100,06 %
109-61500-531737 VETERAN'S DAY PARADE 10,000.00 10,000,003 0.00 0.00 10,000.00 100,00 %
100-61900-531746 CITY/COUNTY ANNUAL DINNER 3,000.00 3,000,00 0,00 0.00 3,000,000  100.00 %
Division: 61990 - CITY EVENTS Totalk 110,500.00 116,500.00 0.00 4.00 1iG,500,00 100,00 %
Diviston: 62200 - PARKS '
100-62200-522225 BRIDGE MAINTENANCE 2,500.0G 2,500.00 0,00 0.00 2,500.00 100,60 %
100-62200-522730 EQUEPMENT REPAIRS 3,000.00 3,000.00 0.00 0,00 3,000.00 100.00%
100-62200-522250 AUTO & TRUCK REPAIR 2,500.060 2,500,080 0.00 0,00 2,500.00  100.60 %
100-62200-523220 GEORGIA TECHNOLOGY AUTH, 1,000.00 1,000,00 0.00 0.0} 1,000.00 100.00%
100-62200-523240 AT&T CLUB SERVICE 2,500.00 2,500,00 .80 0.00 2,500.00  100.60%
100-62200-523935 DRIVERS LICEMNSES 500.00 500,00 0.0 0.00 500.00 100.00%
100-62200-531140 SUPPLIES & MATERIALS 15,000.00 15,000.00 0.00 .00 1500000 100.00%
100-652200-531222 GA POWER ELECTRICITY 15,600.00 15,000.00 0.00 0.00 15,000.00 100.00 %
i00-62200-531270 ENERGY-GASOLINE/DIESEL 4,600.00 4,000.00 0.00 0.00 4,000.00  100.00 %
108-62200-542300 FURNITURE & FIXTURES 5,000.00 5,000.00 0.00 0.00 500000 10000 %
100-62200-542500 EQUIPMENT 5,000.00 5,000.00 0.00 0.00 500000 10000 %
Diviston: 62200 - PARKS Total: 56,000.00 56,000.00 0.00 0.00 56,000,00 100,00 %
Diviston: 74500 - CODE ENFORCEMENT
100-74506-511100 REGULAR EMPL. SALARIES 104,500.00 104,500.00 .00 0.00 104,500.00 100.00 %
100-74500-512100 GRP INSRNC MEDICAL/DENTAL 35,000.00 35,000.00 0.00 0.00 35,000.00  300.00%
100-74500-512110 GROUP INSURANCE LIFE 500,00 500.00 . 000 0.00 500.00  100.00%
104-74500-512111 GROUP INSURANCE VISION 1,000.00 1,600.00 0.00 0,00 1,000.00 100.00%
100-74500-512200 MEDICARE 1.45% 1,535.00 1,535.00 .00 0.00 1,535.00 100.00%
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100-74500-512400
100-74500-51270G0
100-74500-523231
100-74500-523245
100-74500-523500
100-74500-523600
100-74500-523700
100-74500-531110
100-74500-531 140
100-74560-531270
100-74500-531740
100-74500-531750
10Q-74500-542200

PFENSION

WORKER'S COMPENSATION
Cell Phones
TELECOMMUNICATIONS
TRAVEL

DUES & FEES

EDUCATION & TRAINING
COMPUTER EXPENSE
SUPPLIES & MATERIALS
EMERGY-GASOLINE/DIESEL
TIRE EXPENSE

UNIFORMS

VEHICLES

Divislon: 74500 - CODE ENFORCEMENT Total:

Divislon: 75500 - Main Street Program

100-75500-511100
100-75560-512109
100-75500-512110
106-75500-512111
A60-75500-512200
100-75500-512400
100-75500-512600
100-75500-512700
160-75500-512851
100-75500-521260
100-75500-523231
100-75500-523245
100-75500-523400
300-75500-523500
100-75500-523600
100-75500-52370C
100-75500-523940
100-75500-531 110
100-75500-531.140
100-75500-531701
160-75500-531725
1065-75500-542360

REGULAR SALARIES
GRP INSRNC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1.45%

PENSION

UNEMPLOYMENT INSURANCE
WORKER'S COMPENSATION
HRA, 51,000 DEDUCTIBLE
PROFESSIGNAL FEES

Cell Prones
TELECOMMURMICATIONS
PRINTING & BINDING

TRAVEL

DUES & FEES

EDUCATION & TRAINING
POSTAGE

COMPUTER EXPENSE
SUPPLIES & MATERIALS
HOSRITALITY/FOOD/BEVERAGE
PROMOTIONAL SUPPLEES
FURNITURE & FIXTURES

Diviston: 75500 - Maln Streat Program Totak

Division: 75700 - Planning and Development Services

100-75700-511100
100-75700-512100
100-75700-512130
100-75700-512111
100-75700-512200
100-75700-512400
100-75700-512600
100-75700-512700
160-75700-512851
300-75700-523723%
100-75700-523245
100-75700-523500
100-75700-523600
100-75700-523700
100-75708-531110
100-75700-531140
©100-75700-531750

REGULAR EMPLOYEE SALARIES
GRP INSUR MEDICAL / DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1.45%

PENSION

UNEMPLOYMENT INSURANCE
WORKERS' COMPENSATION
HRA DEDUCTABLE

CELL PHONES
TELECOMMUNICATIONS
TRAVEL

DUES & FEES

EDUCATION & TRAINING
COMPUTER EXPENSE
SUPPLIES & MATERIALS
UNIFORMS

Division: 75700 - Planning and Development Services Total:

For Fiscal: 2016 Perlod Ending: 12/31/2016

Varlance
Orlginal Current Perlod Fiscal Favorabla  Percent
Total Budget Total Budget Activity Activity  {Unfavorable} Remalning
17,500.00 17,500.00 0.00 0.00 17,500,.00 100,00 %
2,000.00 2,000.00 0.00 0.00 2,000.00 100.00%
1,800.00 1,800.00 0,00 0.00 1430000 100.00%
3,500.00 3,500.00 0,00 0.00 3,580.00 100.00%
1,000.00 1,000.00 0,00 0.00 1,000.00 100.00%
500.00 500.00 0,00 0.00 500.00 100.00%
2,000.60 2,000.00 0.06 0.00 200000 100.00%
2,000.00 2,000.00 0.00 0.00 200000  100.00%
2,500.00 2,500.00 0.0 0.00 2,500,000 100.00%
2,700.00 2,700.00 0,00 0.00 2,700,000 100.00 %
10¢.00 160.00 0.00 0.00 100,00 100,00 %
1,300.00 1,300.00 0.00 0.00 1,300.00 100.00%
30,000.00 30,000.00 0.00 .00 30,000.00 100.00%
209,435,00 209,435.00 0,00 0.00 209,435.00 100.00 %
71,800.00 71,800.00 0.60 0.00 71,80000 150.60%
18,200,00 18,200.60 0.00 3.00 18,20000 100.00%
1,100,00 1,100.00 0.00 0.00 1,100,00 100.00%
680.00 680,00 0.00 0.00 680.00 100.00%
1,100.00 1,100.00 0.00 0.00 1,100,00 100,00 %
12,950.00 12,950,060 a.00 0.00 12,950,00 100.00%
1,650.00 1,650,00 0.00 0.00 1,650.00 100.00%
1,100.00 1,100.00 0.00 0.00 1,100.00 100.00%
1,000.00 1,000.60 0.00 Q.00 1,000.00 100.00%
8,000.00 8400.00 0.00 0.00 8,000.00 100.00%
1,000,600 1,000.00 0.00 0.00 1,000.00 100.00%
3,500,00 3,500.00 6.00 b.00 3,500.00 100.00%
5,000,00 5,000.00 0.00 0.00 500000 100,00 %
2,000.00 2,000.00 Q.00 0.00 2,00000 10000 %
3,000.00 3,000.00 .00 0.00 3,00000 1060.00%
5,000.00 5,000.00 0.00 0.00 5,00000 100.00 %
2,000.00 2,000.00 0.00 0.00 2,000.00 100.00%
2,500,00 2,500.00 0.00 0.00 2,500,00  100.00 %
10,000.00 10,000.00 0.00 0.00 10,000,000 100.00%
7,500.00 7,500,00 0.00 0.00 7,500,000 100.00%
15,000.00 15,000,00 0.00 0.00 15,000,060 100.00%
7,500,00 7,500.00 0.00 0.00 7,500,00 100.00%
181,580,00 181,580.00 0.00 0.00 181,580.00 160,00 %
35,000.00 35,000.00 0,00 C.00 3500000 100.00%
18,200.00 18,200.00 0,00 .00 18,200.00 100.00%
500.00 500.00 0,00 0.00 50060 100.00%
1,000.00 1,600.00 0.00 0.00 1,000,000  100.00%
600,00 600.00 0.00 0.00 500,00 100.00%
6,300,080 6,300.00 D.00 0.00 6,300.00 10080%
1,000,00 1,000.00 .00 0.00 1,000.00 100,00 %
200,00 200.00 0.00 0.0 200.00 100,00%
1,000.00 1,000.00 0.00 0.80 1,000.00 100,00%
1,000.00 1,000.00 0.00 0.00 1,000.00 100,00 %
3,500.00 3,500.00 0.00 0.00 3,50000 100.00%
1,000.00 1,000.00 0.00 0,00 1,000.00 100.00%
500.00 500.00 0.60 0.00 500.00 100.00%
2,060.00 2,000,00 0.00 0.00 2,000.00 100.00%
16,600.00 10,000,00 0.00 0.00 10,000.00 1G0.00%
8,000.00 8,000.00 0.00 0.00 200000 100.00%
100.00 100,00 0,00 0.00 100.00 100.0%
89,900.00 88,900.00 0.00 0.00 89,900.00 100.00%
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Budget Report

For Fiscal; 2016 Period Ending: 12/31/2016

Variance
Original Cursent Perlod Flscal Favorabla  Percent
Total Budget Total Budget Activity Activity  (Unfavoreble) Remalning
Division: 90000 - OTHER FINANCING USES
160-90000-611200 TRANSFER GF AND MMCC 168,235,00 168,235.00 0,00 0.00 168,235,000  100.00%
100-96000-612000 TRANSFER TO URA 1,211,451.00 1,211,451.00 0.00 0,00 1,211,451.00  100.00%
Divisien: 90000 - OTHER FINANCING USES Totak: 1,378,686.00 1,379,686.00 0.00 0,00 1,379,586.00 100.60%
Expense Total: 9,057,678.00 9,057,678.00 0.00 0.00 9,057,678.00 100.00%
Fund: 100 - GENERAL FUND Surplus {Defici): 8.00 0.00 080 0,00 0.00 0.00%
Fund: 275« HOTEL/MOTEL TAX
Ravenua
Divislon: 00000 - OPENING ENTRIES
275-00000-314100 HOTEL/MOTEL TAX 120,000.00 120,000.00 0.00 0,00 -120,000.00  100.00%
Divislon: 00000 - OPENING ENTRIES Total: 120,000.00 120,060.00 0.00 0,00 -120,000.00 100.00%
Revenue Totah 126,000.00 120,000,00 .00 0.00 ~120,000.00 100.00%
Expense
Division: 15300 - FINANCIAL ADMINISTRATION
275-15100-523310 PUBLIC NOTICES 825.00 325.00 G.00 0.00 825.00 100.00%
275-15100-523600 DUES & FEES 2,800.00 2,800.80 0.00 0.00 2,800.00 100.00%
275-15100-531730 TOURISM 63,575.00 63,575.00 0.00 0.00 63,575.00 100.00%
275-15100-572000 H.C. CHAMBER 2% [ 3.5% 8/1/2015 52,800.00 52,800.00 0.00 0.00 52,800,006 100.60%
Diviston: 15100 - FINANCIAL ADMINISTRATION Total: 120,006.00 120,000.00 0.00 0.00 120,000,060 100,00 %
Expense Total: 120,000.00 120,000.00 0.00 0.00 120,000,00 100,00 %
Fund: 275 - HOTEL/MOTEL TAX Surplus (Deficit}): 0.00 0.09 0.00 0.00 0.00 0.00%
Fund: 340 - CAPITAL PROJECT GRANT FUND - LCJ
Revenue
Division: 00000 - CPENING ENTRIES
340-00000-389011 CDBG Miscelfanzous 150,000.00 150,000.00 0.00 0.00 -150,000.00 100.00%
Divislon: 00008 - OPENING ENTRIES Totak 150,000.00 150,000.00 0.00 0.00 -150,000.00 100,00 %
Revenue Total: 150,000,080 150,000.00 0,00 0.00 -15(,000.00 100,00 %
Expense
Dlvislon: 42312 - TE - DAIVS ROAD/S BERRY STREET SIDEWALKS
340-42312.543402 ADMINISTRATIVE ASSIST. 2,000.00 2,000.00 0.00 0.00 2,000,00 100.00 %
340-42312-54141] DESIGN DEVELOPMENT 10,000.00 10,000.00 0.00 0.00 10,000.00 100,00%
340-42312-541415 ENGINEERING 45,000.00 45,000,080 0.00 0.00 45,000,00 100,00 %
340-42312-541416 CONSTRUCTION COSTS 93,000.00 93,000,00 0.00 0.00 93,000.00 100,00%
Divislon: 42312 - TE - DAIVS ROAD/S BERRY STREET SIDEWALKS To 150,060.00 150,000,00 0.00 0,00 150,000,060 100.60%
Expense Total: 150,000.00 150,000,00 a.00 0,00 150,000,060 100.00%
Fund: 340 - CAPITAL PROJECT GRANT FUND - LC] Surplus (Defleit): 0.00 0.00 .00 0.00 0,00 000 %
Fund: 346 - SPLOST [l FUND
Revanua
Divislor: 00000 - OPENING ENTRIES
346-00600-361000 INTEREST REVENUES 560,60 500.00 6.00 Q.00 -500,00  100.00%
346-00G680-361010 INTEREST ON CHECKING 500,00 500,00 0.00 0.00 500,00 100.00%
346-00000-389040 FROM RESERVES 3,634,472.00 3,634,472,00 0.00 000 -3,634472.00 100009
Diviston: 00000 - OPENING ENTRIES Total: 3,635,472.00 3,635,472,00 0.00 0.00 -3,635,472.00 100,00 %
Revenue Total: 3,635,472.00 3,635,472.60 0.00 0.00 -3,635,472.00 100,00 %
Exponse
Dhilsion: 15650 - GOVERNMENT BUILDINGS/PROPERTY
346-1 541308 LAND ACQUISITION 289,006.00 289,000.00 0.00 0.00 289,00G.00 10000 %
346-15650-541318 MULTIPLEX BLDG/RENOVATION 150,629.00 150,629.00 Q.00 0.00 150,629.00 10000 %
Division: 15650 - GOVERNMENT BUILDINGS/PROPERTY Total: 439,620.00 439,529.00 .00 0.00 439,629.00  100.6C %
Division: 42200 - PUBLIC WORKS
346-42200-542500 EQUIPMENT 211,000.00 211,000.00 0.00 0.00 211,000.00  100.00 %
‘Bivision: 42200 - PUBLIC WORKS Total: 211,000.00 211,000.00 0,00 0.00 - 211,000.00 100.00%
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For Fiscal: 2016 Perlod Ending: 12/31/2016

1271672015 10:39:03 AM

Budget Report
Variance
Original Current Pertod Fiscal Favorable  Percent
Total Budgat Total Budget Activity Activity  {Unfavorable) Remaining
Dlvisfon: 43300 - SEWER
346-43300-541454 GIS Update of Water, Sewer, and 5t 175,000.00 175,000,800 0,00 0.00 175,000.00 10000 %
346-43300-541486 WWTP HEAD WORKS, PHASE 2 969,818.00 969,518.00 0.00 0,00 969,818,060 100.00%
Division: 43300 - SEWER Total; 1,144,818.80 1,144,818,00 6.00 0.00 1,144,818.00 100.00%
Diviston: 44200 - WATER
346-44200-541308 WELLS LAND ACQUISITION 390,025.00 3390,025.00 0.00 0.00 390,025.00 100.00%
346-44700-541440 WELLS EXPLORATION 235,000.00 235,000.00 0.00 0.00 235,000.00 100,00 %
346-44200-541482 WELLS CONSTRUCTION 465,000.00 465,000,090 0.00 0,00 465,000.00 100,00 %
346-44200-542504 SCADA Replacement {Control & Da 750,000.00 750,000.00 0.00 0,00 750,000,000 100,00 %
Divislom 44200 - WATER Total: 1,340,025.00 1,840,025.00 0.00 0.00 %,840,025,00 100,00%
Expense Total: 3,635,472.00 3,635,472,00 0.00 0.00 3,635,472,.00 100,00%
Fund: 346 - SPLOST Ii§ FUND Surplus {Deficit): 0.00 0.00 0.00 0.00 0.00 0.00%
fund: 347 - SPLOST IV FUND
Revenue
Diviston; 00000 - OPENING ENTRIES
347-00000-385040 FROM RESERVES 5,631,382.00 5,631,382.00 0.00 0.00 -5,631,382.00 100.00%
Division: 00000 - OPENING ENTRIES Total: 5,631,382.00 5,631,382.00 0.00 0.00 -§,631,382.00 100.00%
Revenue Totak 5,631,382.00 5,631,382.00 0.00 0.00 -5,631,382.00 100.00 %
Expense
Division: 15100 - FINANCIAL ADIVHNISTRATION
347-15100-521220 _ PROFESSIONAL SERVICES for CM 250,000.00 250,000.00 0,00 0.00 250,000.00 100.00%
Diviston: 15100 - FINANCIAL ADMINISTRATION Total: 250,000.00 250,000.00 0.00 0.00 250,000,0¢ 100.00%
Divislon: 15650 - GOVERNMENT BUILDINGS/PROPERTY
347-15650-541300 New Maintenance Facility 1,000,000.00 1,000,000.00 0.00 0,00 1,000,000.00 100,00 %
347-15650-541318 MULTIPLEX BLOG/RENQVATION 166,000.00 100,000.00 .00 0,00 100,000.00 100,00 %
Divislon: 15650 - GOVERNMENT BUILDINGS/PROPERTY Total: 1,100,000.00 1,1¢0,000.00 0.00 0.00 1,100,000.00 3:C0.00%
Divislon: 32100 - POLICE ADMINISTRATION
347-32100-542100 BUBLIC SAFETY EQUIPMENT 25,000,00 25, 000.00 0.00 0,00 25,000.00  100.00 %
Divisionz 32100 - POLICE ADMINISTRATION Total: 25,000.80 25,000.00 0.00 0.00 25,600.00 100.00%
Division: 42200 - PUBLIC WORKS
347-42300-541404 SIDEWALKS 100,600.00 100,000,00 000 0.00 100,000.00 10000 %
347-42200-541480 ROCK QUARRY RD EXTENSION 500,000,000 500,000,00 0.00 (.00 500,000.00 100.00%
347-42200-541482 Road Resurfacing 500,000.00 500,000,00 0.00 0.00 500,000.00 100.00%
Divislon: 42200 - PUBLIC WORKS Total: 1,100,000.00 1,100,000.00 0.09 0.00 1,100,000,060 100.00 %
Dlvision: 43300 - SEWER
347-43300-541404 SEWER LINE REPLACEMENT 201,315.00 204,315.00 0.00 0.00 201,315.00 108.00%
347-43300-543483 WWTP FCLTY UPGRADES 250,000.00 250,000.00 0,00 .00 250,000.00 10000 %
’ Divislon: 43300 - SEWER Totak 451,315.00 451,315.00 0.00 0.00 451,31500 100,00%
Division: 44200 - WATER
347-44200-541300 New Water Treatment Facifity 500,000.00 500,000.00 0.00 0.00 500,000.00 100.00%
347-44200-561440 WATER SOURCE (WELL) DEVELGPM 1,000,000.00 1,000,000.00 0.00 0.08 1,000,000.00 300.00%
347-44200-542511 Water Meter Replacement 1,000,000.00 1,000,000.00 0.00 0.00 1,000,000.06  300.00%
Divislon: 44200 - WATER Total: 2,500,000.00 2,500,000,00 0,00 0.00 2,500,000.00 100.00 %
Division: 62200 - PARKS
347-62200-541200 Recreatfonal water facllity 10,060.00 10,000.00 0,00 0.00 10,000,000  1060.00%
347-62200-542500 Park Equipment 195,067.02 195,067.00 0.00 0.00 195,067.00 100.00%
Diviston; 82200 - PARKS Total: 205,067.00 205,067.00 0,060 0.00 205,067,00 100.00 %
Expense Total! 5,631,382.00 5,631,382.00 0.00 0,40 5,631,382,00 100.00 %
Fund: 347 « SPLOST IV FUND Surpius (Deflcit): 0.00 0.00 0.00 0.00 0.00 0.00 %
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Fund: 350 - URBAN REDEVELOPMENT AGENCY
Revenue
Diviston: 00000 - OPENING ENTRIES
350-00000-391100 OPERATING TRANSFERS IN
Divisicn: (0000 - OPENING ENTRIES Total:

Revenue Total:
Expense
Division: 15650 - GOVERNMENT BUILRINGS/PROPERTY
350-15650-521100 CONSUETANT FEES

Dllslon: 15650 - GOVERNMENT BUILDINGS/PROPERTY Totalt

Divislon: 80000 - DEBT SERVICES
350-80000-581309 PRINCIPAI-OTHER DEBT
350-80000-582300 INTEREST-QTHER DEET
Divislen: 80000 - DEST SERVICES Total:

Expanse Totah
Fund: 350 - URBAN REDEVELOPIMENT AGENCY Surplus {Deficit):

Fund: 495 - CEMETERY FUND
Revenue
Divisfon: 00000 - OPENING ENTRIES

For Fiscal: 2016 Period Ending: 12/31/2016

485-00000-361000

Expense

INTEREST REVENUES

Divislon: 00000 - OPENING ENTRIES Total:

Revenue Total

Division: 15650 - GOVERNMENT BUILDINGS/PROPERTY

495-15650-522220

MAINTENANCE & CLEANING

Division: 15650 - GOVERNMENT BLHLDINGS/PROPERTY Total:

Revenua

Expense Totalt

fund: 495 - CEMETERY FUND Surplus {Defleit):
Fund:! 505 - WATER & SEWER ’

Division: 60000 - OPENING ENTRIES

505-00000-392505

CONTRIBUTED CAPITAL

Division: 60000 - OPENING ENTRIES Total:
Division: 43300 - SEWER

505-43300-344230 SEWER RESIDENTIAL
505-43300-344231 SEWER HC LEXINGTON SQUARE
505-43300-344233 SEWER COLLECTION FEE HC
505-43300-344233 SEWER APTS/MOBILE HOMES
505-43300-344234 SEWER HC B OF EB,3 CONVER
505-43300-344235 SEWER COMMERCIAL
505-43300-344236 SEWER BASE RESIDENTIAL
505-43300-344237 SEWER BASE COMMERCIAL
505-4330Q-344239 WILDWIND SEWER
505-43300-344240 SEWER CONNECT
505-43300-344299 SEWER IMPACT FEES
505-43300-362000 INTEREST REVENUES

Diviston: 44200 ~ WATER

Dlvision: 43300 - SEWER Totak:

505-44200-344210 WATER RESIDENTIAL
505-44200-344241 WATER APTS./iviH
505-44200-34421 WATER IRRIGATION
505-44200-344215 WATER COMMERCIAL
505-44200-344216 WATER BASE RESIDENTIAL
505-44200-344217 WATER BASE COMBERCIAL

Varlance
Qriglnal Current Perlod Fiscal Favorahle  Percent
Total Budget Total Budget Acthvity Actlvity  {Unfavorable} Remalning
1,211,451,00 1,211,451.00 0.00 0.00 -1,214,451.00' 100,00 %
1,211,451,00 1,211,451.00 0.00 000  -1,211,451.00 100.00%
1,211,451.60 1,211,451.00 0.00 000  -3,211,451.00 100.00%
2,504.00 2,500.00 0.00 0.00 2,500.00  300.00%
2,500.00 2,500.00 G.00 0,00 2,500.00 100,00%
595,000.00 595,0060.00 0.00 0.00 595,0600.00 100.00%
613,951,600 613,951.00 0.00 0.00 613,951.00 100.00%
1,208,951,00 1,208,951.00 0.00 0.00 1,208,951.00 100.00%
1,211,451,00 1,211,451.00 .00 0.00 1,211,451.60 100.00 %
0.00 0.00 0.00 0.60 0.00 0.00 %
350.00 350,00 0.00 0.00 -350.00 160.00%
350.00 350.00 0.00 0.00 -350.00 100,00 %
350,00 350.00 0.00 8,00 -350.00 100,00 %
350,00 350,00 0.00 0,00 35000 100.00%
350,00 350.00 0.00 0,00 350.00 100.00%
350,00 35¢.00 0.00 0,08 350,00 100.00%
0.00 0.00 0.00 000 0,00 0.00%
53,610.00 53,610,00 0.00 0.00 -53,680.00 100.00%
53,610.00 53,610.,00 0.00 0.00 -53,610.00 100.00 %
483,000.00 483,000.00 0.00 8.00 -483,000.06 100.00%
36,750.00 36,750.00 0.60 0.00 -36,750.00 100,00 %
3,255.00 3,255.00 .00 0.00 -3,255,00 100,00 %
315,000,00 315,000.6C 0.00 0,00 -315,000,00  100.00%
15,750.00 15,750.08 200 0.00 -15,750.00 100,00 %
300,750.00 300,750.00 0,00 0.00 -300,750.00  100.00%
162,500.00 162,500.00 0,06 0.00 -162,500,00 10000%
21,000.00 24,000.00 0.00 0.00 -21,600.00  10000%
12,000.00 12,060.00 0,00 0.00 -12,000.00 . 106,00%
1,000.00 1,680.00 0.00 0.00 -1,000.00  100.00%
5,544.00 5,544,00 0.00 0.00 -5,544.00 100,00 %
300.00 300.00 0.00 G.00 -300.00  100,00%
1,356,849,00 1,356,849,00 400 .00 -1,356,849.00 100.00%
560,000.00 560,000,00 0.00 0,00 -560,000.00  100.00 %
314,067.00 314,0667.00 0.00 0.00 -314,067.00 100.00%
22,050,00 22,050.00 Q.00 0.00 -22,050,00 100.00%
410,000,00 410,0600.00 0.00 0.00 -410,000.00 100,00 %
169,850,00 169,850.00 0.00 0.00 -169,850.00 100.00 %
125,000.00 125,000.00 0.00 Q.00 -125,000.00 100,00 %
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Budget Report

505-44200-344220
505-44200-344221
505-44200-344223
505-44200-344290
505-44200-344295

505-44200-344295
505-44200-361000

Expense
Division: 43300 « SEWER
505-43300-511100
505-43300-511300
505-33300-512100
505-43300-512110
505-43300-51211%
505-43300-512200
505-43300-512401
505-43300-512700
505-43300-512850
505-43300-521101
505-43300-521201
505-43300-521222
505-43300-521230
505-43300-521341
505-43300-522200
505-43300-522210
505-43300-522211
505-43300-522220
505-43300-522225
506-43300-522231
505-43300-522232
505-43300-522233
505-43300-522234
505-43300-$22235
505-43300-522240
505-43300-522250
505-43300-522255
505-43300-522320
505-43300-523240
505-43300-523245
505-43300-523310
505-43300-523400
505-43300-523500
505-43300-523600
505-43300-523700
505-43300-523901
505-43300-523902
505-43300-523505
505-43300-523930
505-43300-523940
505-43309-523990
505-43300-531110
505-43300-531130
505-43300-531140
505-43300-531142

505-43300-531234
505-4 533221

WATER CONNECT
WATER 2ND FIRELINE METERS
WATER MISCELLANEQUS

LATE FEES '
RECONMECT FEE

WATER IMPACT FEES
INTEREST REVENUES

Division: 44200 - WATER Total:

Revanusa Total

REGULAR EMPL, SALARIES
OVERTIME

GRP INSRNGC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1.45%
RETIREMENT CONTRIBUTIONS
WORKER'S COMPENSATION
HRA REIMBURSEMENT
OFFICIAL/ADMINISTRATIVE
PROFESSIONAL

IT TOTAL TECH

ENGINEERING FEES

TESTING - ANALYTICAL COST
REPAIRS & MAINTENANCE
MAINTENANCE AGREEMENTS
DISPOSAL

MAINTENANCE & CLEANING
EQUIPMENT REPAIRS - PEANT
EQPMNT REPAIR PUMP STATIO
REPAIR, WWTP PLART

PUMP STATION REPAIR(BLDG}
PUMP STATION ROADS REPAIR
VACCUM CLEAN SEWER UNES
STREET REPAIRS/MAINTENANC
AUTO & TRUCK REPAIR
DAMAGE TO PROPERTY
RENTAL OF £EQUIP & VEHICLE
AT&T CLUR SERVICE

CBEYOND COMMUNICATIONS
PUBLIC NOTICES

PRINTING & BINDING

TRAVEL

DUES & FEES

EDUCATION & TRAINING
BANK CHARGES

MERCHANT FEES CREDIT CARD
COLL. FEE HENRY COUNTY
PRUG TESTING, VACCINES
POSTAGE

LANDFILL FEES -

COMPUTER EXPENSE

OFFICE SUPPLIES

SUPPLIES & MATERIALS

HAND TOOLS & SMALLEQUIP.
ENERGY - NATURAL GAS
SHAPPING SHOALS EME

For Fiscal: 2016 Perlod Ending: 12/31/2016

Vartance
Original Current Perlod Flscal Favorable  Percent
Total Budgat Total Budget Activity Activity  {Unfavorahle) Remaining
1,000.00 1,000.00 0.00 0.00 -1,000.00 100,60 %
1,050.00 1,050.00 0.00 0.00 ~1,050.00 100,00 %
5G0.00 500,00 0.00 0.00 -500.00 100,00 %
60,000.00 60,000,00 0.00 0.00 -60,600.00 100,00 %
10,000.00 10,000.00 0.00 0.00 -10,000.00 100,00 %
3,999.00 3,959,00 0.00 0.00 -3,999.00 100.00%
300.00 300.00 0.00 0.00 -300.00 100.00%
1,677,816.00 1,677,816.00 0.00 .00 -1,677,816.00 100.00%
3,088,275.00 3,088,275.00 0.00 000 -3,088,275.00 100,00 %
504,000.00 504,000.00 0,00 0.00 504,000.00 100.00%
25,000.00 25,0600.00 0,08 0.00 25,000.00 100.00%
170,000,00 170,000.00 0.00 0.00 170,060,00 100.00%
1,809.00 1,809.00 0,00 0.00 1,809,00 100.00%
1,010.00 1,01¢.00 0.00 0.00 1,010.00 100.00%
5,683.14 5,683.14 0.0 .00 5,683.14 100.00%
78,210.86 78,210.86 0.00 000 78,210.86  100.00%
30,060.00 30,000.0G 0.00 0.00 30,000.00 100.00%
9,000,00 9,000.00 0.00 0.00 9,000.00 10D.G0%
500,00 500.0¢ .00 0.00 500.00 100.60%
7,000.00 7,000.00 0.00 0.00 700000 10000 %
7,500.00 72,500.00 0.00 0.00 7,500.00 100,00 %
7,000.00 7,000.00 0.00 0,00 7,000.00 10000%
7,060,060 7,000.00 0.00 0,00 7,000.00 100.00%
5,000.00 5,000.00 0.00 0,00 500000 1G0.00%
2,500.00 2,500.00 0.00 0,00 2,500.00 100.00 %
2,000.00 2,000,00 0.00 0.00 2,000.00 100.00 %
4,000,00 4,000,600 0.00 0.00 4,000,00 100.00%
23,000.00 20,000.00 (.00 0.00 20,000.00 100.00%
50,000.00 50,000,080 0.00 0.00 50,000.00 100,00 %
15,000.00 15,000.00 0.00 0.00 15,000,060 100.00 %
2,500,00 2,500.00 0.00 0.00 £,500,00 100.00%
2,500,00 2,500.00 0.00 0.00 2,50000 100.00%
25,000,00 25,000,00 0.00 0.00 25,00000 100,00 %
2,500,00 2,500.00 0.00 .00 2,500.00 100,00 %
6,000.00 5,0600.00 0.00 0.00 600000 100L0%
5,000.00 5,680.00 0.00 0.00 500000 10000%
1,000.00 1,000.00 0.00 0.00 1,000.00 10000%
12,000.00 12,604.00 .00 0.00 12,000.00 100,00 %
4,500.00 4,500.00 0.00 0,00 4,500.00 10000 %
1,000.00 1,000.00 0.00 0.00 1,00000 100.00%
5,000.00 5,000.00 0,00 0.00 500000 10000 %
6,000.00 6,000.00 0.00 0.00 6,600.00  100.00 %
2,000.00 2,000.00 0.00 0.00 2,000.00 180.00%
5,000.00 6,000.00 0,00 0.00 6,000.00 100.00%
500.00 500.00 0.00 0.00 50000  180.60%
10,000.09 10,660.00 0.00 0.00 10,000.00 10000%
7,500,090 7,500,000 0.00 0,00 7,500.00 16000 %
1,500.00 1,500,00 0.00 0.00 1,500.00 100.00%
2,000,00 2,000,00 0.90 0.00 2,0600.00 100.00%
30,000.00 30,000.00 0.00 0.00 30,600.00 100.00%
4,000.00 4,000.00 0.00 0.00 4000400 100.00%
2,000.60 2,000.00 0.00 0.00 2,60000 100.00%
10,000.00 10,0600,00 0.00 0.00 10,000.00 100.00%
8,000.00 8,000.00 0.00 0,00 8,000.00 100.00%
2,000.00 2,000.00 0.00 0,00 2,000.00 10000 %
6,000.00 6,006.00 0.00 0.00 6,000.00 1C0.00%
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505-43300-531223
505-43300-531229
505-43300-531240
505-43300-531270
505-43300-531700
505-43300:531703
505-43300:531706
505-43360-531720
505-43300-531 740
505-43300-531780
505-43300-542500
505-43300-542517
505-43300-573105
505-43300-573110

Division: 44200 - WATER
505-44200-515190
505-44200-511300
505-44200-512100
505-44200-512110
505-44200-512111
505-44200-512200
505-44200-512401
505-44200-512700
505-44200-512850
505-44200-521222
505-44200-521430
505-44200-521305
505-44200-522210
505-44200-522220
505-44200-522231
505-44200-522240
505-44200-522250
505:-44200-522255
505-44200-522320
505-44200-523110
505-44200-523231
505-44200-523245
505-44200-523310
505-44200-523400
505-44200-523500
505-44200-523600
505-44200-523700
505-44200-523840
505-44200-523849
505-44200-523902
505-44200-523930
505-44200-523940
505-44200-531i10
505-44200-531130
505-44200-531140

05-44200-531142
505-44200-531221
505-44200-531229
505-44200-531270Q
505-44200-531510
505- 0-531703
505-44200-531706

GA POWER LIFT STATIONS
GA POWER - WWTP
ENERGY-BOTTLED GAS
ENERGY-GASOLINE/DIESEL
MISC EXPENSE
LAB SUPPLIES/OTHER
CHEMICALS
SIGNS
TIRE EXPENSE
UNIFORMS
EQUIPMENT
WATERSHED MONITORING {&
CONSENT ORBER - FINE
BAD DEBT EXP. W/S

Division: 43308 - SEWER Total!

REGULAR EMPL. SALARIES
OVERTIME

GRP INSRNC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1.45%
RETIREMENT CONTRIBUTIONS
WORKER'S COMPENSATION
HRA REIMBURSEMENT

IT TOTAL TECH

ENGINEERING FEES

WATER TEST

MAINTENANCE AGREEMENTS
MAINTENANCE & CLEANING
EQPMNT REPAIR PUMP STATIO
STREET REPAIRS/MAINTENANC
AUTO & TRUCK REPAIR
DAMAGE TO VEHICILES
RENTAL OF EQUIP & VEHICLE
LIABILITY INSURANCE

CELL PHONES

CBEYOND COMMUNICATIONS
PUBLIC NOTICES

PRINTING & BINDING

TRAVEL

DUES & FEES

EDUCATION & TRAINING
COLLECTION AGENCY SRYICES
CONTRACT LABOR
WMERCHANT FEES CREDIT CARD
DRUG TESTING, VACCINES
POSTAGE

COMPUTER EXPENSE

OFFICE SUPPLIES

SUPPLIES & MATERIALS

HAND TOOLS & SMALL EQUIP,
SHAPPING SHOALS EMC

GA POWER - WWTP
ENERGY-GASOLINE/DIESEL
INV PCH FOR RSALE-WATER
LAB SUPPLIES/OTHER
CHEMICALS

For Fiscal: 2016 Period Ending: 12/31/2016

Varlahce
Original Current Period fiscal Favorable  Percent
Total Budget Total Budget Activity Actlvity  (Unfavorable) Remalning
40,000.00 40,000,060 G.00 0.00 40,000.00 10000 %
140,000.00 140,000,00 0.00 0.00 140,600.00 10000 %
5060.00 500.00 0.60 0.00 500,00  100.00%
20,000.00 20,000.00 0.00 0.00 20,000,060 100.00%
3,500.00 3,500.00 0.00 0.00 3,500.00 100.00%
10,000.00 10,600.00 D.00 0.00 10,600.00  100.00%
50,000.00 50,000.00 6.00 0.00 50,000.00 100.00%
1,000.00 1,000,00 0.00 0.00 1,000.00 100.00 %
3,000.00 3,000,00 0.00 0.00 3,000.00 100.00%
7,5600.00 7,500.00 0.00 .00 7,500.00 100.00%
4£,000.60 4,000,00 0.00 0.00 £,000.00 100.00%
20,000.00 20,000,060 Q.00 0.00 20,000.00  100.00%
3,500.00 3,500.60 3,00 0.G60 3,500,006 100.00%
23,000.60 23,000.00 .00 0.00 23,000,090 100.00%
1,442,713.00 1,442,713.00 0,00 0.00 1,442,713.00 100.00 %
332,800,00 332,800.00 0.00 0.00 332,800.00 100.00%
10,000,00 16,000.00 0.00 0.00 10,000.060 100,00 %
$0,000.00 90,000.00 0.00 0,00 $0,000.00 100,00 %
1,000,600 1,600.00 0.00 Q.00 1,000.00 18000 %
622,00 622.00 0.00 0.00 622.00 100,00 %
3,785.00 3,785.00 0.00 0.00 3,785.00 10000 %
44,500.00 44,500,00 0.00 0.00 44,500.00 100.00%
25,600.00 25,000,00 .00 0.00 25,000.00 100.00%
6,600.00 6,000,00 0.00 .00 6,000.00 100.00%
10,000.00 10,000,00 0.00 8.00 10,600.00 100,00 %
10,0600.00 10,000.00 0.00 .00 10,600.00 100.00%
8,000.060 8,000.00 0.00 .00 8,000.00 10000 %
75,000.00 75,000.00 0.00 .00 75,000.00 10000%
4,000.00 4,000.00 0.00 0.00 4,000.00 10000%
20,000.00 20,000.00 0.00 0.00 20,000.00 10000%
5,000.00 5,000.00 0.00 .00 5,000.00 100.00%
5,000.00 5,000.00 0.00 L0 5,000.00 100,00%
1,500.00 1,560.00 0.00 0.60 1,500,00 100.00%
1,000,060 1,000.00 0.00 0.05 1,00000 100.00%
70,000.00 70,000.00 0,00 0.00 70,000.00 100.00%
4,000.¢0 4,000.00 0.00 0.60 4,000,00 100.00%
5,000.00 5,000.00 .00 0.00 5,000,00 1060.00 %
1,5G0.00 1,506.00 0.00 0.00 1,500,00 100.00 %
5,000.00 5,000,060 £.00 .00 5,000.00 160.00%
3,500.00 3,500,600 0.00 0.00 3,500.00 100.00%
5,000.00 5,000,060 0.00 0.00 5,000.00 100.00%
4,000.00 4,000.00 0.00 0.G0 4,000,00 100.00%
1,000.00 1,000.00 0.0 0.00 1,00000 100.00%
2,500.00 2,500.00 0,00 0.00 2,500.00  100.00%
5,000.00 5,000.00 0,00 0,00 5,000.00 100.00%
1,000.00 1,000.00 0.00 0,00 1,00000 100.00%
7,500.00 7,500.00 .00 0,00 7,500,060 100.00%
5,000.00 5,000.00 0.00 0.00 500000 100.00%
2,000.00 2,000.00 4,00 0.00 2,00000 100.00%
20,000.00 26,000.00 .00 Q.00 20,000,060 100.00%
5,000.00 5,000.00 0.00 0.00 5,000.00 100.00%
25,000.00 25,000.00 0.60 0.00 25,000.00 100.00%
5,000.00 5,000.0 0.00 0400 5,000,006 10000 %
15,060.00 15,000,060 0.00 0.00 15,000.00 100.00%
£00,000.00 G0O0,000.00 0.00 0.00 600,000.00 100,00 %
2,500.00 2,500.00 0.00 0.00 2,500.00 100.00%
7,060.00 7,000.00 0.00 0.00 7,000.00 100.00%
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Budget Report

TIRE EXPENSE
UNIFORMS
Division: 44200 - WATER Total:

Divislon: 80009 - DEBT SERVICES
5(5-80000-581300 PRINCIPAL-OTHER DEBRT
505-30000-582300 INTEREST-OTHER DEBT
Divisiomn: 80000 - DEBYT SERVICES Total:

Divislon: 90000 - OTHER FINANCING USES
505-90000-611103 TRANSEER TO/FROM GEN.FUND
Blvislon: 90000 - OTHER FINANCING USES Total:

Expense Totak

505-44200-531740
505-44200-531750

Fund: 505 - WATER & SEWER Surplus (Deflcith
Fund: 510 - STORMWATER

For Fiscal: 2016 Period Ending: 12/31/2016

Revenue
Division: 60000 - OPENING ENTRIES
513-00000-345700 STORMWATER FEES
510-G000G-349800 STORMWATER FEES PRIOR YRS
510-00000-385046 FROM RESERVES
Divislon: 00080 - GPENING ENTRIES Total:
Revenue Totalt
Expense

Divislon: 42500 - STORMWATER

510-42500:511100
510-42500-511300

516-42500-512100
510-42500-512110

510-42500-512111
510-42500-512200
510-42500-512400
530-42500-53270%
S10-42500-512850
530-42500-521223
510-42500-523230
510-42500-522210
510-42500-5222320
510-42500-522230
510-42500-522240
510-42500-522350
510-42500-523110
510-42500-523231
510-42500-523304
510-42500-523310
510-42500-523400
510-42500-523500
510-42500-523600
510-42500-523700
21G-42500-523852
310-42500-523301
510-42500-523930
210-42500-523990
£10-42500-531130
510-42500-531130
510-42500-531140
510-42500-531142
510-42500-531270
510-42500-5317C0

REGUEAR EMPL, SALARIES
OVERTIME

GRP INSRNC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1.45%

PENSION

WORKER'S COMPENSATION
HRA REIMBURSEMENT

IT TOTAL TECH

ENGENEERING FEES
MAINTENANCE AGREEMENTS
STREET SWEEPING
EQUIPMENT REPAIRS

STREET REPAIRS/MAAINTENANC
AUTO & TRUCK REPAIR
LIABILITY INSURANCE

CELL PHONES
PERMITS/ANNUAL REPORT
PUBLIC MOTICES

PRINTING 2 BINDING
TRAVEL

DUES & FEES

EDUCATION & TRAINING

NOI IMPLEMENTATION

BANK CHARGES

BRUG TESTING, VACCINES
LANDFILL FEES

COMPUTER EXPENSE

OFFICE SUPPLIES

SUPPLIES & MATERIALS
HAND TOOLS & SMALL EQUIP.
ENERGY-GASOLINE/DIESEL
MISCELLANECUS EXPENSE

Varlance
Original Current Parlod Fiscal Favorable  Percent
Total Budgat Total Budget Activity Actvlty  {Unfavorahle) Remalning
5,000.00 5,000,00 0.00 0.00 500000 100.00%
5,000.00 5,600.60 0,00 0.00 500000 10000%
1,464,707.00 1,464,707.00 0,00 0.00 1,464,707.80 100.00%
20,475.00 80,475.00 .00 0.00 80,475.00 100.00%
" 46,770.00 46,770.00 0.00 0.00 46,770.00 100.00%
127,245.00 127,245.08 0.00 0.00 127,245.00 100.00%
53,610.00 53,610,00 0.00 Q.00 53,610.00 100.00%
53,610.00 53,610.00 0.00 0.08 £3,610.00 100.00%
3,088,275.00 3,088,275.00 0.0 0,00 8,088,275.00 100.00 %
0.00 0.00 0,00 G400 0.00 0.00%
460,000,00 460,000.00 0.6 0.00 -460,000.00 100.00%
41,800,00 41,800.00 0.00 0.00 -41,800.00 100.60%
264,815,45 264,815.45 0.00 0.00 -264,815.45  100,00%
766,615.45 766,615.45 0.00 0.00 -766,615.45 100.60%
766,615,45 766,615.45 0.00 0.00 -766,615.45 100.00%
199,900.00 199,500.00 0.00 0.00 199,900.00 100.00 %
5,000.60 5,000.00 0.00 0.00 5,000.00 100.00%
91,080.00 $1,000.00 0.00 0.00 91,000,00 100.00%
590.00 580.00 0.00 0,00 580.00 100.00%
333.00 433,00 0.00 0.00 333.00 100.00%
1,893.44 1,893.44 0.00 0.00 1,803.44 100.00%
45,400.00 45,400,00 0.60 0.00 45,400.00 1060.00%
7,000.00 7,000.00 0.00 0.0 7,000.00 1060.00%
4,500,00 4,500.00 0.00 0.00 4,500.00 100,00%
5,500,600 5,500.00 0.00 0.00 5500.00 10000%
50,0060,00 50,000.00 0.00 0.00 50,000.00 2100,00%
3,000,006 3,0600.00 0.00 0.00 3,000.00 100.00%
50,000,008 50,000.00 0.00 0.00 50,000.00 100.00%
4,000.00 4,000.00 0.00 0.00 4,068.00 100,00 %
5,000.00 5,000.00 0.00 Q.00 5,000.00 100.00%
5,000.00 5,000.,00 0.00 0.00 500000 100,06%
2,000.00 2,000.00 0.00 0.00 2,000.00  100,00%
3,000.00 3,000.00 0.00 Q.00 3,00000 100.00%
30,600.00 30,000.00 0.00 0.00 30,000.00 100.00%
7,500.00 7,500.00 0,00 0.00 7,500,060 100.00%
500.00 500.00 0.00 0.00 500,00 100.00%
2,500.00 2,500.00 0.00 0.00 2,500.00  100.00%
1,500.00 1,500.00 .00 0.00 500,00 100.00%
3,000.00 3,000.00 0.00 0.00 3,600.00 100.060%
5,000,00 5,000.00 0.00 0.00 5,000.00 100.00%
500,00 500.00 0.G0 0.00 500,00 100.00%
500.00 500.00 0.00 0.00 50040 100.00%
4,000.00 4,000.00 0.00 8,00 4,000.00 100.00%
3,000.00 3,000.00 D.00 G.00 3,000,060 100.00%
2,000.00 2,000.00 0.00 - 000 2,000.00 100.00%
4,000.00 40600.00 0.00 0.00 4,000.00 100.00 %
2,500.00 2,500,00 0.00 0.00 2,500.00 100.00%
7,500.00 7,500,00 0.00 0.00 7,500,006 100.00%
5,000.00 5,006.00 0.00 0.00 5,000.00 100.00%
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Budget Raport

510-42500-531740
510-42500-5317590
510-42500-542500
510-42500-542515
510-42500-542518

TIRE EXPENSE

UNIFCRMS

EQUIPMENT

STORMWATER REPAIR
WATERSHED ASSES. PHASE Nl

Divislon: 42500 - STORMWATER Totak

Division: 90000 - OTHER FINANCING USES

510-50000-611901

TRANSFER TO/FROM GF

Divislon: 80006 - OTHER FINANCING USES Total:

Expensa Total:

fund: 510 - STORMWATER Surplus {Deficit):

Fund: 540 - SANITATION SOLID WASTE COLLECTION

Revenue

Division: 00000 - OPENING ENTRIES

540-00000-344110
540-00000-349801
540-00006-331000
540-00060-389040
540-00004-392200

Expense

SAN-REVENUE

SANI-PRIOR YEARS REVENUE
RENTS & ROYALTIES

FROM RESERVES

Sale of Fixed Assets

Bivislon: 00000 - OPENING ENTRIES Totak

Revanue Total

Division: 45200 - SANITATION SOLID WASTE COLLECTION

540-45200-511100
540-45700-511300
540-45200-512100
540-45300-517110
540-45200-512111
540-45200-512200
540-45200-512401
540-45200-512700
540-45200-51 2850
540-45200-522210
540-45200-522230
540-45200-52223¢
540-45H00-522246
540-45200-52225(
540-45200-522252
$40-45200-523231
549-45200-523310
540-45200-523400
540-45200-523700
540-45200-523850
540-45200-523902
S40-45200-523806
2403-45200-523930
290-45200-5235940
340-45200-523990
54G-45200-523991
246-45200-524000
540-45200-531110
540-452008-531139
540-45206-531 140
540-45200-531249
540-45200-531270
540-45200-531704

REGULAR EMPL. SALARIES
OVERTIME

GRP INSRNC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEDICARE 1,45%
RETIREMENT CONTRIBUTIONS
WORKER'S COMPENSATION
HRA REIMBURSEMENT
MAINTENANCE AGREEMENTS
EQUIPMENT REPAIRS
CUSHMAN/GO FOR REPAIRS
KUBOTA SANI VERICLES
AUTO & TRUCK REPAIR
DAMAGE TO CITIZEN [TEMS
CELL PHONES

PUBLIC NOTICES

PRINTING & BINDING
EDUCATION & TRAINING
PERSONNEL SERVICE
MERCHANT FEES CREDIT CARD
H. €. COLL. FEE

DRUG TESTING, VACCINES
POSTAGE

LANDFILL FEES

Sanitation Collections Outsourcing
SWMP COSTJT, HC AND CITY
COMPUTER EXPENSE

OFFICE SUIPPLIES

SUPPLIES & MATERIALS
ENERGY-BOTTLED GAS
ENERGY-GASOLINE/DIESEL
OTHER SUPPLIES

For Fiscal: 2016 Period Ending: 12/31/2016

Variance
Original Current Period Flscal Favorable  Percent
Total Budget Total Budget Activity Activity  (Unfavorable} Remalning
2,500.00 2,500.00 0.00 0.00 2,500.00 100.00%
4,000.00 4,000.00 0.00 0.00 4,000.00  i00.00%
10,000,00 10,000.00 0.0 0.00 10,0000 100.060%
123,(:95,01 123,059.01 0.00 0.00 123,089.01 100.00%
5,000,00 5,000.00 0.00 0.00 500000 100.00%
706,715,45 706,715.45 0.00 0,00 706,715.45 100.00 %
59,900,00 58,900.00 0,00 0,00 59,900.00 100.00%
54,900,000 59,900.00 0.00 8.00 59,900.60 100.00%
766,615,45 766,615.45 0.00 0.00 766,615.45 100.00%
0,00 0.60 0.00 9.00 0.00 0.00%
606,033.02 906,033.02 0.a0 0.00 -906,033.02 10000 %
4,000.00 4,000.00 0.0 .00 -4,000.00 100,00 %
65,000.00 65,000.00 0.00 0.00 -65,00000 100,00 %
5896,000.00 5596,000.00 .00 .00 -596,000.00 100,00 %
50,000.00 50,000.00 Q.00 0.00 -50,000.00 100.00 %
1,621,033.02 1,621,033,02 0.00 0,00 -1,621,033.02 100.00 %
1,621,033.02 1,621,033.02 0,00 0,00 -1,621,033.02  100.00 %
99,600.00 98,600.00 0.00 0.00 99,600.00 100.00%
10,000.00 10,000.00 0.00 0.00 10,000.00 100.00%
49,000.00 49,000.00 0.00 0.00 49,000.00  100.00%
1,262.00 1,262.00 0.00 0.00 1,262.00 100.00%
932,00 932.00 .00 0.00 932,00 100.00%
3,750.02 3,750.02 0.00 0.00 3,760,02  100.003%
20,700.00 20,700.00 0.00 0.0 20,700.00  100.00%
50,000.00 50,000.00 0.00 0.00 53,000.00 100.00%
13,000.00 13,000.00 G.C0 0.00 13,000.00 10000 %
1,789.00 1,789.00 0.00 0,00 1,789,060 100.00%
7,500.00 7,500,600 0.00 0,00 7,500.00  100.00%
1,000.00 1,000.00 0.00 0.00 L,000.L0 100,00 %
5,000,00 5,080,00 0.00 0,00 500000 100.00%
20,900,00 20,000,00 0,00 0.00 20,000.00 100,00 %
1,000.00 1,000,00 Q.00 0.00 1,000.00 100.00%
2,000.00 2,000.00 0.00 0.00 2,000.00  £00.00 %
7,500.00 7,500.00 0.00 0.00 7,500,00 100.00 %
2,500.00 2,500.00 0.00 6.00 2,500,00 100.00%
3,000,00 3,000.00 0.00 0.00 3,00000 100.00%
25,000.00 25,000.00 .00 0.00 25,000.00 100.00%
2,500.00 2,500.00 a.00 0.09 2,500.00 100.00%
13,000.00 13,000.00 Q.00 Q.00 13,000.00 100.00%
2,600.00 2,000.00 0.00 0.00 2,000.00 100.00%
10,000,00 10,000.00 0.00 0.00 10,000.00  100.00%
260,000.00 200,0600.00 0.00 0.00 200,000.00  100.00%
1,000,00000  1,000,000.00 0,00 0.00  1,000,000.00 100.00%
2000,00 2,000.00 0,00 0.00 2,000,000 100.00%
4,000,00 4,000.00 0.00 0.00 4,000,000 100.00%
1,000.00 1,606.00 0.00 0.00 1,000.00  100.00%
5,000.00 5,000.00 0.00 0.00 50C0.00 100.00%
500,00 500.00 0.00 0.00 500.00 100.00%
20,000.00 20,000.00 06.00 0.00 20,000.00  100.00%
3,500.00 3,500.00 Q.00 0.00 3,500,00 100.00%
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Budget Report

540-45200-531740G
540-45200-531750

540-45206-561000

TIRE EXPENSE
UNIFORMS
DEPRECIATION

Dlvislon: 45200 - SANITATION SOLID WASTE COLLECTION Total:

Expense Total

Fund: 540 - SANITATION SOLID WASTE COLLECTION Surplus [Defict
Fund; 555 - MERLE MANDERS CONFERENCE CENTER

Revenue

Dlvistan: 00000 - OPENING ENTRIES

555-00000-381000
555-00000-381201
555-00000-381301
555-00000-389001
555-60000-389004
555-00000-391100

Expense

RENTS & ROYALTIES
EQUIPMENT RENTAL
DANCE FLOOR RENTAL
LINEN RENTAL

KITCHEN RENTAL $600
OPERATING TRANSFERS IN

Division: 80000 - OPENING ENTRIES Totak:

Revenue Totak

Diviston: 15650 - GOVERNMENT BUILDINGS/PROPERTY

555-15650-511100
555-15650-512100
555-15650-512110
555-15650-512111
555-15650-51220C
555-1565€-512401,
555-15650-512700
555-15650-512850
555-15650-521222
555-15650-521340
555-15650-522200
555-15650-522210
555-15650-522213
555-15650-522219
555-1 -522220
555-15650-522230
555-15650-522251
555-15650-522320
555-15650-523231
555-15650-523245
555-15650-523400
555-15650-523500
555-15650-523600
555-15650-523700
555-15650-523902
555-15650-523933
555-15650-531110
555-15650-533130
555-15650-531140
555-15650-531142
555-15650-531243
555-15650-531232
555-15650-531271
555-15650-531704
555-15650-531708
555-15650-531720
555-15650-631725
555-15650-531750

REGULAR EMPL. SALARIES
GRP [NSRNC MEDICAL/DENTAL
GROUP INSURANCE LIFE
GROUP INSURANCE VISION
MEBICARE 1.45%
RETIREMENT CONTRIBUTIONS
WORKER'S COMPENSATION
HRA REIMBURSEMENT

T TOTAL TECH

WEB-SITE

REPAIRS & MAINTENANCE
MAINTENANCE AGREEMENTS
CLEANING

LANDSCAPING
MAINTENANCE & CLEANING
EQUIPMENT REPAIRS

AUTO EXPENSE

RENTAL OF EQUIP & VEHICLE
CELL PHORES

CBEYOND COMMUNICATIONS
PRINTING & BINDING

TRAVEL

DUES & FEES

EDUCATION & TRAINING
MERCHANT FEES CREDIT CARD
LINEM

COMPUTER EXPENSE

OFFICE SUPPLIES

SUPPLIES & MATERIALS
HAND TOOLS & SMALL EQUIP,
NATURAL GAS

GEORGIA POWER

FUEL

OTHER SUPPLIES

FOOD AND BEVERAGE

SIGNS

PROMOTIONAL SUPPLIES
UNIFORMS

For Fiscal: 2016 Perlod Ending: 12/31/2016

Variance
Original Current Period Flscal Favorable  Percent
Total Budget Total Budget Activity Actlvity  [Unfavorable} Remraining
5,000.00 5,000.00 0.00 Q.00 500000 160.00%
3,000.00 3,000,00 0.00 Q.00 3,000.00 100.00%
25,000,060 25,000.00 0.00 0.00 25,000.00 100.00%
1,621,033,02 1,621,033.02 0.00 0,00 1,621,033.02 100,00 %
1,621,033,02 1,621,033.02 0.00 0,00 1,621,033.02 100.00 %
0,00 0.00 0.00 - 0.00 0.00 0.00 %
150,000.00 150,000.00 .00 0,00 -150,000.00 100.00%
1,000.00 1,000.00 0.00 0,00 -1,000.00 100,00 %
5,000.00 5,000.00 0.00 {4.00 <5,000.00  100.00%
130.00 130.00 0.00 .00 -130.00 100.00%
15,000.00 15,000.00 0.00 0.00 -15,000.00  100.00%
168,235.00 168,235.00 0.60 0.00 -168,235.00  100.00%
239,365.00 339,365.00 0.00 0.60 -339,365.00 100.00%
339,365.00 339,365,00 0.00 4.00 -339,365.00 100.00%
108,600.00 108,600.00 0.00 0.06 108,600.00 100,009
36,490.00 36,400.00 0.00 0,00 36,400.00 100.00%
1,050,00 1,050.00 0.00 .00 1,050.00 100,00 %
600.00 600.00 0.00 0.00 600.00 10000 %
1,600.00 1,600.00 0.00 0.00 1,600.00 100.00%
19,556,00 19,550.00 0.00 .00 19,550.00 100,00 %
2,400.00 2,400.00 0.00 0.00 2,400,00 100.04%
2,000,00 2,000.00 0.00 0.00 2,000.00 100.00%
2,000,600 2,000.00 0.00 0.00 2,000.00 100.00%
800,00 600.00 0,00 0.00 600.00 100.00%
2,500.00 2,500.00 0.00 0.60 2,500.00 100.00%
2,500.00 2,500.00 0.00 0.60 2,500.00 100.00%
22,000.00 22,000.00 0.00 0.00 2200000 100.00%
18,000.00 18,000.00 0.00 Q.60 18,000.00 100.00%
5,040.00 5,040.00 0.00 0.00 504000 100.00%
7,500.00 7,500.00 0.00 0.00 7,.500.00 100.00 %
200.00 200.00 0.00 0.00 20000 100.00%
600.00 600.00 0.00 0.00 600.00 100,00 %
3,000.00 3,000.00 0.00 0.00 3,000.00 100,00%
3,150,800 3,150.00 0.00 0.00 3,150.00 100,00 %
500,00 500,00 0.00 Q.00 500.00 100.00%
1,000.00 1,000.00 0.00 0.00 1,000.00 100.00%
500.00 500.00 0.00 0.00 500.00 100.00%
1,000.00 1,000.00 Q.00 0.00 1,000.00 100.00%
2,250.00 2,250.00 0.00 0.00 2,250.00 100.00%
4,000.00 4,000.00 0.00 0.00 4,000.00 100.00%
2,000.00 2,000.00 0.00 0.00 2,000.00 100,00%
2,500.00 2,500.00 0.00 0.00 2,500.00 100.00%
1,000.00 1,000.00 0.00 0.00 1,000.00  100.00%
100.00 100.00 0.00 G.00 100.00 100,00 %
2,500.00 2,500.60 0,00 0.00 2,500.00 100.00 %
25,000,00 25,000.08 0,00 0.00 25,000.00 100.00%
504,00 500,00 0.00 a.00 500,00  100.00%
525.00 525.00 0.00 0.00 525,00 100.00%
200.00 200.00 0.00 0.00 200,00 100,00 %
50.00 50.00 0.00 0.00 50,00 100,00 %
2,500.00 2,500.00 0.00 0.00 2,500.00 10000 %
450,00 450.00 0.00 0.00 450.00 100,00 %
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Budget Report
555-15650-541200 SITE JIMPROVEMENTS
555-15650-542500 EQUIPMENT

Plvislon: 15650 - GOVERNMENT BUILDINGS/PROPERTY Totak

Expense Tolal:
Fuand: 555 - MERLE MANDERS CONFERENCE CENTER Surplus {Defi¢
Fund: 560 - TED STRICKLAND COMMUNITY CENTER

Reventie
Division: 00008 - OPENING ENTRIES
560-00000-381000 RENTS & ROYALTIES
Divislon: 00000 - OPENING ENTRIES Total:
Revenue Total!
Expense
Division: 15650 - GOVERNIMENT BUILDINGS/PROPERTY
560-15650-521222 IT TOTAL TECH
560-15650-522219 LANDSCAPING
560-15650-522220 MAINTENANCE & CLEANING
560-15650-522230 EQUIPMENT REPAIRS
560-15650-523241 ATE&T (BELLSOUTH)
560-15650-523902 MERCHANT FEES CREDIT CARD
560-15650-523503 DISCOUNT ON RGOM RENTAL
560-15650-531231 GA PWR,130 COMMUNITY CNTR
560-15650-542300 FURMITURE & FIXTURES
Division; 15650 - GOVERNMENT BUILDINGS/PROPERTY Total:
Expense Total:

Fund: 560 - TED STRICKLAND COMMUNITY CENTER Surplus [Deflcl
Report Surplus {Deficit):

For Fiscal: 2016 Perod Ending: 12/31/2016

Variance
QOriginal Current Period Fiscal Favorable  Percent
Total Budget Total Budget Activity Activity  (Unfavorable) Remalning
3,500.00 3,500.60 0.00 000 3,50000 10000%
53,000.00 53,000.00 0.00 0,00 50,000.00 100.00%
339,365.00 339,365,00 0.00 0.00 339,365,00 100.00%
335,365.00 339,365.00 0.00 0.00 339,365,00 100.00%
0.00 0.400 0.00 0.00 0,00 0.60 %
34,250.00 34,250,00 0.00 0.00 -34,250,00 10D.00%
34,250.00 34,250,00 0.00 .00 -34,250,00 100.00 %
34,250.00 34,250,060 -0.00 0.00 -34,250,00 100.00%
1,000.00 1,000.00 0.00 0.00 1,000.00 100.00%
3,0040.00 3,000.00 0.00 0.00 3,000.00 100.00%
8,500.00 8,500.00 0.00 0.00 8,500.00 100.00%
1,000,00 1,000.00 0,00 0.00 1,000.00 100,00 %
4,000.00 £,000.00 0.00 Q.00 4,000.00 100.00 %
5,000.00 5,000.00 0.00 0.00 5,000.00 100.00%
750.00 750.00 0.00 0.00 750.00 100.00%
8,000.00 3,030.00 0.0 0.00 8,000.00 100.00%
3,000.00 3,000.00 0.00 0.00 3,000,00 100.00%
34,250.00 34,250,00 0.00 0.00 34,250,00 100.00%
34,250.00 34,250.00 0.00 0.00 34,250,00 100.00 %
0.00 0,00 0.80 0,00 0.60 0.00%
0.00 0,00 0.00 0.00 0.60 0.00 %
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Budget Report

Division

Fund: 100 - GENERAL FUND
Revenue
00000 - OPENING ENTRIES
Revenue Total:

Expense
11100 - GOVERNING BODY
13000 - EXECUTIVE
15100 - FINANCIAL ADMINISTRATION
15350 - IT TOTALTECH
15650 - GOVERNMENT BUILDINGS/PROPERTY
25000 - MUNICIPAL COURT
32100 - POLICE ADMINISTRATION
42200 - PUBLIC WORKS
61900 - CITY EVENTS
62200 - PARKS
74500 - CODE ENFORCEMENT
75500 - Main Street Program
75700 - Planning and Development Services
90000 - OTHER FENANCING USES
Expense Total:

Fund: 100 - GENERAL FUND Surplus {Deficlt}:

Fund: 275 - HOTEL/MOTEL TAX
Revenue
00000 - OPENING ENTRIES
‘ Revenue Total

Expense
15100 - FINANCIAL ADMINISTRATION
Expense Totalt

Fund: 275 - HOTEL/MOTEL TAX Surglus (Deflch):

Fund; 340 - CAPITAL PROJECT GRANT FUND - LCI
Revenue
Q0000 - OPENING ENTRIES
Ravenua Total:

Expanse
42312 - TE - DAIVS ROAD/S BERRY STREET SIDEWALKS
Expanse Totak

Fund: 340 - CAPITAL PROJECT GRANT FUND - LCI Surpius {Deflclt):

Fund: 346 - SPLOST [ FUND
Revenue
00000 - OPERING ENTRIES

Revenue Totak
Expense
15650 - GOVERNMENT BUILDINGS/PROPERTY
42260 - PUBLIC WORKS
43300 - SEWER
44200 - WATER
Expense Total:

Funds 346 - SPLOST 11l FUND Surplus (Deficit):

Fund; 347 - SPLOST IV FUND
Revenue
00000 - OPENING ENTRIES
Revenue Total:

Eor Fiscal: 2016 Period Ending: 12/31/2016

Group Summary

Varlance
Original Current Pariod Fiscal Favorable Percent
Total Budget Total Budget Activity Activity  {Unfavorable] Remaining
9,057,678.00 9,057,678.00 0,00 0.00 -9,057,67800 100.00%
9,057,678.00 9,057,678.00 0.0 0,00 -9,057,678.00 100,00 %
246,192,00 246,182.00 0,00 0.00 246,192,00 100,00%
614,500.00 614,500,00 0,00 6.00 614,500,00 100.00%
1,580,315.060 1,5890,315.00 0,00 0.00 1,580,315.00 100.00%
93,000.00 93,000.00 0,00 0.00 93,060,600 H000%
722,500,00 722,500.00 0,00 0.00 722,500,00 100.00%
782,878.00 782,878,00 0,00 C (.00 782,878.00 10000 %
755,000.00 755,000,060 0,00 900 755,000.00 14000 %
2,236,182.00 2,236,192,00 0.00 Q.00 2,236,192.00 1C0.00%
110,500.00 110,500.00 .00 0.00 110,500.60 100.00%
56,060.00 56,000.00 G.00 0.00 56,000.00 100.00%
208,435.00 209,435.00 0.00 0.00 208,435.00 100.00%
181,580.00 181,580.00 0.00 0,00 181,580.00 100.00%
£9,900.00 89,900.00 0.00 G.00 80,900.00 100.00%
1,379,686.00 1,379,686.00 0.00 (.00 1,379,686.00 100.00%
9,057,678.00 9,057,678.,00 0,00 0.00 9,057,678.00 100,00 %
0.00 0.00 0,80 0.00 0.00 0.00 %
120,000,060 120,000,00 0,00 Q.00 -120,000.00 100.00%
120,000,00 120,000,00 0.00 0.00 -120,000.00 100.00%
120,000,060 120,000.00 0.00 0.00 120,000.00 100.00%
120,000,00 120,500.00 6.00 0.00 120,000.00 100.00%
0.00 0.00 000 0.00 0.00 0.00%
156,000.00 150,000,00 {.00 0.00 -i50,000.00 100.00%
150,000.00 150,000.00 0.00 0.00 -150,000.00 100.00 %
150,000.00 150,000,00 0.00 0.00 150,000.00 100,00 %
150,000.00 150,008.00 0.00 0.00 150,000.00 100.00 %
8.0e 0.00 0,00 0.00 0.00 0.00%
3,635,472.00 3,635,472.00 0.00 000  -3,635472.00 100.00%
3,635,472.00 3,635,472.08 0.00 .00  -3,635472.00 100.00%
439 629,00 433,629.00 0.00 0.00 435,629.00 100.00%
211,0600.00 211,000.00 0.00 0.00 211L,000,00 10000 %
1,144,818.00 1,144,818.00 0.00 0,00 1,144,818.00 100.00%
1,840,025.60 1,840,025.00 0.00 (.00 1,840,025.00 100.00%
3,635,472.00 3,635,472.00 0,00 0.0 3,635,472.00 100,00 %
0.00 0.90 0.60 0.00 0.08 0.00%
5,631,382.00 5,631,382.00 0.00 .00 -5,631,382.00 100.00%
5,631,382.00 5,631,382.00 0.00 .00 -5,631,382.00 100.00%
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Far Flscal: 2016 Perlod Ending: 12/31/2016

Budlget Report
Variance
Orlglnal Current Period Fiscal Favorable  Percent
Dlvision Total Budgat Total Budget Activity Activity  {Unfavorable) Remalning
Expanse
15100 - FINANCIAL ADMINISTRATION 250,000.00 250,000.00 0.00 0.00 250,000.00 100,00 %
1565¢ - GOVERNMENT BUILDINGS/PROPERTY 1,100,000.08 1,100,000.00 0.00 0.00 1,100,000.00 100,00 %
#2100 - POLICE ADMINISTRATION 25,000.00 25,000.00 0.00 0.00 25,000.00 100.00%
42200 - PUBLIC WODRKS ,100,000.00 1,160,000.00 000 0.00 1,160,080.00 100.00%
43300 - SEWER 451,315.00 451,315.00 0.00 0,00 45%,315.00 100.00%
44200 - WATER 2,500,000.00 2,500,000.00 0.00 0.00 2,500,000.00 10000%
62200 - PARKS 205,067.80 205,067.00 0.00 0,00 205,067.08 100,00 %
Expense Totak 5,631,382.00 5,631,382.00 0.00 0.0 5,631,382.00 100.00%
Fund: 347 - SPLOST IV FUND Surplus (Deficit): 0.00 a.00 0,00 0.00 0.00 00 %
Fund: 350 - URBAN REDEVELOPMENT AGENCY
Revenue
GOGOO - OPENING ENTRIES 1,211,451.00 1,211,451.00 0.00 0.00 -1,211,451,00  100.00%
Revenua Total: 1,211,451.00 1,211,451.00 0.00 0.00 «1,211,451,00 100,00 %
Expense
15650 - GOVERNMENT BUILDINGS/PROPERTY 2,500,860 2,500.00 0.00 0.00 2,500.00 100.00%
80000 - DEBT SERVICES 1,208,951,00 1,208,951.00 0.00 0,00 1,208,951.00 100.00%
Expense Total: 1,211,451,00 1,211,451.00 0.00 0.00 1,211,451,.060 100.00 %
Fund: 350 - URBAN REDEVELOPMENT AGENCY Surplus (Deficlt): 0,00 0.00 0.00 0.00 0.00 0.00 %
Fund: 495 - CEMETERY FUND
Revenue
00000 - OPENING ENTRIES 350.00 350.00 0.00 0,00 -350.00 100.00%
Revenue Total: 350.00 350.00 0,00 0.06 -350.00 100.00 %
Expense
15650 - GOVERNMENT BUJLDINGS/PROPERTY 350.00 350.00 0.00 0,00 350,00 100.00%
) Expense Total: 350.00 350,00 0.00 0.00 350.00 10000 %
Funck: 495 - CEMETERY FUND Surplus {Deficit): 0.00 0.00 0,00 0.00 0.00 0.00 %
Fund: 505 - WATER & SEWER
Revenua
G000 - OPENING ENTRIES 53,610.00 53,610.00 0,00 0.00 -53,610.00 100,00 %
43300 - SEWER : 1,356,843,00 1,356,849,00 0.00 0.00  -1,356,849.00 100.00%
44200 - WATER 1,677,816,00 1,677,816.00 0.00 0.00  -1,677,81600 100.00%
Revenue Total 4,088,275.00 3,088,275.00 0.00 0.00 -3,088,275.00 100.00%
Expense
43300 - SEWER 1,442,713,00 1,442,713.00 0.00 0.00 1,442,713.00 100,00%
44200 - WATER 1,464,707.00 1,464,707.00 0,00 .00 1,464,707.00 100,00%
80000 - DEBT SERVICES 127,245.00 127,245.00 0.00 0.00 127,245,00 100,00 %
90000 - OTHER FINANCING USES 53,610.00 53,610.00 000 0.00 53,610.00 180.00%
Expense Total: 3,088,275.00 3,088,275.00 0,00 0.00 3,088,275.00 100,00 %
Fund: 505 - WATER & SEWER Surplus {Deficit): 0.00 0.00 0,00 0.00 0.60 6.00%
Fund: 510 - STORMWATER
Revenue
Q0000 - OPENING ENTRIES 766,615.45 766,015.45 0.00 0.00 -766,615.45 100,00 %
Revenue Total 766,615.45 766,615.45 .00 0.00 -766,615.45 100,00 %
Expanse
42500 - STORMWATER 706,71545 706,715.45 0.00 0.00 206,715.45 100,00 %
30000 - OTHER FINANCING USES 59,900.00 59,900,00 .00 0.00 59,900,00 1060.00%
Expense Total: 766,615.45 766,615.45 0,00 0.00 765,615.45  100.00 %
Fund: 510 - STORMWATER Surplus {Deflcit)h: 0.00 0.00 0.00 - 0.00 0.00 0.00 %
Fund; 540 - SANITATION SOLID WASTE COLLECTION
Ravanue
G000 - OPENING ENTRIES 1,621,033.02 1,621,033.02 0.00 000  -1,621,033.02 10000%
Revenue Total: 1,621,033.02 1,621,033.02 0.00 0.00 -1,621,033.02 100,00 %
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For Fiscal: 2018 Perlod Ending: 12/31/2016

Budget Report
Variance
Orlglnal Current Perled Flscal Favorable  Percent
Division Total Budget Totaf Budget Activity Activity  {Unfavorable) Remaining
Expense
45200 - SANITATION SOLID WASTE COLLECTION 1,621,033.02 1,621,033.02 G.00 0.00 1,621,033.62  100.00%
Expense Total: 1,621,033.02 1,621,033.02 0.00 0.0 1,621,033.02 100.00%
Fund: 540 - SANITATION $OLID WASTE COLLECTION Surplus {Defict 0.00 0.00 0.00 0.00 0.00 0.00%
Fund: 555 - MERLE MANDERS CONFERENCE CENTER
Revenua
00000 - CPENING ENTRIES 339,365.00 339,365.00 0.00 0.00 -339,365.00 100.00%
Revenue Total: 339,365.08 339,365.00 8.00 0.00 -339,365,00 100,00 %
Expensa
15650 - GOVERNMENT BUHLDINGS/PROPERTY 335,365,00 338,365.00 0.00 .00 339,365.00 100.00%
Expense Total; 339,365,00 339,3865.00 0.00 .00 339,365.00 190,00 %
Fund: 555 - MERLE MANDERS CONFERENCE CENTER Surplus {Deffe 0.00 0.00 0.00 0.00 0.00 0.00%
Fund: 560 - TED STRICKLAND COMMUNITY CENTER
Revenue
00000 - OPENING ENTRIES 34,250,00 34,250.00 ) 0.00 0.00 -34,250.00 100.00%
Revanue Totak 34,250.00 34,250,00 0,00 0.00 -34,250.00 100,00 %
Expense
15650 - GOVERNMENT BUILDINGS/PROPERTY 34,250.00 34,250.00 0.00 0.00 34,250.00 100.00%
Expensa Total: 34,250.00 34,250.00 0.60 .00 34,250.00 100.60 %
Funds 560 - TED STRICKLAND COMMUNITY CENTER Surplus {Defici 0.00 0.00 0.00 0,00 0.00 0.80 %
Report Surplus {Deficit): 0.00 0.00 0.00 0.00 .00 0,00%
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Budget Report

Fund

100 - GENERAL FUND

275 - HOTEL/MOTEL TAX

340 - CAPITAL PROJECT GRANT FL

346 - SPLOST II{ FUND

347 - SPLOST IV FUND

350 - URBAN REBEVELOPMENT A

495 - CEMETERY FUND

505 - WATER & SEWER

510 - STORMWATER

540 - SANITATION SOLID WASTE (

555 - MERLE MANDERS CONFERE

560 - TED STRICKIAND COMMUN
Report Surplus (Deficlt):

For Fiscal: 2016 Period Ending: 12/31/2016

Fund Summary

Varlance

Orlglnal Currant Period Fiscal Favorable
Total Budget Total Budget Activity Activity  {Unfavorahle)
0.00 0.00 0,00 0.00 0,00
0.00 0,00 .00 £.00 .60
0.00 0.00 0,00 0.00 0.00
0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00
0.00 0,00 0.00 0.00 000
0.00 0,00 0.00 0.00 0.00
0.00 0.00 0,00 0.00 0.00
0.00 0.00 0.00 0.00 0.00
0.00 0.00 0.00 0.00 0.00
0.00 0.00 0,00 0.00 0,00
0,00 0.00 0.0 0.00 .00
0.00 0.00 0.00 0.00 0.00
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ITEM # 9

Economic Development
Director Position
Presented by:
Councilman Alexander




(o ®

City of Stockbridge | Class Specifications

Job Title: Community Economic
Development Officer

Job Summary: This position is responsible for facilitating community
and economic development planning and initiatives; identifying and
fostering community economic development opportunities; securing
funding for economic development activities and programs; assisting
local organizations, businesses and individuals with establishing
economic development plans and projects; and promaoting the
community in order to expand economic development opportunities.

Class Characteristics: This is the full-performance classification
level. -

Major Duties:

« Administers the Stockbridge Community Partnership Grant
Program;

+ Assists local organizations, businesses and individuals with
establishing economic and community development plans,
businesses and projects;

« Becomes familiar with the existing inventory of available buildings
and business and residential development sites within the
community, to include both public and private buildings and land
areas;

« Develops, plans, organizes and implements marketing strategies to
promote the Merle Manders Conference Center, Ted Strickland
Community Center, and Stockbridge Multiplex Facility;

« Facilitates community and economic development planning in order
to identify and establish economic development opportunities;

« Identifies opportunities for community econontic development in
order to development sectors, projects and initiatives;

» Manages the city's branding, website, and internal and external
communications, including the city newsletter and social media
initiatives;

¢ Manages the city’s Hotel/Motel Tax for use in promoting the city
and its economic development initiatives;

« Monitors legislation and regulations relating to economic
development, and report findings to the appropriate impacted
parties;

» Participates in and provides staff resources and assistance to
coordinate unified economic development efforts to the Stockbridge
Business Association, Urban Redevelopment Authority and
Downtown Development Authority;
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City of Stockbridge Class Specifications

Job Title: Community Economicr Development Officer (continued)

Promotes business and economic development through personal
contacts with community leaders, management officials of existing
business and industry, industrial real estate community, the news
media, and others;

Promotes the community in order to expand economic development
opportunities;

Provides professional economic development advice, assist in the
application and permitting process, and serve as an advocate for
economic development in line with the Comprehensive Plan, zoning
ordinances, and goals as established by the city;

Securing funding for economic development activities and
programs;

Serves as primary City liaison with local, county, regionai and state
economic development boards and committees;

Works closely with the Henry County Chamber of Commerce to
identify areas of concern in the promotion of business location and
expansion within the city;

Performs other duties as assigned.

Knowledge Required by the Position:

Ability to coordinate and set up audio/visual equipment;

Ability to effectively express ideas orally and in writing;

Ability to establish and maintain effective working reiationships with
the governmental officials, business and industrial representatives,
the news media, and others as otherwise necessitated by work
assignments;

Ability to exercise considerable independent judgment and
discretion in establishing, applying and interpreting policies and

procedures; :
Ability to gather, analyze and interpret industrial and economic data

and to make sound recommendations from the information;
Ability to learn basic photography and videography and related
equipment;

-Ability to organize workflow and coordinate activities for short-term

and long-term projects;
Ability to solve problems and make decisions using independent

judgment;

Ability to work independently; .

Considerable knowledge of land and building values, urban design,
municipal finances, tax credit incentives and funding sources for
economic development or redevelopment;
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City of Stockbridge Class Specifications

Job Title: Community Economic Development Officer (continued)

» Considerable knowledge of laws and ordinances affecting the
economic and industrial development process;

« Considerable knowledge of the available resources of the city;

Considerable knowledge of the methods and techniques used in

business solicitation or industriail promotion;

Excellent written and verbal communication skills;

General knowledge of current and projected economic trends;

Knowledge of City ordinances, policies and procedures;

Knowledge of community trends and market analyses technigues;

Knowledge of implementation of state, regional and municipal

ordinances;

¢ Knowledge of local government organization and the functions and
practices of a municipal planning unit;

+ Knowledge of modern cffice procedures and equipment;

o Skill in using a variety of computer programs for administrative
functions and website management; .

s Skilled in the collection, analysis and presentation of technical data;

» Thorough knowledge of the principles, practices and procedures of
public planning, and economic and industrial development;

« Working knowledge of general management and business
organization principles and practices.

Supervisory Controls: The work of this position is performed under
the general supervision of the City Administrator/City Manager.

Guidelines: Guidelines include City and departmental safety manuais,
policies and procedures.

Complexity: The work consists of administrative and supervisory
duties.

Personal Contacts: Contacts are typically with City Planner, senior
management, co-workers, elected officials, vendors, contractors,
developers, local and state government agencies, news media,
business and community leaders, and the general public.

Purpose of Contacts: Contacts typically occur in order to give and
exchange information, solve problems, resolve conflicts and provide

services.

Physical Demands: This work is performed indoors in an office
setting and involves occasional light lifting.
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City of Stockbridee Class Specifications

Job Title: Community Economic Development Officer (continued)

Work Environment: This work is performed indoors in an office
setting.

Supervisory and Management Responsibility: This position is
responsible for the management and supervision of the Cultural &
Leisure Services Manager and Multiplex Program Manager.

Minimum Qualifications: Bachelor's degree in marketing, economics,
business administration, public administration or a related field
supplemented by six (6) years of increasingly responsible experience
in marketing, real estate, public relations management, or a related
field; or any equivalent combination of education, training, and
experience which provides the requisite knowiedge, skills, and abilities
for this job; ability to accurately type a minimum of 45 words per
minute; valid State of Georgia Driver’s License.
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Capping Check Cashing
Business Ordinance
Presented by:
Councilman Alexander




ITEM #11
City Pool
Downtown Stockbridge
Presented by:
Councilman Alexander




ITEM #12

Car Rental Tax
Presented by:
Michael Harris
City Manager




Vanessa Holiday

From: Michael Harris

Sent: Monday, February 01, 2016 5:49 PM

To: Dale Hall; 'Mike Williams'; Vanessa Holiday
Subject: FW; Excise Tax on Motor Vehicle Rentals
All,

We may want to revisit this in 2016.

From: City Managers [mailto:CITYMANAGERS@LISTS.GMANET.COM] On Behalf Of Sanders, Butch
Sent: Monday, February 01, 2016 11.07 AM

To: CITYMANAGERS@LISTS.GMANET.COM

Subject: Re: Excise Tax on Motor Vehicle Rentals

Woe do in Snellville and the proceeds, about $70,000/year, are used by our DDA for marketing/tourism promotion
purposes, i.e. Wayfinding Signage. The Ordinance is in our indexed Code at Municode.

Sent from my iPhone

>0n Feb 1, 2016, at 9:31 AM, Becky Taylor <btaylor@GMANET.COM> wrote:

>

> Officials in a GMA member city would like to find out how many cities levy an excise tax on motor vehicle rentals under
0.C.G.A. §48-13-93.

>

> HEHHBHH R R R 1

>

> To unsubscribe from the CITYMANAGERS list:

> write to: mailto:CITYMANAGERS-SIGNOFF-REQUEST@LISTS.GMANET.COM

> or click the following link:

> http://cp.mcafee.com/d/5fTHCN8241ASyM-
MOQOOeKqekPtPraVMQsi3DzhOrp7e6zBxVAQSCShPXEV076zB4SeospKyOyr8kS27NE2GgYYYPBY_-00CWEYYYP8Y_-
00CSmbeeWU _R-
ovKMYO_RXBQAOn4uud7arwdNThnhlyyHuXfaxVZicHs3jg9J4TsTsS03fBite8GW3unQOBECOMDj36BMAdyDc6wjTx_Axw9z8Q
78D2gq2gedy0c40Ad0log43Ajtjdfynlappnogh- '
dOkvaAWshlQ6YKrjs7eSNEflaDCy04W7Cy213h0dRDmMIEWIFAVmMFYQgOLUjQ-XxIBYSsMg9j-X

HEHHHHEHHRH R

To unsubscribe from the CITYMANAGERS list:

write to: mallto:CITYMANAGERS-SIGNOFF-REQUEST@LISTS.GMANET.COM

or click the following link:
http://lists.gmanet.com/scripts/wa-GMANET.exe?SUBED1=CITYMANAGERS&A=1
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Cities, States Are Piling On Rental Car Taxes

August 05, 2006{James Gilden | Special to The Times

EmailShare

Every time you rent a car at Dallas/Fort Worth International Airport, you are paying a tax that helps reduce
local property taxes in Euless, Texas, the airport's home city. You are also paying for new NHL and NBA

arenas.

Renting a car in Chariotte, N.C.? Your taxes go to fund a downtown arts center. In Milwaukee, the latest
municipality to increase car rental taxes, where is the money going? Toward a study to make recomuinendations

about local mass transit options.

All told, 83 state and local governments since 1976 have instituted some form of rental car tax on top of any
sales or vehicle licensing taxes, according to the National Business Travel Assn.

Where does this tax money end up? Public projects and studies of all kinds, but currently these local taxes are
being used or proposed to finance 35 stadiums and convention centers around the country.
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Tourism taxes have become increasingly popular with city and state governments as a source of new revenue.
Tourism taxes such as those on car rentals have advantages for politicians because they are seen as taxing cut-of-
state visitors, who are unlikely to complain with a vote against them. The first car rental tax was enacted in 1976,
and since then the number has skyrocketed: Today 43 states and the BDistrict of Columbia impose a tax on car
rentals, and a total of 118 special rental car excise taxes are enforced.

According to the Cost of Government Center, taxes account for roughty 38 percent of the average cost of renting a
car. Car rental levies usually consist of two separate taxes: the conventionat state or local sales taxes that are
imposed on most goods and services, plus the newer state and local excise taxes imposed specifically on car rentai
consumers. These excise taxes, which are applied only to car rentals, are rarely used to improve auto travel
infrastructure, which could benefit rental companies and consumers paying the tax. Instead, these funds are often
used on projects such as spert stadiums, convention centers, or other boondoggles. Faceboak Twitter YouTube

Sally Greenberg of the Naticnal Consumers League noted in a Fox Business article the number of car rental taxes .
and revenue has grown by eight times since 1990. William Gale of the Brookings Institution and Kim Reuben of the Po llCVBOt Search

Urban Institute studied the impact of a local car rental excise tax in Kansas City and found a "41 to 59 percent drop :

in rentals and a 69 to 86 percent drop in the number of rental days at branches affected by the tax.” 1} Search

When the cost of renting a car increases, tourists are unabie to spend their monegy elsewhere, on lodging, food, Heartland in Pal"iS for COP-21
entertainment, and the Like. And rental car taxes don't affect only tourists. According to Auto Rental News magazine,
more than half of rental car consumers are local, not tourists. This local consumer base includes people waiting for
auta repairs or doing short-distance household maves.

PARIS COP-21: Day of Examin..

Now under consideration in Congress, the End Discriminatory State Taxes for Automebile Renters Act would restrict

state and tocal taxes on rental cars. This would be a step in the right direction, Car rental taxes are poorly designed

and discriminatory levies that hinder tourism, harm local economies, and fuel unnecessary government spending. u
State legislators should eliminate or reduce thase taxes. '

The following articles examine car rental taxes from multipte perspectives.

Congress Can and Should Put a Stop to Discriminatory Rental Car Taxes

hitp: forbes.com/sites/patrickgleason/2014/05/20/cartaxes

Writing in Forbes, Patrick Gleason opines on car rental taxes and legislative efforts te end them: “Reps. Graves and
Cohen's bitt would put an end to discriminatory state and lecal rental car taxes for geod and Cengress should pass
it, In the meantime, Louisiana lawmakers can help stop this practice by rejecting the rental car tax bill that they

Winning the Global Warming ...

will vote on this week.”

Congress Considers Restrictions on State and Local Rentat Car Taxes
/taxfoundation.org/blog/congress-considers-restrictions-state-and-local-rentat-car-taxes
Xander Stephenson of the Tax Foundation examines a piece of legislation under consideration in Congress, the End
Discriminatory State Taxes for Automobile Renters Act, which would restrict state and local taxes on rental cars.

Taken for a Ride: Economic Effects of Car Rental Taxes
http://heartland.org/policy-documents/taken-ride-economic-effects-car-rental-taxes

William G. Gale and Kim Rueben analyze several aspects of the economics of car rental excise taxes, considering
the fotlowing questions: Why is the use of car rental taxes increasing? Are actuat and proposed car rental excise

https:/Avww heartiand org/policy-decuments/research-commentary-car-rental-taxes
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taxes economically sound means of collecting public monies? Does the taxation of the custemers of one industry
place an unfair and disproportionate burden on oo few members of society to fund a “public” project? What are
the effects of car rental excise taxes on local consumers and businesses?

Research & Commentary: The Damaging Effects of Tourism Taxes
http://heartland.ora/policy-documents/research-commentary-damaging-effects-tourism-taxes

Heartland Institute Government Relations Directer Jahn Mothdurft examines tourism-related taxes and their
negative effects on tourism and a ¢ity's economy. “Instead of kicking an industry white it Is down, states and
lecalities should fecus an reining in their budgets by eliminating subsidized development schemes such as sports
stadiums and convention centers,” Nathdurft writes. “In order to promote tourism as part of a strong state or local
economy and have a stable budget, it is vital to ¢create a nen-distorting tax code with tow rates and a broad base,
coupled with spending reforms.”

Effects of Discriminatory Excise Taxes on Car Rentals
http://heartland.ara/poticy-documents/effects-discriminatory-excise-taxes-car-rentals

This study conducted by the Brattle Group found car rentat taxes fall disproportionately on minority households,
raise auto insurance costs, and reduce purchases of cars by rental companies, A 10 percent increase in tax relative
to the base rentat rate reduces rental demand, and, therefare, purchases of new cars by rental car companies, by
approximately 12 percent.

The Case Against Special Rental Car Excise Taxes
http://Ataxfoundation.org/blog/case-against-special-rental-car-excise-taxes

Andrew Chamberlain of the Tax Foundation explores the rapid growth in taxes and fees imposed on rentat cars in
recent years, often in an atternpt to fund municipal projects that have no clear relationship to the rental car
industry. He argues car rental taxes are a predatery tax policy that is impassible to defend as sound public finance.

Transportation Discrimination: Local Taxes Target Car Rentals

Mattle Duppier of Americans for Tax Reform argues car rental companies have been subjected to unfair and
excessive taxation to fund extraneous spending in localities: "Moreover, auto rental carpanies are unique victims
of unfair municipal and local tax regimes—other enterptises in the transportation industry, such as railroads and
airlines, are granted federal protecticn from such discriminatery taxation.”

Tax Bites: The Toll of Hidden Taxes on Car Rentals

The nonpartlsan taxpayer-advocacy group Americans for Tax Reform (ATR) estimates the average prices and taxes
imposed on 13 papular targets for mulziple fayers of hidden taxes. The analysis includes “sin” taxes,
telecommunications taxes, and taxes on tourists.

Caohen Reintroduces “The End Discriminatory State Taxes for Automobile Renters Act”
http://cohen.house.gov/press-release/cohen-reintroduces-end-discriminatory-state-taxes-automobile-renters-act
Rep. Steve Cohen annaunces his reintroduction of the End Discriminatory State Taxes for Automobile Renters Act.
“During these tough economic times, state and local governments are looking to raise revenue. But there is no
place for discriminatory taxes in business,” Cohen states. “These taxes raise prices for consumers and harm our

local emplayers. This is an unfair practice that must stop.”

Promoting U.S. Tourism: Taxes Are the Wrong Approach

hitp://wwwheritage.org/Research/HomelandSecurity/wm 2492.cfm

Heritage Foundation Senior Policy Analyst Jena Baker McNelll explains why creating a government-run tourism

Nothing in this Research & Commentary is intended to influence the passage of legislation, and it does nat
necessarily represent the views of The Heartland Institute. For further information on this and other topics, visit
the Budget & Tax News Web site at http://news.heartland.org/fiscal, The Heartland institute’'s Web site at
www.heartland.org, and PolicyBot, Hearitand's free online research database, at www.policybot.ozg.

If you have any questions about this issue or The Heartland [nstitute, contact Heartland Institute Senior Palicy
Analyst Matthew Glans at 312/377-4000 or mglans@heartland.crg.

hitps:fwww.heariland.org/policy-documents/research-commentary-car-rental-taxes

agency funded by foreign travelers is a bad idea. Such efforts shouid be left up to the private sector, she cancludes.
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CAR RENTAL TAX INFORMATION

Canton City Council Votes Down Proposed Rental
Car Tax

November 27, 2012
Print
1

At the Canton City Council's regular meeting on Nov. 15, the council voted down a proposed 3%
excise tax on _car rental companies operating in Canton, Ga.

The council voted the tax down in a 5-1 vote after a motion was made by counciiman Bill Bryan that
said: "It is hereby stated that the Canton Georgia City Council affirms the great American principle of
limited government intrusion and unnecessary taxation into the lives and business of our citizens,
and in support of this principle the City of Canton rejects the proposed rental car tax."

The tax aimed at helping small businesses looking to open in the Canton downtown area by funding
a rental assistance program.

In attendance at the meeting in opposition to the tax was Angie Wiggins, manager at the local
Enterprise Rent-A-Car, and David Schilling, a Canton resident, according fo the meeting minutes.
The city's mayor was in favor of the proposed tax.

You can see a video of the meeting here.
Tags: Enterprise Rent-A-Car, Georgia, rental taxes, Excise Taxes

Gainesville, Ga., Says ‘No’ to Rental Car Tax

February 24, 2012

Print

A proposed tax on car rental transactions was taken off the table by Gainesville City Council in
Georgia, according to Gainesville Times. The state of Georgia allows for up to a 3% tax on the car
rental industry.

The council cited at a work session last week that the proposed tax would've generated
approximately $38,000 annually, which wouldn’t be worth the extra paperwork and time spent
regulating the excise tax. One councilwoman said that city staff is already “overworked.”

The city's administrative services director was advised to keep watch of the rental businesses in the
city, and should demand increase, the city council might reconsider drafting an ordinance imposing a
tax on the rental car companies.

For the full article from Gainesville Times, click on the
URL:http://www.gainesvilletimes.com/section/6/article/63556/

At the federal level, "End Discriminatory State Taxes for Automobile Renters Act of 2011,” or H.R.
2469, aims at preventing cities, counties and states from creating car rental excise taxes. For the

most recent repott on the bill, clickhere.
Tags: Georgia, rental taxes, Excise Taxes




Car-rental taxes could help fund transit under new Gold
Dome proposal

Posted By Thomas Wheatley @ omasy_he on :', Feb 22, 2013 at 3:56 PM

Sponsor says legislation would aliow use of car-rental taxes to construct and
improve transit
Georgia uses car-rental taxes to pay for sports stadiums and to promote tourism.

Why not use it to fund buses and rail?

A state Senate committee this morning gave its blessing
to legislation sponsored by state Sen. Vincent Fort, D-Atlanta, that would allow
using the levy on rental cars for the "construction and improvement” of public

transit.

The proposal comes on the heels of last summer's rejection of the controversial
T-SPLOST (R.1.P.) and the state's refusal to fund anything other than the
Georgia Regional Transportation Authority's Xpress bus system. And it's nothing
new. Cities such as Pittsburgh use car-rental tax proceeds to help fund public

transit.

Fort says the proposal makes sense.

"We're not going begging, hat in hand, to the state [for funding],” Fort tells CL.
"This is people who come in town and rent cars paying a little bit more to create a
stream of revenue for mass transit."




Currently, Atlanta's car-rental tax helps pay off debt on Philips Arena. Fort
stresses this legislation would not redirect any cash away from the arena'’s

obligations.

If passed, the city could consider slapping another percent on its car-rental tax to
generate bus and rail funding. That could possibly pay for new MARTA projects,
Atlanta Beltline transit, or downtown streetcar segments, among other projects.
However, the funding from the tax couldn't be used to operate existing bus or rail
lines.

The question is, how much would such a levy generate? Our gut tells us it'd
relatively small compared to other proposals. But when used in tandem with
other funding measures, it could make a difference. We're waiting on details. If
you have any information or factoids, let us know or comment below.

The proposal's passage out of the Senate's Urban Affairs Committee is not too
surprising. (It's made up entirely of Democrats.) The measure's now in the
Rules Committee, waiting for a vote by the full state Senate. Considering that
state Sen. Jeff Mullis, R-Chickamauga, has signed on to the proposal, we give it
good odds of at least getting a floor vote. Mullis chairs the upper chamber's
Rules Committee, which basically decides which pieces of legislation live or die
in the Senate.

Put a tax on new car sales to fund transit,

Reportid likes, 2 dislikes Like Dislike

Posted by Mark from Atlanta on 02/22/2013 at 5115 PM

Georgia uses car-rental taxes to pay for sports stadiums and to promote tourism."
See that extra tax, Mr. Tourist? Now, that is so you will want to come here.

Good Idea, but why stop there? If 1% is good, then 2% is twice as good, and 4% is twice as good as that. Let's make the tax $100,
no $200 every time you rent a car. Make those tourists pay!

1 am no economist, but there must be a tipping point there somewhere. | wonder at what point a business traveler or tourist would
add up the cost of airfare, hotel and rental car, plus the extra taxes and the exira, extra taxes, and just say, "ah forget it, I'l go next
year or not at afl, or I'll just hold that convention somewhere else”.

Reperts likes, 7 dislikes _Like Dislike

Posted by cep on 02/22/2013 at 10:51 PM



Couldn't be used to operate existing bus or rail lines? Adding more buses and trains to crowded or infrequent routes certainly
constitutes "improvement" of public transit in my book. The notion that something has o be builf, or that something is good
enough simply because it aiready exists, is ridiculous - there's a lot of untapped utility with more frequency on the transit systems

we have now. What a stupid restriction.

Repart9 likes, 2 dislikes _Like Distike

¥

Posted by tiny.skyscrapers on 02/23/2013 at 12:05 AM

[ like that there are some other proposals online to fund transit. But a part of me hates that we have to resort fo all sorts of

regressive taxation lke sales taxes to fund these proposals.

A guy making $25K a year is going to feel the pain a whole lot more than a guy making $200K yearly with these proposals. 1
myself on occasion would use a rental car when my car breaks down simply because often times [ travel to places that have no

transit for work.

All I'm saying is if sales taxes are the way to go fund darn near every public works project, let's at least ensure that we are taxing
low-priced items so that the pain isn't too unbearable(or too noticeable).

Report? likes, 0 dislikes _Like Dislike
Posted by JF Williams on 02/23/2013 at 12:28 AM

Bills for raising revenue cannot originate in the Senate, Must originate in the House. FYL
Report1 tike, 0 disiikes _Like Diskike
Posted by Brian Leery on 02/23/2013 at 5:13 AM

"T like that there are some other proposals online to fund transit, But a part of me hates that we have to resort to alf sorts of

regressive taxation like sales taxes to fund these proposals.”

Which is why a tax on new car sales is a better idea. A lot of low income folks and environmentalists who are trying to go carless
rent vehicles on occasion. Most of my relatives and buddies who are poor have gone over six decades without buying a new car.
They usually buy used. A new car tax could even be prorated so it is a higher percentage of the sales price based on both how
expensive the car is and how bad the gas mileage.

Reports likes, D dislikes _Like Dislike
Posted by Mark from Atlanta on 02/23/2013 at 5:31 AM

(@ Brian Leery
Good call, sir,
Of cowrse, journalists never let facts get in the way of a headline,
Report? likes, 1 dislike Like Dislike




Posted by Burroughston Broch on 02/23/2013 at 9:58 AM

Senator Fort's bill to use car-rental taxes to help fund transit is best to be taken as a way to help keep the conversation alive about
funding transit than it is as a serious transit-funding proposal at this point because there is not a snowflake's chance in hell that
the ultra-hardcore anti-tax and anti-government Tea Parly-controlled, GOP-dominated Georgia Legislature will vofe on a tax-

increase (or revenue-increase) of any kind in the foreseeable future.

There is ESPECIALLY no way on God's green carth that the Tea Party-controlled, GOP-dominated Georgia Legislature will vote
on increasing taxes to fund MARTA or anything remotely related to transit for liberal Intowners anytime soon.

The only reason why State Senator & Rules Committee Chairman Jeff Mullis of Chickamauga (in the northwestern part of the
state near Chattanooga) has signed onto the bill is because Mullis (who is widely known as the "Choo-Cheo & HOT Lanes Guy™)
has a keen interest in building a future passenger rail line connecting Atlanta and Chattanooga for purposes of economic
development in his extreme northwestern part of the state near the Tennessee State Line near Chaitanooga.

One should not be surprised if the bill makes it to the floor for a vote, if only fo give the Republican legislators who dominate the
State Senate with a supermajority a prime oppottunity to prove their ultraconservative bonafides by voting down a Democrat-
proposed tax-increase attempt and showing an increasingly-irate Tea Party-dominated political base that they are deadly-serious
about rejecting any and all attempts to increase taxes and grow the size of government.

In this increasingly ultra-hardcore anti-tax and anti-~government expansion Tea Party-dominated environment in Georgia politics,
the ONLY chance to increase transit funding will be with the utilization of privatization (outsourcing of transit operations}, user
fees (increases in fare structures) and Tax Increment Financing {portions of property tax revenues from all new development that
pops-up along transit lines).

Reports likes, 3 dislikes _Like Dislike
Posted by Will the Last Democrat in Gegrgia please turn off the lights? on 02/23/2013 at 10:16 AM

Privatizing MARTA in whole at this juncture will simply kill it.

It could have worked if from the moment MARTA was created a careful emphasis was made to zone residential and commercial
developments to feed into the transit stations built. It could still work, if from this point on Georgia's state legislature suddenly
had a "Jesus moment” and had suddenly decided to embrace a policy of transit friendly development.

If only.

But we are not Hong Kong; which does have an excellent privatized transit system, I've heard. The middle-class flight from the
late 50s through early 90s and the sprawl that resulted made any sort of emphasis on proper zoning all but impossible.

And these Tea partiers are total dumbasses.

Just name-swap these morons with Dixiecrats and you will discover a pattern of the same sort of aggressive tendency to lurch
towards regressive taxes and butt-ass backward govt policies as the aforementioned yesterday conservatives.

I don't know why people are trying to pretend otherwise, Just another case of new packaging, but same rotten product.



Report8 likes, 0 dislikes _Like Dislike
Posted by JF Williams on 02/23/2013 at 10:56 AM

@ JF Williams
"Privatizing MARTA in whole at this juncture will simply kilf it."

Why are you off on this tangent? The measures before the General Assembly would force MARTA to privatize portions of its
operation, not all of it.

Reporti iike, 6 dislikes _Like Dislike
Posted by Burroughston Broch on 02/23/2013 at 11:25 AM

Report3 iikes, 5 dislikes _Like Dislike
Posted by Chuckie on 02/23/2013 at 11:33 AM

{@ Chuckie
T keep up with the comments - do you?
Or do you flame first and read later?
Privatizing MARTA in whole or part was not part of the article or any comment before JF Williams went off on a tangent.
Let's stay on subject.
Report? likes, 3 dislikes _Like Dislike

Posted by Burroughston Broch on 02/23/2013 at 12:20 PM

To all of you going with the "OMG, new taxez!" line, you might want to either try using some reading comprehension on the
article or actually going to look at the bill - it doesn't establish a new tax, it adds 12 words to current law which atlow the current
rental car tax to be used for public transit (in addition to the current uses already in the law).

Thus:
{@cep - you're neither an economist nor someone who can read things terribly well.
@RBrian Leery - your point is moot, it's not a bill to raise revenue.
@Burroughston Broch - you never let facts get in the way of making your pre-determined judgements.
Report? likes, 1 dislike _Like Dislike
Posted by J to the G on 02/23/2013 at 12:30 PM

13

{@@Brian Leery,

That's true, but like J to the G says above, this specific legislation doesn’t raise revenue, It simply adds "public transit" to the list
of uses that could be funded by the car-rental tax.
Report8 likes, 1 dislike _Like Dislike




Posted by ThomasWheatley on 02/23/2013 at 2;28 PM

"Privatizing MARTA. in whole or part was not part of the article or any comment before JF Williams went off on a tangent.”

Jesus christ this guy
Report3 likes, 4 dislikes _Like Dislike

Posted by Chuckie on 02/23/2013 at 3:14 PM

IF Williams on 02/23/2013 at [0:56 AM-

{{"Privatizing MARTA in whole at this juncture will simply kill it.....It could have worked if from the moment MARTA was
created a careful emphasis was made {0 zone residential and commercial developments to feed into the transit stations built, It
could stilk work, if from this point on Georgia's state legislature suddenly had a "Jesus moment" and had suddenly decided to
embrace a policy of transit friendly development,....If only....... But we are not Hong Kong; which does have an excellent
privatized transit system, I've heard. The middle-class flight from the late 50s through carly 90s and the sprawl that resulted made

any soirt of emphasis on proper zoning all but impossible.”}}

Good poinis. But there is very-strong evidence that the post-World War 1T trend of middle-class flight from ITP to OTP is
reversing course over the long-term.

There Is also an ongoing phenomenon of very low-density suburban sprawl turning much more dense to the point of supporting
and sustaining transit as the trend of high-density infill development becomes increasingly popular in the closer-in suburbs

outside of 1-283,

Many of those closer-in, and even some not-so-close-in, OTP suburbs are also in the very-active process of redeveloping their
downtowns with dense transit-oriented development around the sites of future rail transit stations.

Woodstock, Suwanee, Norcross {which continues to actively lobby for a future heavy rail transit stop in its historic suburban
dowtitown), Duluth, Smyrna, Kennesaw and Acworth are some of the most notable examples of OTP suburban cities which are
actively redeveloping their railroad-straddling downtowns with high-density mixed-use transit-oriented development.

Even exurban Oakwood, which is about 40 miles or so outside of the 1-283 Perimeter has plans to redevelop its virtually non-
existent downtown with high-density mixed-~use development around a future passenger rail station on a regional rail transit line
between Atlanta and Gainesville.

http://'www.ocakwood2030.com/Transit-Station. ..

There is also an increasingly-severe aversion to roadbuilding in Metro Atlanta (both ITP and OTP) as was demonstrated with the
defeat of the (somewhat) road construction-heavy T-SPLOST last suinmer and the stinging public rejection of the OQuter

Perimeter and Northern Arc bypasses a decade before it.

As an increasingly international commodity, Metro Atlanta as a whole, both ITP and OTP are far from being a finished product.

As the metro region continues to increase in population, many of those formerly low-density outer-suburban areas will continue
to develop the density necessary to support and sustain high-levels of transit service as real estate developers continue to figure




ouf that they can make tons more money off of high-density mixed-use development than they ever couid off of low-density

automobile-oriented sprawl.

Despite traditional development trends that have favored tow-density auto-dependent sprawl in the post World War Ti-era, there
is increasingly strong evidence that Metro Atlanta will develop into a transit-heavy cily somewhere along the lines of a

Washington, D.C. or Boston.

{The strongest evidence of Atlanta's future as a VERY transit-heavy region include repeated severe public rejection of the
roadbuilding-heavy proposals put forth by state government over the years as well as a severely-constrained and severely-limited
surfzace road network which does not even match-up or compare well to surface road networks in transit-heavy cities such as
Chicago or Washington, D.C., much less other auto-dependent Sunbelt cities such as Dallas, Houston, Miami, Phoenix ot L.A.)
Report3 likes, 0 dislikes _Like Dislike
Posted by Will the Last Democrat in Georgia please turn off the lights? on 02/23/2013 at 9:58 PM

Thomas,
This is an amendment to an existing state statute, the hotel-motel tax statute, the enfire stafutory framework of which is to raise

revenue. An amendment to an existing revenue raising statute for purposes of adding the funding of public transit is a bill to raise

revenue for public transit,
This should be self-evident,

This bill must originate in the House. There is no question at all about this, The State Constitution requires this bill to originate in

the House,

T to the G, might I suggest that you do not try to practice law on this blog unless you are licensed in the State of Georgia, Your
layman's interpretation of a provision of the State Constitution and relevant case law which you have not read or would not

understand if you did read is not helpful, on this particular issue,

No hard feelings.
Report? likes, 4 dislikes _Like Dislike

Posted by Brian Leery on 02/23/2013 at 11:15 PM

{@Btian Leery - without (again) going over the difference between raising new revenues and modifying permitted uses of existing
revenue sources, where in the GA Constitution are you finding the requirement for revenue measures to originate in the House?
There is nothing in Art. VII that says as much.,. are you sure you're not thinking of the US Constitution?

Anyway, nice time trying to out-pro me there ~ I've been doing legislative analysis work for over 10 years now, so there's nothing
"layman" about it. As best as I can tell, the constitution has nothing to do with it, and you're blowing smoke.

Report? likes, 1 dislike Like Dislike
Posted by J to the G on 02/24/2013 at 8:15 AM




Don't know about the interpretation that it would apply to amendments {and don't care enough to research it), but GA Const. Art.
111, s, V, p.2 requires all bills for raising or appropriating revenue fo arise in the House.
Reportt like, O dislikes _Like Dislike

Posted by DSean N on 02/25/2013 at 9:59 AM

Thomas Wheatley's states: "If passed, the city could consider slapping another percent on its car-rental tax o generate bus and
tail funding." JioG, perhaps you are the one that needs help with reading comprehension.

Of course they want to increase the tax, why else propose this? What, do you think that there is a bag of money lying around that
has not been already allocated toward paying off the Phillips Arena bonds or some other item? Your parsing of the legislation is
semantics: once this legislation is in place, the next step is fo increase the tax, as Thomas states.

The left has two tricks when they don't agree on an issue: they either lie (see I to the G) or they insult (see J to the G).

I will explain it more clearly for those of you that are slow: 1) Either you believe that people respond to incentives, or that they
do not, 2) If people do respond to incentives, then it follows that there is a point, after which, tourists and other people will
determine that this the additional tax (negative incentive) outweighs their desire to rent a car, and they will make alisrnative

arrangements.

One of the commenters above already stated that more taxes would make it harder for them to rent a car. Does anyone else think
this would matter, and if not, then why not raise the tax even more?

Reporto likes, 3 dislikes Like Dislike
Posted by cep on 02/25/2013 at 10:20 AM

oh smack - it's a constitutional catfight.

get it, pirls!
Report? likes, 0 dislikes _Like Dislike
Posted by wesleywhatwhat on 02/25/2013 at 10:44 AM

""Privatizing MARTA in whole at this juncture will simply kill it.'

Why are you off on this tangent?"

How in the world is this a tangent? Ask most Gopers in our state assembly clown house and they would tell you that privatizing
Marta in whole would be their best choice. So when they start mandating privatizing parts it is an obvious casc of "death by a
thousand cuts" on the path to selling Marta off to their big business masters.

Report? likes, 1 dislike _Like Dislike

Posted by Mark from Atlanta on 02/25/2013 at 11:48 AM




Let visitors help pay for transit improvements, They won't notice 1% on car rentals.
Report? likes, 0 dislikes _Like Dislike

Posted by cqholt on 02/26/2013 at 2:05 PM

Jto the G,
Why are you looking in Asticle VII? That is a rookie mistake my friend.

Try Art., ITL, Sec. V, Par. T of the 1983 Georgia Constitution. " All bills for raising revenue, or appropriating money, shall

originate in the House of Representatives.”

You have a 10-year, professional background in "legislative analysis” and you are not aware of this very basic restriction on

legislative power embedded in the Georgia Constitution?

Try calling Sewell Brumby, he will fill you in on this. I don't know what you mean by "out-pro”, but check back with me after
you have engaged in multiple oral arguments in front of the Supreme Court of Georgia and the Georgia Court of Appeals.

Then maybe we can "compare notes® on our respective knowledge of Georgia Constitutionat law,
Report Like Distike

Posted by Brian Leery on 02/27/2013 at 5:17 AM

Its better....
BBB Accredited Members
Report Like Dislike

Posted by Car Shipping Companies on 03/06/2013 at 6:23 AM

1 get the majority of my rental cars in Augusta, GA, and I had no idea that the taxes go to sports stadiums. What does everyone

think about the additional insurance that is offered with rental cars?

Report
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ARTICLE XXIII. - VENDING [N PUBLIC RIGHT-OF-WAY {PUBLIC PROPERTY VENDING)2&
Footnhotes:

—{18) —

Editor's note—It should be noted that Ord. No. 2014-06(13-0-1339), § 3, approved March 3, 2014,
provides, "That Chapter 2, Article |l, Division 1, Section 2-45 is waived to the extent that it is applicable to
this ordinance."”

DIVISION 1. - GENERALLY

Sec. 30-1400. - Definitions.

The following words, terms and phrases, when used in this article, shall have the meanings ascribed
to them in this section, except where the context clearly indicates a different meaning:

Assistant vendor means a person who assists a vendor at the vendor's assigned vending site.

Blind persen means a person whose vision, with correcting glasses, is so defective as fo prevent the
performance of activities for which eyesight is essential. See O.C.G.A. § 48-4-51(b}.

Designated food truck area means a geographic area designated in this article wherein permitted food
fruck vendors may vend from available metered parking spaces in accordance with this article and in
accordance with Division 3 of Chapter 150 of the City of Atlanta Code of Ordinances.

Disabled veteran means a resident of the state who may be either a war veteran or veteran of peace-
time service as set forth below and such person must obtain a certificate of exemption issued by the state
commissioner of veterans' service.

(1) A war veteran must furnish satisfactory proof that the veteran has a physical handicap which is
disabling to the extent of ten percent or more; that the veteran's service in the armed forces of
the United States was terminated under conditions other than dishonorable; and that the veteran's
service or some part thereof was rendered during a war period, as defined by an act of the
Congress of the United States, approved March 20, 1933, entitled, "An Act fo Mainfain the Credit
of the United States," and commonly known as PL 2, 73rd Congress,; or that some part of the
veteran's service was rendered on or after December 7, 1941 and before December 31, 1946; or
that some part of the veteran s service was rendered on or after June 27, 1950 and before January
31, 1955; or that some part of the veteran's service was rendered on or after August 5, 19486, and
hefore May 8, 1975. Proof of such ten percent disability shall be established upon the written
certificate of two physicians as to such disability or by letter or other written evidence from the
United States Depariment of Veterans Affairs stating the degree of disability or by written
evidence from the branch of the armed forces of the United States in which such veteran served.

(2) A veteran of peacetime service in the United States armed forces must furnish proof that the
veteran has a physical disability fo the extent of 25 percent or mare incurred in the line of duty
during the period of such service by a letter or other evidence from the United States Department
of Veterans Affairs stating the degree of disability or by written evidence, from the branch of armed
forces of the United States in which such veteran served, that the veteran's service in the armed
forces of the United States was terminated under conditions other than dishonorable.

(3) That disabled veterans and blind persons shall only have to show proof of their disability upon
their initial application, as opposed to annually. If the current language of 0.C.G.A. § 43-12-2 is
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amended, then this definition of disabled veteran shall be controlled by O.C.G.A. § 43-12-2, as
amended.

Food truck means any motor vehicle used for vending of food items to the public from designated food
truck areas. '

Food vending cart means a vending cart at which prepared food, prepared nonalcoholic beverages,
pre-packaged food and non-alccholic pre-packaged beverages may be offered for sale.

ltems permissible for sale means items which may be offered for sale by and are limited to
tourist/traveler convenience items; third party published {non-adult) materials; non-alcoholic pre-packaged
beverages; pre-packaged food; prepared food; prepared non-alcoholic beverages; spirit merchandise; and
cut single stem or bunched flowers. ltems permissible for sale shall nof include any tobacco products.

Kiosk means a valid vendor location which is a fixed structure owned by the city, installed in the city's
right-of-way. The city shall maintain the right to advertise in a kiosk and the city shall manage the
maintenance of a kiosk, such maintenance to be covered by annual maintenance fees. The sale of prepared
food and/or prepared non-alcoholic beverages shali not be permitted from a kiosk.

Licenses and permits unit means that unit of the Atlanta Police Department which enforces the
ordinances applicable to public property vending or any other unit or division of the Aflanta Police
Department assigned by the chief of police to undertake the duties of the license and permits unit.

Lottery-type selection process means the process by which persons shall be selected to submit an
application for a vending cart or kiosk valid vendor location. There shall be no consideration required for
participation in the lottery-type selection process in which persons wishing to submit applications for the
valid vendor locations shall be required to place their names in a separate drawing for each valid vendor
locations. No individual prospective vendor may receive the ability to apply for more than ten percent of the
available valid vendor locations for kiosks and vending carts through the lottery-type selection process at
ane time. The lottery-type selection process shall take place at which time the city determines newly created
or open vending cart or kiosk valid vendor locations shall be entered/re-entered therein.

Moral turpitude means the act or behavior of baseness, vileness or the depravity in private and social
duties which people cwe to their fellow people, or to society in general, contrary fo accepted and customary
rute of right and duty between person and person; act or behavior that gravely violates moral sentiment or
accepted moral standards of community and is a morally suitable quality held to be present in some criminal
offenses as distinguished from others,

Non-alcoholic pre-packaged beverages means beverages sealed in plastic or aluminum single serving
containers excluding all beverages in glass containers, and excluding all alcoholic beverages as defined in
section 10-1, including but not limited to malt beverages, wine and distilled spirits.

Office of revenue means the office of the City of Aflanta Department of Finance which issues permits
for public property vending or any other unit or office of the department of finance assigned by the chief
financial officer to undertake the duties of the office of revenue.

Operating area means:

(1) The areain which a vender may operate from a vending cart and which may hot exceed 28 square
feet of sidewalk including the area of the vending cart, and, when externally located, the operator

and trash receptacle;
(2) The parameters of the kiosk;
(3) The parameters of the food truck.

Pre-packaged food means single serving sealed packaged foods including but not limited to candy,
popsicies, chips/bagged snacks which do not require any heating or powered refrigeration, and the service
of which does not require authorization by the Fulton or DeKalb County Departments of Health.

Prepared non-alcoholic beverages means beverages prepared on site and which are not served in
glass containers, and excluding all alccholic beverages as defined in section 10-1, including but not limited
to malt beverages, wine and distilled spirits.
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Prepared food means food prepared on site, the sale of which requires authorization by the Fulton of
DeKalb County Departments of Health.

Public property and "public space" both mean for the purpose of this article any property owned by the

City of Atlanta within street rights-of-way, including any roadways and sidewalks, but excluding city-owned
parks.

Public property vending means vending activity as permitted on publicly owned property under the
jurisdiction of the City of Aflanta and in specifically designated city-owned parks. Other than where
specifically designated,-vending shall only be permitted in city-owned parks where such activity is
associated with a special event andfor subject to regulation under a more specific permit.

Spirit merchandise means licensed branded merchandise or generic "Aflanta" branded merchandise.
Merchandise shall be limited to shirts, hats, scarves and gloves.

Retail vending cart means a vending cart at which items permissive for sale other than prepared food
and prepared non-alcoholic beverages may be offered for sale.

Third party published (non-adult) materials means pericdicals, books, newspapers, and maps which
have been published by a third-party and are not adult material as defined in section 16-29.001.

Tourist/traveler convenience items means, weather-related supplies such as umbrellas, scarves, hats,
gloves and ponchos); convenience toiletries; over-the-counter medicines; cell phone accessories; and third-
party produced souvenirs that celebrate Atlanta landmarks, institutions, or other Atlanta icons.

Valid vendor location means an area which is authorized in this article, in which vending can take
place. Vending at a valid vendor location shall only be permitted from kiosks installed in the city's right-of-
way, vending carts that meet the standards set forth in this article, or from food trucks from metered parking
spaces in designated food truck areas. Other than kiosks or approved vending carts or food trucks, vending
will be prohibited from tables or semipermanent or permanent structures.

Valid vendor permit means a permit issued by the City of Atlanta. Such permit shall consist of a photo
identification card which contains the vendor's name, photograph, vending type and classification,
authorized valid vendor location(s) and time period for which such permit is valid.

Vending cart means a cart designated either as a food vending cart or a retail vending cart which
meets the following design requirements:

(1} Length of the cart may not exceed seven feet and width may not exceed four feet height-excluding
canopies, umbrellas, or transparent enclosures-may not exceed five feet;

(2) Umbrellas or canopies shall have a minimum clearance of seven feet and a maximum height of
nine feet six inches above the sidewalk;

(3) Umbrellas or canopies may not exceed forty-eight square feet (eight feet % six feet);
(4) All carts must be mobile, and able to roll on wheels;

(5) The design, materials, and colors are to be of natural wood or metal products and considerate of
the immediate surroundings of the proposed location;

(6) Materials must be in working crder, and may not include peeling paint, visible defects or areas
requiring maintenance;

{7} The wheels located under the car are preferred, however projecting wheels must have fenders;
and

{8) Hitches attached to the cart must be removable and detached when in operation.

{9) If used, propane tanks must be enclosed.
Vendor means any person who has been issued a valid vendor permit.
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(Ord. No. 2014-06{13-0-1339), § 3. 3-3-14; Ord. No. 2014-14(14-0-1137}, § 1, 3-26-14; Ord. No. 2014-

18(14-0-1203), § 1. 5-28-14)

Sec. 30-1401. - Purpose, intent and applicability.

(@)

(b)

(c)

Vending on public property in the city, as defined in this article, shall be subject to regulation as set
forth in this article, including the requirement of regulatory licenses and permits. Vending in the public
right-of-way without a permit issued pursuant o this article shall be unlawful and subject to punishment
as set forth in this section.

Any person violating this section shall, upon conviction thereof, be punished as follows:

(1) First conviction. A fine of not less than $100.00 nor more than $1,000.00 and costs or
imprisonment in the city jail for not more than 60 days or both.

Second conviction. A fine of not less than $200.00 nor more than $1,000.00 and cosis or
imprisonment in the city jail for not more than 60 days or both.

Third conviction. A fine of not less than $500.00 nor more than $1,000.00 and costs or
imprisonment in the city jail for not more than 60 days or both.

Fourth conviction. Any person convicted of four or more violations of this article shall be subject
to a fine of not less than $500.00 nor more than $1,000.00 and costs or imprisonment in the city
jail for not more than 60 days or both.

It is the intent of council in enacting this article to:

(1) Serve and protect the health, safety and welfare of the general public.

(2) Establish a uniform set of rules and regulations which are fair and equitabie.

(3} Provide economic development opportunities for small entrepreneurs in the city.
{4} Provide a variety of goods and services for sale.

{5) Promote stable vendors who will enrich the city's ambiance and be assets to public security.

(Ord. No. 2014-05(13-0-1339}, § 3, 3-3-14)

Sec. 30-1402. - Vending business required to remit sales taxes and keep records.

(@

(b)

Every vendor shall file Georgia Department of Revenue (GDOR} St-3 Forms and remit monthly sale
tax revenues to GDOR. Nothing in this section shall prohibit the revocation of any permit in accordance
with the provisions of Division 2 of this article.

Prospective vendors, by filing an application, agree to produce documents and records which may be
considered pertinent to the ascertainment of facts relative to the issuance and maintenance of the
permit, including but not limited to the following:

(1) The prospective vendor's bank or other financial institution records, including those which are
personal or from any business in which the vendor has any interest, such as savings and checking
account records, bank statements, ledgers, deposit tickets, withdrawal slips, canceled checks,
check stubs, bank drafts, cashier's checks, certificates of deposit, meney market accounts, pass
books and applications for each account;

{2) Personal state and federal income tax statements for the past five years; and

{3) Records of sales and receipts for purchases and expenses from any business in which a vendor
has any interest.
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(Ord. No. 2014-06(13-0-1339), § 3, 3-3-14)

Sec. 30-1403. - Vending operational rules.

(&) Hours of operation shall be 7:00 a.m. to 12:00 a.m.

(b} Amplified sound or sound equipment must comply with the City of Atlanta Noise Ordinance.
{c) Any and all sighage must comply with the City of Atlanta Sign Ordinance.

(d) Vendors may offer items permissible for sale only.

(@) All vendors shall display their valid vending permits and any required copies of licensing agreements
at the valid vendor location.

(i Al vendors must maintain an auditable point-of-sale system to track and report oh sales revenue and
appropriate taxation in accordance with the requirements of section 30-1402.

{g) Vending operations may not obstruct vehicular traffic flow except for up to 15 minutes to foad and
unload kiosks and/or vending carts and merchandise.

(h) Vending operations, including but not limited to the display of merchandise and the provision of tables
and/or chairs, may not exceed the approved operating area.

(il Vending carts and/or food trucks shall not be left unattended or stored at any time in the operating
area when vending is not taking place or during restricted hours of operation.

(i) The sale of prepared food and/or prepared non-alcoholic beverages shall not be permitted from a
kiosk.

{k) The sale of branded items permissible for sale a vendor shall not be permitted absent a valid licensing
agreement authorizing the vendor fo engage in such sales a copy of which must he maintained at the
valid vendor location.

(h Food trucks may only be open to and may only serve customers from the side of the truck facing the
sidewalk. Food trucks are prohibited from operating with their trucks open to the roadway.

(Ord. No. 2014-06(13-0-1338), § 3. 3-3-14; Ord. No. 2014-14{14-0-1137), § 2. 3-26-14)

Sec. 30-1404. - Littering.

All vendors engaged in the sale of pre-packaged food, non-alcoholic pre-packaged beverages,
prepared food, andfor prepared non-alcoholic beverages shalt affix to their vending cart, or motor vehicle,
or shall locate directly outside the kiosk food truck, or motor vehicle a receptacle for trash, which shall be
maintained and emptied regularly and which shall be marked as being for trash. Vendors engaged in the
sale of the items permissible for sale listed in this section are responsible for the removal of trash within a
25-foot radius surrounding the vending cart, kiosk or food truck.

(Ord. No. 2014-06{(13-0-1339), § 3. 3-3-14; Ord. No. 2014-14(14-0-1137}. § 3. 3-26-14; Qrd. No, 2014~
56{14-0-1591). § 1, 12-10-14)

Sec. 30-1405. - Aesthetic standards.

Vending is permitted from kiosks, vending carts, food trucks, and motor vehicles in accordance with
Section 30-1436 cnly. Vending carts must comply with the following aesthetic standards:

(a) Length of the cart may not exceed seven feet and width may not exceed four feet height-excluding
canopies, umbrellas, or transparent enclosures-may not exceed five feet;
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(b Umbrellas or canopies shall have a minimum clearance of seven feet and a maximum height of
nine feet six inches above the sidewalk;

(¢} Umbrellas or canopies may not exceed 48 square feet (eight feet * six feet);
{d} All carts must be mebile, and able to roll on wheels;

{e) The design, materials, and colors are to be of naturat wood or metal products and considerate of
the immediate surroundings of the proposed location;

(i Materials must be in working order, and may not include peeling paint, visible defects or areas
requiring maintenance;

(g) The wheels located under the car are preferred, however projecting wheels must have fenders;
(h) Hitches attached to the cart must be removable and detached when in operation; and

() If used, propane tanks must be enclosed.

(Ord. No. 2014-06(13-0-1339). § 3. 3-3-14; Ord. No. 2014-14(14-0-1137). § 4. 3-26-14; Ord. No. 2014-

56(14-0-1591). § 2, 12-10-14)

Secs. 30-1406—30-1425. - Reserved.

DIVISION 2. - PERMITS AND LICENSES

Sec. 30-1426. - Vendor permit and business license required.

(a)

(b)

(e)

No public property vending shall occur without a permit issued pursuant to this article, except that no
permit shall be required for persons selling newspapers at-large other than from a fixed location on

public property.
Except for vendors selling ice cream or other pre-packaged food and/or non-alcoholic pre-packaged
beverages out of motor vehicles as prescribed in Section 30-1436, public property vending shall be

permitted only on the location or designated food truck area stated on the permit. This permit
requirement is in addition to any general business license required or other special permission

requirement.
No person shall engage in the business or trade of vending without first obtaining a business license.

Disabled veterans and blind persons, as defined by O.C.G.A. § 43-12-1, are exempt from payment of
business license fees, but must obtain such licenses.

All valid vendor permits are nontransferable, and must be displayed in clear view, together with the
vending permit photo identification card, at the permitted location or designated food truck area at all
times when the vendor or assistant vendor is present.

All valid vendor permits shall indicate if the permit authorizes the sale of licensed branded
merchandise.

{Ord. No. 2014-06{13-0-1339), § 3, 3-3-14; Ord. No. 2014-14(14-0-1137} § &, 3-26-14, Ord. No. 2014-

56(14-0-1591), § 3, 12-10-14)

Sec. 30-1427. - Lottery-type selection process.
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(a)

(b)

(c)

(h)

Persons permitted by the City of Atlanta to vend in kiosks during the calendar year of 2012 may submit
applications for permits to vend in accordance with this article at the kiosk locations at which they had
been permitted to vend in 2012.

Any kiosk locations for which applications have not been submitted by persons described in subsection
(a) of this section within 30 days of the approval of this ordinance shall be included in the lottery-type
selection process. No fewer than ten percent of the available kiosk locations shall be reserved for
disabied veterans and/or blind persons as described in section 30-1435.

No earlier than 31 days following the approval of this ordinance, the office of revenue shall administer
a [oftery-type selection process by which persons shall be selected to submit an application for a kiosk
or vending cart valid vendor location.

There shall be no consideration required for participation in the lottery-type selection process.

Persons wishing to submit applications for each kiosk or vending cart valid vendor location shall be
required to place their names in a separate drawing for each kiosk or vending cart valid vendor location.

No individual prospective vendor may receive the ability to apply for more than ten percent of the kiosk
or vending cart valid vendor locations available in the lottery-type selection process.

The lottery-type selection process shall take place at which time the city has determined there are
newly created or open kiosk or vending cart valid vendor locations which shall be entered/re-entered
therein. Persons wishing to submit application for any newly created or open kiosk or vending cart
valid vendor locations shall be required to place their names in a separate drawing therefor. Vendors
wishing to continue vending from a kiosk or vending cart valid vendor location at the time of the lottery-
type selection process shall not be required to participate therein and shall instead be permitted to
renew their permits to vend from the valid vendor location pursuant to section 30-1420.

Designated food truck areas shall be open to food truck vendors on a first come first served basis
subject to the parking restrictions contained in this article and Chapter 150, Article 1V, Division 3, and
shall not be entered into the lottery-type selection process.

(Ord. No. 2014-06(13-0-1339}, § 3, 3-3-14; QOrd. No. 2014-14({14-0-1137), § 6, 3-26-14)

Sec. 30-1428. - Application.

(a)

{b)

Except for persons who may submit applicaticns for kicsk locations pursuant to section 30-1427(a),
following selection by the lottery-type selection process, an application shall be required by all persons
seeking issuance of a kiosk or vending cart valid vendor permit. Applicants for food truck valid vendor
permits shall not participate in the lottery-type selection process. Each applicant must apply in person
and complete an application form. Application forms may be obtained from and filed with the office of

revenue.

Permit fees and applicable maintenance fees are due and payable by money order, certified check or
cashier's check if and when the application is approved by the office of revenue.

The application shall, at a minimum, consist of the following data:
(1) Each applicant shall submit detailed data as follows:
a.  Applicant's name and current address.
b. Applicant's previous addresses within the [ast five years.
¢.  Social security number.
d.  Valid vending location designated pursuant to section 30-1427.

e. A dimensicnal drawing that clearly shows the footprint and placement of the cart and the
operating area.

f.  The times during which the vendcr estimates they will vend on the proposed property.
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g. GDOR retail identification tax number.

h. State issued picture identification.

i.  City business license.

j. A general description of the items permissible for sale to be sold or offered for sale.

k. A valid licensing agreement authorizing the vendor to engage in sales of licensed branded
merchandise if applicable.

(2) Al applicants shall furnish all data, information and records requested of them by the office of
revenue within 30 days from the date of request. Failure to furnish such information within 30
days shall automatically dismiss, with prejudice, the application.

(Ord. No. 2014-06(13-0-1338), § 3, 3-3-14; Ord. No. 2014-14(14-0-1137), § 7, 3-26-14)

Sec,

(a)

(b)

(©)

(d)

30-1429. - Term and renewal of permits.

A valid vendor permit for a valid vendor location will be issued for a one-year period. When the one-
year permit expires, a vendor may apply for a renewal permit which allows the vendor to vend for
another one-year period at the same location. All valid vendor permits are required to be renewed
annually on or before March 1. All annual permit fees and applicable annual maintenance fees are due
and payable at the time of renewal.

No applicant may receive the ability to apply for more than ten percent of the valid vendor locations
available through the lottery-type selection process.

Vendors may present fo the office of revenue an application for a renewal permit. Upon a review and
approvai of the renewal application by the appropriate agencies, satisfaction of all other license and
permit requirements, and upon payment of the appropriate fees as indicated in section 30-1430, the
vendor shall he furnished with a renewal permit.

Each applicant for a renewal application shall submit an application which shall at a minimum consist
of the data required for the issuance of an initial permit as set forth in section 30-1428.

(Ord. No. 2014-06(13-0-1339), § 3, 3-3-14; Ord. No. 2014-14(14-0-1137), § 8, 3-26-14)

Sec.

(a)

(b)
(c)

30-1430. - Annual fees.

Annual permit fees and applicable annual maintenance fees are due and payable upon approval of
the application.

The annual permit fee for all valid vendor permits shall be $75.00.

The annual maintenance fee for a kiosk valid vendor location shall be $2,500.00. In the year when the
applicant for a valid vendor permit submits their initial application, the annual maintenance fee shall
be prorated from the date of the approval of the application.

(Ord. No. 2014-08{13-0-1339). § 3, 3-3-14; Ord. No. 2014-14(14-0-1137). § 9, 3-26-14)

Sec.

(a)

30-1431. - Location.

Valid vendor locations are designated by the city as follows:
(1) Phase 1
a. 19 Kiosks.

b. 13 Downtown vending cart locations:
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iil.

Vi,

vii.,

viil,

Lee Street: Four retail vending cart locations on the east side of Lee Street south of
Ralph David Abernathy Boulevard,

Washington Street: One retail vending cart location on the southwest side of
Washington Street and Mitchell Street;

Washingten Street: One retail vending cart location on the west side of Washington
Street between Mitchell Street and Trinity Avenue;

Peachtree Street: One retail vending cart location on the east side of Peachtree Street
between Martin Luther King Jr. Drive and Mitchell Street;

Peachtree Street: One retail vending cart location on the west side of Peachtree Street
between Martin Luther King Jr. Drive and Alabama Street;

Peachtree Street: One food vending cart location on the east side of Peachtree Street
between Auburn Avenue and Edgewood Avenue;

Peachiree Street; One food vending cart location on Peachiree Street between Harris
Street and Andrew Young international Boulevard;

Broad Street: One retail vending cart location on Broad Street SW between Martin
Luther King Jr. Drive and Frinity Avenue;

Baker Street: One food vending cart location on the north side of Baker Street NW
between Centennial Olympic Park Drive NW and Luckie Street NW,

West Peachtree Street: One food vending cart location on the southwest corner of West
Peachtree and Pine Street NE.

c. Government walk designated food truck area:

Vi.

vil.

viii.

(2) Phase 2;

Central Avenue: Four metered parking spaces (two food trucks) on the west side of
Central Avenue between Trinity Ave and Mitchell Street.

Mitchell Street; Six metered parking spaces (three food trucks) on the south side of
Mitchell Street between Central Avenue and Washington Street.

Mitchell Street: Six metered parking spaces (three food frucks) on the north side of
Mitchell Street between Central Avenue and Washington Street.

Mitchell Street: Four metered parking spaces (two food trucks) on the south side of
Mitchell Street between Pryor Street and Central Avenue.

Martin Luther King Jr. Drive: Four metered parking spaces (two food trucks) on the
south side of Martin Luther King Jr. Drive between Washington Street and Central

Avenue.

Pryor Street: Six metered parking spaces (three Food Trucks) on the west side of Pryor
Street between Martin Luther King Jr. Drive and Mitchell Street. Food trucks utilizing
these spaces shall be subject to the posted rush hour parking restrictions.

Pryor Street; Four metered parking spaces {two food trucks} on the east side of Pryor
Street between Mitchell Street and Trinity Avenue.

Trinity Avenue: Two metered parking spaces {one food truck} on the notth side of Trinity
Avenue between Central Avenue and Washington Street. Any food truck utilizing this
space shall be subject to the posted rush hour parking restrictions.

a. 12 Downtown vending cart locations:

Wall Street SW: One food vending cart or retail vending cart location at the southeast
corner of Wall Street SW at Peachfree Street NW,
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ii. Broad Street NVV: One retail vending cart location on the west side of Broad Street NW,
near the southwest corner with Walton Street NWV;

ii. Walton Street NW: One retail vending cart location on the north side of Walton Street
NW, near the northeast corner with Broad Street NW,

iv. Andrew Young international Boulevard NW: One food vending cart location at the
southwest corner with Spring Street NW, adjacent to Walton Spring Park;

v. Andrew Young International Boulevard NW: One retail vending cart location at the
southwest corner with Spring Street NW, adjacent to Walton Spring Park;

vi. Andrew Young International Boulevard NW: One retail vending cart near the northwest
corner with Peachtree Street, in the curb extension; and;

vii. Andrew Young International Boulevard NW: One retail vending cart or food vending cart
near the southwest corner with Peachtree Street, in the curb extension; and,

viii. Edgewood Avenue SE: One retail vending cart or food vending cart location at the
northeast corner with Peachtree Center Avenue SE;

ix. PDecatur Street SE: Two food vending cart locations at the southwest corner with Central
Avenue SW; and

x.  Decatur Street SE: One food vending cait or retail vending cart location at the northwest
corner with Piedmont Avenue SE;

xi. Decatur Street SE: One food vending cart or refail vending cart location at the northeast
corner with Piedment Avenue SE; and

xii. Andrew Young International Boulevard NW: One food vending cart location in the street
furniture zone on the south side of the street between Centennial Olympic Park Drive
and Williams Street at a minimum distance of 30 feet from each strest corner.

b. 3 Hardy lvy Park food vending cart locations:
i.  One food vending cart location inside the circular hardscaped area of the park;

ii. One food vending cart location inside the rectangular hardscaped portion of the park
that contains a double row of trees; and

fii. One food vending cart [ccation adjacent fo the southern entrance to the rectangular
hardscaped portion of the park that contains the double row of trees.

{b) Valid vendor locations shall:

(1)

)

With the exception of food trucks vending within designated food truck areas, not be within 156
feet of street intersections or pedestrian crosswalks or 15 feet of building entrances/exits or within
50 feet of hotels/motels;

With the exception of food trucks vending within designated food fruck areas, not be within 15
feet of other valid vendor locations;

Not be within 200 feet of permanent businesses selling the same or similar products as the
vendor;

Provide a minimum of five feet of unobstructed pedestrian space;
Not be within 15 feet of a fire hydrant; and

Not be within 800 feet of the closet property line of any public or private elementary, middle or
high school.

Within desighated food truck areas, food frucks may cperate from no more than one-third of the
metered parking spaces on each street on a block in accordance with sections 150-132 and 150-133.
Food trucks may operate from two contiguous mefered parking spaces within parking meter zones

Page 10




and shall not continue to occupy such spaces for a longer period of time than has been paid for. Food
trucks shall not be the subject to the parking time limits referenced in sections 150-132 and 150-133.

(d) Valid vendors authorized to vend in valid vendor locations within city-owned parks are not subject to
the park vending fees listed in section 110-3 of the City of Atlanta Code of Ordinances.

(Ord. No. 2014-06(13-0-1339), § 3, 3-3-14; Ord. No, 2014-14(14-0-1137), § 10, 3-26-14; Ord. No. 2014-
18(14-Q-1203), § 2, 5-28-14; Ord. No. 2014-26(14-0-1306}, § 1, 6-25-14)

Sec. 30-1432. - Notification of name change or change of address.

Whenever either the name or address provided by the vendor on the application for a valid vendor
permit changes, the vendor shall notify the office of revenue in writing within ten days of such change and
provide same with the name change or address change. Vendors shall assure that a current and correct
name, residence address and mailing address are on file with the office of revenue at all times.

(Ord. No. 2014-06(13-0-1339). § 3, 3-3-14)

Sec. 30-1433. - Denials, fines, suspensions and revocations.

(2) No valid vendor permit shall be issued to any person who has been convicted within five years
immediately prior to the filing of the application for any felony or misdemeanor relating o drug
possession and related matter; crimes of moral turpitude; larceny, fraudulent conveyance, perjury
and/or false swearing, or subrogation. Any conviction for dealing and/or trafficking in illegal drugs will
automatically disqualify an applicant.

{b) Failure to maintain initial qualifications shall be grounds for revocation or denial of a renewal permit.

{c) Adenial, fine, suspension, revocation of any permit issued pursuant to this article may be imposed for
any of the following causes:

{1} Fraud, misrepresentation or false statements contained in the application.
{2} Failure on the part of a vendor to maintain initial eligibility qualifications.

{3) Failure to furnish any and all documentation requested by either the police department, the office
of revenue or the license review board for purposes of the investigation of any application or for
the inspection of records pursuant to this division within 30 days of such request.

(4) Any failure to comply with any requirement set forth in this article.

(d) Any person whose permit is revoked may not reapply until one year following the effective date of the
revocation.

(e) In addition to carrying out all other investigations as may be permitted under this article, the license
and permits unit shall investigate any alleged violation of this article upon receipt of a written, sworn

complaint by any person who witnesses or becomes aware of a potential violation. Such complaint
shall be signed under penalty of perjury, and shall be accompanied by any supporting evidence.

(Ord. No. 2014-06(13-0-1339), § 3, 3-3-14; Ord. No. 2014-14(14-0-1137}, § 11, 3-26-14)

Sec. 3(-1434. - Public hearing on suspension, fine, revocation or denial.
(a)} A fine, suspension, revocation or denial of a permit issued under this article may be appealed to the

license review board within 20 days of the applicant or permit holder's receipt of notice as described
herein.
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(b) Notice of the denial, fine, suspension or revocation shall be given in writing, setting forth the complaint,

(c)

the grounds for denial, fine, suspension or revocation, and the time, date and place of the hearing.
Such notice shall be mailed to the vendor at least five calendar days prior to the date set for the
hearing. Such notice shall be mailed by registered or certified mail to the address shown on the
application. The license review board shall conduct the hearing at a regularly scheduled license review
board meeting and report its conclusions and recommendations to the mayor. The mayor, upon
receiving the recommendation of the license review board, may, within 60 calendar days of receipt of
said recommendation, deny or grant an application for a new permit and may revoke, within five years
immediately pricr to the filing of the application for any felony suspend, fine or refuse to renew any
existing permit. In addition, within said 60-day period, if the mayor determines there is a need to correct
a clear error or prevent a manifest injustice, the mayor may remand the application or matter back to
the license review board for further hearing. If the mayor fails to take action within the 60-day period,
the recommendation of the license review board shall become the final decision of the mayor. The
decision of the mayor may be appealed via Certiorari to the Superior Court of Fulton County.

Under this section:
(1) A first violation within 24 months will result in a $100.00 fine;

{(2) A second violation within 24 months wilt resuit in a fine of no less than $100.00 and no more than
$1,000.00 and/or up to a 12-month suspension of the permit, or revocation of the permit.

(3) A third violation within 24 months will result in the revocation of the permit.

(Ord. No. 2014-06(13-0-1339}, § 3, 3-3-14)

Sec. 30-1435. - Disabled veterans.

Permit fees are waived for disabled veterans, as that term is currently defined in O.C.G.A. § 43-12-2

or as amended, currently holding a valid certificate of eligibility as ©.C.G.A. § 43-12-5, and blind persons
who meet that definition of 0.C.G.A. § 49-4-51(b) as it exists now or is from time to time amended.

(Ord. No. 2014-06(13-0-1339), § 3. 3-3-14)

Sec. 30-1436. - Vendors selling ice cream or other pre-packaged food and/or non-alcoholic pre-packaged
beverages out of motor vehicles.

(@)

(c)

Vendors selling ice cream or other pre-packaged food and/or non-alcoholic pre-packaged beverages
out of motor vehicles shall be subject to this section. This section shall not apply to food truck vendors
operating from a desighated food Truck area. Vendors permitted in accordance with this section shall
not be permitted to sell prepared food or prepared non-alcoholic beverages.

Every vendor selling ice cream or other pre-packaged food and/or non-alcoholic pre-packaged
beverages out of motor vehicles pursuant to this section shall, before making any sale, park the vehicle
at the right curb and at least eight feet from any other vehicle that may be parked on the street and not
less than 100 feet from any intersecting street. When the vending vehicle stops, all sound equipment
or other devices used to notify customers of the presence of the vendor shall be stopped and shall not
be resumed until the vehicle is again put in motion.

No vehicle using sound equipment or other methed of atfracting customers shall operate such
equipment before 9:00 a.m. or after 9:00 p.m. daily or between the hours of 9:30 a.m. and 12:00 noon
on Sundays. Furthermore, such equipment shall not be operated within one block of a church between
the hours of 7:00 a.m. and 9:00 p.m. on Sundays. No motor vehicle shall be operated within 600 feet
of any public school in the City between the hours of 7:30 a.m. and 3:30 p.m. on days in which schools
are actually in session.
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{d) Vendors selling ice cream or other pre-packaged food and/or non-alccholic pre-packaged beverages

out of motor vehicles pursuant to this section, shall not stop or stand and do business for more than
30 minutes.

(e} Vendors selling ice cream or other pre-packaged food and/or non-alcoholic pre-packaged beverages

out of motor vehicles pursuant to this section shall not be restricted o an operational area, valid vendor
location selected via a lottery-type selection process, or location specifically described in Section 30-

1431,

(Ord. No. 2014-56{14-0-1591}, § 4, 12-10-14)

Sec. 30-1437. - Temporary Turner Field locations.

(a) Temporary Tumer Field Valid vendor locations will be located on city-owned property on Georgia

(b)

(c}

Avenue between Pollard Boulevard and Capital Avenue for up to 15 locations designated by the city
as follows:

Loftery type selection process for temporary Turner Field locations:

(1) Persons wishing to submit applications for each temporary Turner Field valid vendor location shall
be required to place their names in a separate drawing during the lottery-type selection process
for each such location.

(2) Persons permitted on September 1, 2008 by the City of Atlanta as vendors (not as assistant
vendors) authorized to vend on public property locations near Turner Field, (such) locations
described in section 30-1405(a)(6) of the version of Chapter 30, Article XXlil of the City of Attanta
Code of Ordinances (vending on public property) in effect prior to September, 2008 and officially
repealed in Section 2 of Ordinance (13-0-1339), shall be given first right of refusal in the drawings
for each of the temporary Tumer Field valid vendor locations described in this section.

(3) No individual prospective vendor may receive the ability to apply for more than one of the
temporary Turner Field valid vendor locations available in the lottery-type selection process.

This section shall expire in its entirety, and shall have no further effect on December 31, 2016.
Following the expiration of this section:

(1) The locations contained in subsection (a} shall no longer be designated by the City of Atlanta as
valid vendor locations, and no vending shall be authorized thereon;

(2) Valid vend or permits for temporary Turner Field locations shall expire and shall not be renewable.

(Ord. No. 2015-03(15-0-1043). § 1, 2-11-15)

Secs. 30-1438--30-1460. - Reserved.

Page 13




CITY OF ATLANTA
2014 PUBLIC RIGHT OF WAY FOOD TRUCK
VENDING APPLICATION PACKET

1| p .a ge



Table of Contents

Public Right of Way Food Truck Permitting Process.. ..o 3
Permitting Fee STrUCTUIE ..ot s s e sn s st srn e e 5
Permit Application Requirements.......ccovenncneccrecne. .6
Designated FOOD TIUCK ZONES.. et s s e s s s s sn s sbs bbb e 7
Food Truck Operating GUIEliNgS.......cvevivivrmnnme e s e s ersn e 8
Enforcement Policy and Revocation of Policy......imiiincincenne, 9
Fulton County Mobhile Food Service Unit Requirements. ... 10
Appendix A: Frequently Asked Questions (FAQS).....ccccnccrnninnnnn w12
Appendix B: Known Point of Sale Systems ..o .16
Appendix C: Public Property Vending New Location Request Process.......ucio 17
.18

Permit Application & Check List.....ccccovrnncinnene.

. 2[ pag e



Public Right of Way Food Truck Permit Application Process

Chapter 30, Article XXl (23) of the City of Atlanta Code of Ordinances provides for food
truck vending in approved locations within the City’s general right of way. Operating a
food truck in the City of Atlanta right of way requires a permit from the City of Atlanta
Office of Revenue, and it is unlawful to sell any goods or services from any public right of

way location without a permit.
To receive a Food Truck Vending Permit, applicants must use the following process:

1) Applicant must combiete a Food Truck Public Property Vending Application and
submit the application to the City of Atlanta Office of Revenue located in City Hall
Suite 1350 (first floor), 55 Trinity Avenue, SW. Initial applications must be filed in

person.

A complete application pack should include the following:

o $145 non-refundable permit and application fees — payable by certified
check, money order or cashier’s check

o Valid Business License and Tax ID
Note: For Food Truck Vendors, a single Business License may cover multiple

vending locations. The same is true for Vending Permits. Note that the
Public Property Food Truck Permit is separate and distinct from the City’s
Private Property Food Truck permit.

o Valid permit through the Fulton County Department of Health and
Wellness, Environmental Health Services Division.
Note: Permitting through Fulton County requires a Plan Review and
Preliminary Health Inspection with a score of 95 and Routine Health
Inspection within 60 days of permit issuance.

2} Following approval of the application package by the Office of Revenue, the
applicant must complete a background check and be fingerprinted by the Atlanta



Police Department (APD) Office of Licensing & Permits, located at 3493 Donald
Lee Hollowell Pkwy, NW.

Note: background checks must be completed within 30 calendar days of
application filing date or application will be deemed invalid.

3} Pending a satisfactory completion of the Background Check with APD, the
applicant will receive a valid vending permit from Atlanta Police Department, and
the vendor is eligible to vend in desighated “vending zones” established by the

City of Atlanta.

Please note the following:

o The city’s vending permit year runs from March 1% to February 28", Permits
issued after March 1% must be renewed prior to February 28" the following

year. Application fees are not prorated.
o Renewal permit applications must be submitted by March 1st and

completed by March 15™.

The permit application can be found on page 18 of this document.
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Vending Fees

All application fees, including permit, criminal background check and fingerprinting are

due at the time an application is submitted and are non-refundable.

[nitial application fees are $145 and are comprised of:

o Permit application fee for Public Property Vending.......c.c.ecoverneene.. 575 /ye@r
e Criminal background check fee ... e, 350/ yeQF
e Fingerprint fee {initial application only} ..o rceierrrcsnsercresrenenn . 520/ ye0F

Renewal application fees are only $125.

The vending permit year begins on March 1st; at that time all vendors must complete
the renewal process and pay the associated application fees

Per City ordinance, disabled veterans and blind persons are exempt from paying
application fees. This does not include maintenance fees.
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Vending Permit Application Requirements

Chapter 30, Article XXIIl (23) of the City of Atlanta Code of Ordinances requires that the
following materials must be submitted as a part of the Public Property Food Truck
Permit application process:

o Applicant's name and current address

¢ Applicant's previous addresses within the last five years

e Social security number

¢ GDOR retail identification tax number (Sales Tax ID number)
¢ State issued picture identification

o C(ity business license

e Fulton County Mobile Food Service Permit

e General description of the items permissible for sale to be sold or offered for sale
at vending location

Once a completed application is submitted and approved by the Office of Revenue,
the applicant has 30 calendar days to complete the permitting process. Failure to
complete the process within 30 calendar days will result in automatic dismissal of the

application.
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Designated Food Truck Vending Zones

Vending from food trucks on public property can only take place in locations {(or “zones”)
that are designated by the City of Atlanta. Phase | of the Food Truck Program wiil take
place in the Government Walk area of Downtown Atlanta. Expansions of designated
“zones” will occur in future Phases.

Government Walk Zone:

Central Avenue

Four metered parking spaces (two Food Trucks) on the west side of Central
Avenue between Trinity Ave and Mitchell Street.

Mitchell Street

Six metered parking spaces (three Food Trucks) on the south side of Mitchell
Street between Central Avenue and Washington Street.

Six metered parking spaces (three Food Trucks) on the north side of Mitchell
Street between Central Avenue and Washington Street.

Four metered parking spaces {two Food Trucks) on the south side of Mitchell
Street between Pryor Street and Central Avenue.

Martin Luther King Jr Drive

Four metered parking spaces (two Food Trucks) on the south side of Martin
Luther King Jr Drive between Washington Street and Central Avenue.

Pryor Street

*

Six metered parking spaces {three Food Trucks) on the west side of Pryor Street
between Martin Luther King Ir Drive and Mitchell Street. Food Trucks utilizing
these spaces shall be subject to the posted rush hour parking restrictions.

Four metered parking spaces (two Food Trucks) on the east side of Pryor Street
between Mitchell Street and Trinity Avenue.

Trinity Street

Two metered parking spaces (one Food Truck) on the north side of Trinity Street
between Central Avenue and Washington Street. Any Food Truck utilizing this
space shall be subject to the posted rush hour parking restrictions.



Food Truck Operating Guidelines

e Vending may take place between 7:00am and 12:00am (midnight).

e City of Atlanta Vending Permits and Fulton County Health Permits must be posted
visibly at all times. If operating multiple sites, the vendor is responsible for
providing visual proof of permit in all vending locations.

¢ No vending is allowed within 15 feet of a fire hydrant.

¢ No vending is allowed within 600 feet of the closest property line of any public or
private elementary, middie or high school.

¢ No vending location is allowed within 200 feet of a brick and mortar business
selling the same or similar product

e Food Trucks may only be open to and may only serve customers from the side of
the truck facing the sidewalk. Food Trucks are prohibited from operating with
their trucks open to the roadway.

e Food trucks may only vend from metered parking spots available to the general
public, with up to two spots allocated per truck. Duration limits are waived;
however, trucks must pay the meters for the duration of the stop.

¢ Food trucks may operate from no more than one third of the metered parking
spaces on each street on a block. ’

See Appendix A for more information.

Point of Sale System Requirement

All vendors are required to have an auditable point-of-sale system to track and report on
sales revenue and appropriate taxation in compliance with State law. This requirement
allows the City to fairly and consistently apply state law and reliably collect and account
for tax revenues. See Appendix B for details surrounding point of sale systems.

See Appendix B for a list of known point of sale systems
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Enforcement Policy and Revocation of Permit

Failure to comply with any provisions of the ordinance that result in the finding of a
violation will be penalized, as follows:

 First violation: fine of up to 5100

» Second violation; minimum fine of $100, up to $1000 and/or suspension,
up to revocation of permit

* Third violation within a 24 month period: revocation of permit

Any appeals against APD enforcement will be managed through existing License Review
Board (LRB) procedures. More information on LRB procedures can be found at [City of

Atlanta Code Section 30-26].
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Fulton County Mobile Food Service Unit Requirements

DESIGN OF MOBILE UNIT

A trailer design drawn to scale is required to include all views (front, side, elevation) and
interior equipment layout. Specify all equipment on the mobile unit including:
temperature control equipment, tanks (fresh water and waste), all surfaces (floor, walls,
ceiling), equipment, counter tops, etc. must be smooth, nonabsorbent and easily

cleanable.
EQUIPMENT
a. Refrigeration with thermometer;
b. Hand wash sink with tempered water;
C. Utensil washing sink with hot water;
d. Fresh water storage tank; '
e. Wastewater tank 15% larger than fresh water tank;
f. Hot water heater;
g. Service window;
h. Equipment for temperature control for 135°F (57°C) and above and 41° F (5° F)

and below;
A waste container must be provided for waste generated by the operation;

A stem-type thermometer for checking hot food.

BASE OF OPERATION

Plans must be submitted for approval prior to construction. Plans must show:

o

A cleaning and storage area for the movable unit (with a floor drain to sewer, hot

and cold water);
A kitchen area with 3-compartment sink with drain boards, a food preparation

sink, a hand sink, a mop sink, refrigeration, cooking equipment if required and
adequate storage area (dry goods and food);

A restroom;

A dumpster and pad.
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MOBILE FOOD SERVICE UNITS

e. A MOBILE_FOOD SERVICE PERMIT must be obtained. Specific requirements may
vary depending on type of operation.

SITE LOCATION/OPERATION

a. A mobile unit must operate at no more than two (2) locations with a permit for
those locations;
Operator must have access to a restroom within 150 feet. (5-14-.06)(2)(h)}{1)
Provide business hours for the mobile unit and hours that the base of operationis
occupied;

d. Provide detail of food preparation and service procedures for each menu item
(including condiments).

All food items used or sold must be from an approved source. Only fully cooked meats
can be placed on the mobile unit (no raw meats, eggs or cream filled pastries). Use of
food prepared in unapproved kitchens or living quarters is not allowed.

GENERAL

a. The mobile unit, base of operation, and all equipment shall be maintained
clean, orderly, and in good repair at all times;

There shall be no open food or condiments for customer self-service;

lce shall be from an approved source in a ready-to-use form;

Home-prepared foods are not allowed;

Potentially hazardous foods require proper temperature controls. Cold food at
41° F{5° F) or less. Hot food at 135°F (57°C) or above;

Obtain water and discharge waste at the base of operation;

There shall be no smoking or eating inside the trailer;

Employees must wear hair restraints.

© o0 o
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Appendix A
FAQs

What are the City’s plans to expand the number of designated food truck areas as part
of the Public Property Food Truck program?

The Phase | program in Government Walk is intended to serve as Phase | for the City to
assess the effectiveness of policy parameters and gauge the level of interest from both
the food truck community and the general public. The assessment period will continue
throughout the spring and summer of 2014 and will include public outreach and
engagement as we seek to refine the policy and expand the program. It is anticipated
that expanded locations will be added in the summer of 2014, following a period of
public outreach and approval by the Atlanta City Council.

All requests for expanded locations will be managed by the Office of Planning &
Community Development, Office of Planning. Requests for new locations can be
submitted to the City at vending@atlantaga.gov.

Can | submit a request to the City to add additional locations for Public Property
Vending?

Yes. All requests for expanded locations must be must be reviewed and approved by the
Department of Planning and Community Development, Office of Planning before they
are submitted to the Atlanta City Council for legislative approval. Requests for new
locations can be submitted to the City at vending@atlantaga.gov.

Does the City’s Public Property Vending Program allow far vending in Parks?

At present there are no designated food truck areas in City Parks; however, the
Department of Parks and Recreation is pursuing opportunities to pilot food truck
vending in select areas. To be eligible to participate in the Park vending program, food
trucks must first be permitted through the City’s Public Property Vending program.
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What is the difference between the Right of Way Vending policy and the City’s Public
Property Food Truck policy?

The Right of Way vending policy is intended to regulate vending from the City’s sidewalks
and City owned kiosks whereas the Food Truck Ordinance is intended to regulate
vending from City streets.

The City’s Public Property Food Truck Ordinance has been designed for motorized food
trucks which must park in the City’s right of way (e.g. not on sidewalks). To protect the
safety of the public and the safety of the vendors, only motorized vehicles may
participate, which meet the criteria set by Fulton County Department of Health and
Wellness in the Movable Food Service Unit regulations.

Can | vend from a push cart or other mobile vending vehicle that is not motorized?

No. The City’s Public Property Food Truck Ordinance has been designed for motorized
food trucks which must park in the City’s right of way (e.g. not on sidewalks). To protect
the safety of the public and the safety of the vendors, only motorized vehicles may
participate, which meet the criteria set by Fulton County Code of Ordinances and Code
of Resolutions Article V entitled “Food Service.”

Vendors who are interested in vending from push carts or other mobile vending units,
are eligible to participate in the City’s Right of Way Vending program which is also
permitted through the City’s Office of Revenue.

Do | have to apply for my vending permit in person?

Yes. During the initial phase of the program, all vending permit applications will need to
be completed in person at the Office of Revenue. In the future, we hope to move this
process online and allow for electronic applications and renewals.

Who enforces the City’s Public Property Food Truck Ordinance?

The City’s Public Property Food Truck Ordinance is monitored and enforced by the
Atlanta Police Department. '

All Health Code enforcement will be managed by the Fulton County Department of
Health and Wellness, Environmental Health Services Division. Business license and tax
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regulations will be enforced by the Office of Revenue in partnership with the Police
Department.

Do | need multiple Vending Permits or Business Licenses to vend from multiple
locations?

No. A single Business License may cover multiple vending locations. The same is true
for Vending Permits. However, the City’s Public Property Vending Permit does not
enable vendors to vend on private property. Vending on private property requires a
separate and distinct Private Property Food Truck Permit which is issued by the Atlanta
Police Department. A Special Administrative Permit (SAP) approval from the Office of
Planning is also required, prior to obtaining approval from the Police Department.

If I have multiple vending locations, what are the permit requirements?

A single Public Property Food Truck Permit can cover multiple locations. If a vendor is
operating in multiple locations, it is the vendor’s responsihility to have visual evidence of
permits (Food Truck Permit, Business License and Health Permit) on site at each location.

if my business is located in Georgia, but not in Atlanta, do | need a City of Atlanta
Business Tax Certificate to operate in Atlanta?

No. Current state law mandates that you register your business in the municipality or
jurisdiction where it is located. This registration allows your business to operate
statewide. As long as you can provide proof of a valid Business Tax Certificate from the
originating jurisdiction where your business is located, you will be eligible to apply for a
food truck permit.

Is there a process to reserve vending locations in the designated food truck areas?

No. During Phase | of the vending program, all vending locations will be available on a
first come, first served basis. In future iterations of the program, we will examine the
possibility of creating an online booking service or system for reserving locations.
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Do staff who are working in and/or operating a Food Truck need to be permitted
through the City of Atlanta?

No. Only the operator of the food truck must be permitted; however, the permitted
operator is solely responsible and liable for the operations of the permitted truck. If a
violation occurs when a staff member who is not permitted is working or operating the
truck, the permitted operator will be cited.

What are the deadlines for payment?

To apply for a Public Property Food Truck Vending Permit with the City of Atlanta, all
vendors must pay the full amount of application (5145 for new permits, $125 for
renewals) at the time of application submission.

Vendors who are not able to pay all fees at the time of application submission will not be
allowed to submit an application or be issued a permit.

What are the deadlines for renewals?

Vendors must submit renewal applications no later than March 1% and must complete
the process no later than March 15™.

Who do | call if | have a question about the Vending Program?

¢ Questions related to permitting through the City of Atlanta:
Office of Revenue, (404)330-6270

¢ Questions related to enforcement or to report a violation:
Atlanta Police Department, (404) 546-4470
If the issue creates an immediate threat to public safety, please contact 911.

e Torequest a new location be added to the program:
Department of Planning and Community Development, Office of Planning (404)
330-6145 or email at vending@atlantaga.gov.

¢ Questions regarding the Fulton County health code or requirements for receiving
the required health permits:
Fulton County Department of Health and Wellness, Environmental Health
Supervisor, Malcolm Saunders: (404) 613-1303 or
malcolm.squnders@fultoncountyga.qov.
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Note: City of Atlanta normal business hours qre 8:15 am to 5:00 pm.
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Appendix B

Known Point of Sale Systems

All vendors are required to have an auditable point-of-sale system to track and report
on sales revenue and appropriate taxation in compliance with State law. There are a
number of known low-cost options for point of sale systems. They include:

Square: https://squareup.com

Harbourtouch: http://www.harbortouchs.com

Shopkeep: hitp://www.shopkeep.com

Gotmerchant: http://www.gotmerchant.com
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Appendix B
Public Property Vending New Location Request Process

As the City of Atlanta seeks to expand its Public Right of Way Food Truck program, we will
accept proposals from the public regarding potential new locations or zones to be eligible for
participation. All proposals should be submitted to the City’s Department of City Planning &
Community Development, Office of Planning at vending@atlantaga.gov.

In order to qualify as a public property vending zone, designated streets must be City of Atlanta
right of way, and metered public parking must be available on the street. If approved, the
proposed vending locations will be incorporated into legislation and the area will become a
designated food truck zone. Similar to other proposed uses of the City right of way, these to
have a location be considered for inclusion in the Right of Way Vending program, applicants
must complete the following steps:

e Zohing Assessment
e Public Hearing;

e Notification to local Neighborhood Planning Unit (NPU)

Please note that the City of Atlanta is not obligated to approve proposed locations.
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CITY OF ATLANTA P sa——
FOOD TRUCK VENDOR PERMIT
2014 APPLICATION

Application is hereby made for a revocable permit to vend in within the City of Atlanta in accordance with Chapter 30, Article XXHI
{23) of the Code of the City of Atlanta.

Applicant Name:

Applicant Address:

City: State: ZIP:

Phone # {required): Email {required):

Social Security Number:

List alf prior addresses over the past 5 years:

1)

]

w

I

)
)
}
)

Ul

Have you previously held a City of Atlanta Public Right-of-Way Vending Permit? {circle) Yes No
If yes, please state address of prior vending location:

Business License #: Sales Tax #:

Goods/Services Sold:

Provide your vending times on proposed property:

By initialing here, | am certifying that | have read the City of Atlanta requirements pertaining to vending site and design and

confirm that my business will adhere to such requirements at all times.
By initialing here, | am certifying that | have read the City of Atlanta requirements pertaining to point-of-sale systems and

confirm that my vending business will employ such a system at all times.

Please indicate requested puhlic locations where you will be vending from your food truck (e.g. Government Walk Zone)
1)
2)
3)
4)
5)

| shall indemnify and hold the City of Atlanta, its officers, agents and employees, free and harmless from any claims for damages to
persons or property including legal fees and costs of defending any actions or suits thereon, including any appeals there from, which
may be brought by third parties as a result of my activities which have been authorized by this permit

Applicant Name (print)

Applicant Signature . bater —
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CITY OF ATLANTA .. OFFICE OF REVENUE
FOOD TRUCK VENDOR PERMIT PERMIT NUMBER

2014 APPLICATION

[l Applicant previous addresses within the last
five year
0 The exact times during which the Vendor

Applicant name and current address
Social security number

Permit #: .

Permit Fee Receipt #: intends to vend

Business License #: 1 GDOR retail identification tax number
Application fee Receipt #: (Sales Tax ID number)

APD Background Check: [l General description of the items

permissible for sale to be sold or offered for

Finger Printing:
sale at vending location

County Health License:
State issued picture identification

Oooooocoo gno

Check List Vending Application Requirements:
O Applicant name and current address

O Applicant previous addresses within the last five year

O Social security numher

0 GDOR retail identification tax number (Sales Tax ID number)

[1 State issued picture identification

O City business license

11 Fultan County Movable Food Service Permit

[ General description of the items permissible for sale to be sold or offered for sale at vending location

O Payment of $145 {money order, certified check ar cashier’s check)
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Executive Summary

Mobile food vending generates approximately $650 million in revenue annually.! The industry is pro-
jected to account for approximately $2.7 billion in food revenue over the next five years, but unfortu-
nately, most cities are legally ill-equipped to harness this expansion. Many city ordinances were written
decades ago, with a different type of mobile food supplier in mind, like ice cream trucks, hot dog cars,
sidewalk peddlers, and similar operators. Modern mobile vending is a substantial departure from the
vending typically assumed in outdated local regulations. Vendors utilize large vehicles packed with
high-tech cooking equipment and sanitation devices to provide sophisticated, safe food usually pre-
pared to order.

Increasingly, city leaders are recognizing that food trucks are here to stay. They also recognize that there
is no “one size fits all” prescription for how to most effectively incorporate food trucks into the fabric
of a community. With the intent of helping city leaders with this task, this guide examines the follow-
ing questions: What policy options do local governments have to regulate food trucks? What is the
best way to incorporate food trucks into the fabric of a city, taking into account the preferences of all

stakeholders?

Thirteen cities of varying size and geographic location were analyzed for this study. Information on
vending regulations within each of these cities was collected and analyzed, and supplemented with
semi-structured interviews with city staff and food truck vendors,

Based on recurring themes and commonalities, regulations are grouped into four policy areas:

* Fconomic activity: this policy area provides insight into aspects of food truck regulation that
could potentially enhance economic development, and looks at specific processes that can be
barriers to market entry. Two arcas of regulation that impact economic activity - streamlining
and permit costs — are examined, with recommendations provided for each.

» Public space: mobile vending takes place on both public and private property, but public
property presents a unique set of challenges. With the rapid expansion of food trucks, there is
increased demand for limited space, which increases the likelihood of conflicting interests and
encroaches upon the ability of stakeholders to maximize the advantages that public space can
offer. Time constraints, proximity rules, and geographic limitations related to density are exam-
ined here, with recommendations provided for each.

¢ Public health: this is one of the most basic concerns regarding mobile vending. All stakeholders
realize the need for comprehensive regulations around sanitation and food safety. These issues
should be addressed within a regulatory framework that is cost-efficient, thorough, and resules.
in a streamlined process for all stakeholders.

* Public safety: public safety is a key reason why many cities began regulating food trucks. Regu-
lations examined here include private property, vending near schools, and pedestrian safety,
with recommendations provided for each.
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All of the recommendations in this guide include regulatory best practices that are currently in place
in the selected cities. These best practices provide a balance of the concerns and interests of the four
stakeholder groups identified in this report: (1) mobile vendors (this term is used interchangeably with
“food truck’ throughout the guide) and food truck/industry associations, (2) restaurants and restaurant
associations, (3) the community, and (4) city government.

In addition, five overall recommendations for cities looking to update their regulations for mobile
vending are also included:

1.

AN

Hold Town Hall Forums and Private Meetings with Core Stakcholders.

Encourage Dialogue and the Building of Relationships Among Competing Staleholders.
Implement Pilot Programs to Determine What Regulations to Adopt.

Use Targeted Practices as a Way to Address Underserved Areas of the City.

Identify Private Vacant Lots and Create Partnerships for Mobile Vendors to Gather and
Vend in the Same Location.

The recommendations included here are intended to be flexible enough to accommeodate different cir-
cumstances, but logical enough to provide useful guidance to local leaders interested in integrating food
trucks into city life for the benefit of both their residents and existing businesses.
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Introduction

Mobile vending has grown considerably in recent years, generating approximately $650 million in
revenue annually.? The rapid expansion of mobile vending, or food trucks, is attributed to residents’
desire for quality, value, and speed; an appreciation for fresh, local food; and a preference for small
and sustainable business. As such, mobile vending is also commonly used as a means to expand eco-
nomic opportunity, and enrich communities by improving access to goods and produce not otherwise
available through area merchants, The recent recession has also made food trucks an appealing option
for hopeful restaurateurs, as they are an easier and more cost-friendly alternative to opening a brick
and mortar restaurant. Many entrepreneurs have capitalized on the mobile vending industry, creating
opportunities for self-sufficiency and upward mobility.?

‘The mobile vending industry is on pace to quadruple its revenue stream over the next five years, but
unfortunately, most cities are legally ill-equipped to harness this expansion. Many city ordinances were
written decades ago, with a different type of mobile food supplier in mind, like ice cream trucks, hot
dog carts, sidewalk peddlers, and similar operators.

Modern mobile vending is a substantial departure from the vending typically assumed in outdated
local regulations. Vendors utilize large vehicles packed with high-tech cooking equipment and sanita-
tion devices to provide sophisticated, safe food usually prepared to order. Food trucks also take up a
significant amount of space, require more safety and health oversight, cater to a different customer than
the aforementioned types of mobile vendors, and have a more challenging relationship with brick and
mortar restaurants and other vendors.

Advocates of stricter regulations generally assert that mobile vending congests sidewalks and streets,
are unsanitary, and diminish urban quality of life. Regulations that currently impede mobile vending
operations in U.S. cities commonly include public property bans, restricted zones, proximity bans, and
duration restrictions. Supporters tend to argue that food trucks provide affordable, high quality food,
rejuvenate public space, and fairly compete with size and open-air limitations. City officials have to bal-
ance these interests by regulating food and traffic safety without impeding the creativity and innovation
of this popular market, but because the industry is so new, there are few examples of the best ways to
amend existing provisions or adopt new laws.

The purpose of this guide is to offer best practices and recommendations to city leaders about how they
can most effectively take advantage of the benefits of food trucks, while balancing the need to regulate
growth and account for the concerns of key stakcholders: food trucks, restanrants, residents, and city
government. It includes an analysis of food truck policies and regulations, specifically as they relate to
four policy areas:

» Economic activity
e Public space

e Public health

* Public safety
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The guide also includes recommendations on
mobile vending policy and regulatory devel-
opment for cities of all sizes. Using this guide,
local leaders will be able to better understand
the policy options local governments have for
regulating food trucks, and determine the best
way to incorporate food trucks into the fabric of
a city while taking into account the preferences

of all stakeholders.

Selection of Cities

This guide analyzes mobile vending regulations
across 13 cities, based on population density,
presence of local food truck industry, and avail-
ability of mobile vending regulations. Figure 1
shows the cities that are included in the guide.

Very large cities like New York City and San Fran-
cisco were not included on the basis that conclu-
sions drawn from analyzing their regulations
would not be generalizable to most other cities.

Fiqure 1: Selection of cities

Cities (population density)

Si‘ukeholders or identi

Sfakeholders ond

Sfckehddérf_Values
f

: ﬂwhmncy Arthe s sume Time, communiy memhers generaliy e -
fer more food options o fewer Forty govemment huluncmg B
'_'__’rhe inferests of smkeholders is 0 key. priorify, but 0 is 0 deSIre
for economic vibrancy and revitalization, adminishative oase,
'._effecnve enforcernent through reguluiory clumy {md ophons
f.-ihut aie budgei frlendly und cosfeh‘ecnve i

| ed 05: 1) ol vendors (thls ferm
s used. mierchungeably with food trucks hee) and food truck/ o
~indusiry ossociations, (2). restaurans- and restourant dssocig- -
tions, (3) the commumly at large, and. (4) city qovernmnt. -
For food: fruck vendars, 1t is assumed they would preferan
:':gupprouch of Iooser regulunons dear, nurrowly failored:laws, -
* and streamined procedures. For restaurants, itis assumed they
- '_--'fuvor smcter reguluisons thut Elmﬁ compehraon from' food .’rruck"' :

Faltad Srares aff Amsarra

LOW POPULATION DENSITY
Durham, NC
New Orleans, LA
Indianapolis, IN
Atlonta, GA
Austin, TX

MODERATE POPULATION DENSITY
Cincinnati, OH
Denver, (0
Los Vegas, NV
Portland, OR
St. Louis, MO

HIGH POPULATION DENSITY
' Ocklond, CA .
Washington, DC
Boston, MA
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Economic Activity

'This policy area provides insight inco aspects of food truck regulation that could potentially enhance
economic development, and specific processes that can be barriers to market entry. This section cov-
ers two topics that impact economic activity - streamlining and cost of permits for food trucks - and
explores how these issues impact the various stakeholder groups.

Streamlining

Regulations that dictate how centralized the mobile vending permitting process is can greatly impact
mobile vendors’ level of access to a city’s economic activity, as they determine how easy or difhicult it is

to gain permits and licenses.

Stakeholder Concerns

For food trucks, one of the key objectives is to earn revenue. For brick and mortar restaurants, their goal
is the same, and the level of competition food trucks create or ate perceived to create can be of concern.
For the community and city, creating opportunities for economic development is a key priority because
it raises tax revenue, vibrancy, and creates a level of attractiveness for business and residents as well as
for the city as a whole.

Having a more centralized process for permitting generally allows vendors greater ease in entering the
mobile vending arena by reducing the number of city departments they must interact with and receive
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approval from. Centralizing the process also reduces the number of intra-department communications.
A streamlined process benefits both the mobile vendors and city staff directly, as it diminishes the
amount of work for each. Although to be fair, it increases the level of work for whichever department is
tasked with overseeing mobile vending permitting process. For the community, a centralized process is
in their best interest as it helps to create more efficiency, a greater potential for economic development
and ultimately, raise more revenue for the city.

Regulatory Trends

The majority of the cities included here do not have a centralized permitting process in place; they use
multiple city departments to permit and license various aspects of the mobile vending business. For
instance, mobile vendors must apply for and receive a health permit that inspects the sanitation and food
safety of a mobile vending vehicle, a traditional business license, and at times a zoning license and a safety
permit. Although the number of permits and departments involved may vary, there'is a trend of three to
five departments and three to five permits that are typically involved in the permitting process for mobile
vendors. Three cities use three departments, four use four or more. Only three cities have centralized the
process into one city department for all city permits. Although these cities have centralized the part of
the permitting process they control, there is still a need for a county health permit.

Recommendation

Making the permitting process more streamlined has positive impacts on both mobile vendors and city
staff. Austin and Cincinnati’s streamlined permitting processes can be used as models by other cities
looking to implement a more centralized mobile vending permitting process. Austin’s comprehensive
set of requirements can be found on the city’s official government website, and contains everything the
vendor needs, including:

* Mobile Food Vendor Permit form, including the cost of the permir,

« Checklist of additional permit requirements for mobile vendors (with exact descriptions of
what is expected and who to contact if there are any questions),

» Mobile Vending Unit Physical Inspection Checklist (includes 14 requirements ranging from a
current license plate to the specifications of the sinks),

e List of mobile food vendor responsibilities, including the sighature of the certified food man-
ager/food handler, the responsibilitics of the central preparation facility (the commissary), and
the restroom facility agreement. *

Austin’s webpage is clear and concise. It has detachable forms and blank spots for the necessary sig-
natures, with instructions regarding who to contact to obtain those signatures, specifics about the
actual schematics of the truck components required for food preparation and handling safety, and
pethaps best of all, nowhere does it suggest the reader refer to a subsection of some code or statute
not included in the document.

As of January 2013, the Cincinnati Department of Health is solely responsible for the city’s permitting
process, application process, and payments associated with the city’s mobile food vending.’ ‘This change
was an effort to streamline the permitting process and give food truck owners a one-stop shop for all
their licensing needs.
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Cost of Permitting

The actual cost of permitting plays a role in would-be mobile vendors’ decision-making process about
whether or not to start a business. Onc of the most basic barriers to entry for many potential entrepre-
netrs is start-up costs, which include permitting fees.

Stakeholder Concerns

This issue impacts all stakeholder groups. On the vendor side, high permitting costs can serve as a bat-
rier to entry. On the city government and community side, it can mean either an increase in revenue
(from the actual permit) or a decrease in revenue (if cost deters some vendors from applying for a
permit[s]). For mobile vendors, their self-interest is to keep the costs of permitting low so that there is
an ease of entry into the market. For brick and mortar restaurants that believe mobile vendors are their
competition, their interests lie in keeping the costs high enough to keep the number of mobile vendors
low. City staff want to keep costs high enough to raise revenue, but low enough to keep the amount
of mobile vendors growing. For the community, their interests are much the same as city staff - to find
the balance between raising costs enough to maximize fees while not increasing them to the extent that
they become a deterrent for mobile vendors.

Regulatory Trends

Tor the cities included in this guide, the cost of permitting fees ranged from $110 - $1,500 annually.
Although the amount of permits required and the cost for each vary depending on the city, the majority
of cities fall within either the $150-$400 {five cities) or $1,000+ range (five cities).
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Recommendation
Permit fees should be high enough to generate revenue that off-sets at least some of the costs produced

by the presence of food trucks, but not so high that they discourage potential business owners from
enteting the market. The actual amount is contextually determined, as budgets and administrative

cxpenses vary depending on the city.
Below are examples of permitting costs in three cities:

» Durham: $75 for a yearly permit {not including health permit costs).

¢+ New Orleans: Annual mobile vending permit fee - $305.25, Occupational license - $150.00,
Mayoralty permit - $100.25, Sales tax deposit - $50.00, and Identification card - $5.00, total-
ing $610.50.

» St. Louis: $500 mobile vending permit fee to the Director of Streets, a $200 licensing fee (and

$20 for each employee) to the License Collector, and $130-$310 (depending on type of food
served) for a health permit to the Director of Health.
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Public Space

Mobile vending takes place on both public and private property, but public property presents a unique
set of challenges. Flexible access can lead to over-utilization, which in turn can produce unwanted con-
gestion, pollution, and conflicts between different stakeholders trying to use the space at the same time.®

With the rapid expansion of the food truck scene, there is increased demand for limited space, which
increases the likelihood of unwanted externalities and encroaches upon the ability of other stakeholders
to maximize the advantages that public space can offer. In most cases, cities are tasked with managing
this property, which includes balancing the needs of all interested parties, diminishing negative exter-
nalities, and otherwise preserving the integrity of the space. ‘ILhey are also trying to find appropriate
ways to address the higher demand.

This section looks at three issues related to public space: time constraints, proximity rules, and geo-

p p &
graphic limitations related to density. A variety of approaches are recommended for dealing with these
issues that balance stakeholder needs and take into account context and other practicalities.

Time Constraints

One set of regulations that impacts the use of public space for mobile vendors is how much time food
trucks arc allowed to park and vend in one locadon.
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Stakeholder Concerns

Shorter time limits translate to less time for vendors co sell in one spot, which favors competing stake-
holders like restaurants, since less time means less competition. Time limitations have both advantages
and disadvantages for members of the public - less time means fewer choices for consumers but it also
means less congestion and more parking options. For the city, the issue is also a mixed bag. Longer
time limits mean vendors are easier to track down, since they are in fewer spots throughout the day. At
the same time, longer time limits have the potential to reduce patronage at area restaurants. Moderate
time limits, such as four to five hours, are often be the preferred approach for cities, since they usually
produce the most balanced results (from a stakeholder perspective).

Regulatory Trends

Most of the cities included in this guide favor moderate or less restrictive parking durations. Five cities
have no time limits, while three currently have durations of 45 minutes or less. The rest have provisions
of four or five hours. It is worth noting that cities with more restrictive limits often have lax enforce-

ment of these regulations.

Recommendations

Time limits of four hours or longer are recommended. Vendors need approximately one hour to sec-up
and pack-up once they are done with selling. As a result, anything less than four hours leaves vendors
with only one to two hours of actual vending time. Moreover, it is more difficult for city staff to track
food trucks for safety or health purposes when they ate in several locations throughour the day. How-
ever, an unlimited approach may not be feasible in denser regions, where restaurants and other estab-
lished businesses, pedestrian traflic, and congestion are more significant factors. This four hour or more
time limit is included in regulatory amendments and council suggestions of various cities, including

QOaldand and Durham.

Oakland has a five hour time limit. Originally, the city had a two hour limit for one location. This left
little time to actually sell food before having to move again. Vendors complained about the restric-
tion, and were successful in getting it changed to five hours.” Originally, Durham had a regulation on
the books thar required mobile vendors to move 60 feet every 15 minutes. The police did not enforce
this provision because the number of trucks was not large enough to create much conflict with other
stakeholders. As the number of trucks started to increase in 2010, push back began, particularly among
restaurants that insisted the police enforce the 15-minute rule. This prompeed the city to consider
amending the rules to more effectively address modern vending. The Town Hall meetings on the topic
were well attended, not only by key stakeholders but also by members of the public. Durham is a town
with strong public support for small businesses, and regulations that would make vending casier were
favored. In late 2012, the rules were amended, and included a repeal of the 15-minute provision. No
additional time constraints were adopted, and as a result, food trucks can vend in one location for an
unlimited amount of time.?

Unlike Dirham and Qakland, Adantas provision of 30 minutes in no more than two locations per day
has not been successfully challenged. Since the 2013 NCAA Final Four basketball game, vending on
public property is completely prohibited. Before this, vending in public space was very limited, based
on history that dates back to the 1996 Summer Olympics in Atlanta and the more recent contracting
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out to a private company the responsibility of mobile vendor management.® Virtually all mobile vend-
ing rakes place on private property, where the 30-minute rule does not apply.

Proximity Restrictions

'This refers to regulations that designate a certain amount of distance that must be maintained between
food trucks and other establishments, people, or infrastructure. This section is primarily concerned
with the distance restrictions between food trucks and restaurants that impact the use of public space,
The limits that concern distance from pedestrians or infrastructure are addressed in other parts of this
guide. The cities included here have adopted a variety of proximity requirements.

Stakeholder Concerns

Greater distance requirements favor restaurants and other established businesses, and are a mixed bag
for residents for the same reasons discussed under time constraints. Larger proximity rules disadvantage
mobile vendors because it reduces the number of places to sell, particularly where clusters of restaurants
exist, which are often denser areas with more pedestrian traffic. Many cities prefer a moderate approach
in regards to proximity restrictions, since such regulations usually balance competing stakeholder needs
most effectively. Unlike parking, chere are no tracking advantages related to distance requirements, but
such regulations do impact where vendors conduct their business, which means the city still has to deal
with congestion and other spillover concerns, particularly in denser regions.

Regulatory Trends

Similar to time constraints, the cities included here have largely moderate or lenient proximity restric-
tions. Six or seven have either no restrictions or relatively short distances, and four of the cities occupy
the middle ground, with 150-200 foot requirements. Only one, New Orleans, has a restriction of 600
feet. New Orleans has a proposal to shorten the distance to 50 feet, but there has been resistance to this
proposal from some city council members and the Louisiana Restaurant Association.'?

Recommendations

Proximity restrictions should be no more than 200 feet at the high end. Density issues may call for a
tiered structure, or for abandoning proximity altogether. One of the problems with adopting an explicit
distance rule is that a “one size fits all” approach ignores context. Three hundred feet may make sense
in less dense areas of a city, but such a distance is impractical in very dense neighborhoods. A city right-
of-way, with multiple restaurants on both sides of the street where the distance between each side may
be less than 300 feet, makes the area entirely off limits to mobile vending. As such, cities may want
to loosen or abandon proximity rules in dense neighborhoods with a great deal of commercial and
residential activity. A tiered model, where the distance requirements are shortened for denser neighbor-
hoods and widened for others is also an option.

As the food truck scene has expanded within the last few years in St. Louis, conflicts between restau-
rants and food trucks have surfaced. Tn order to quell the rising tension, the St. Louis Department of
Streets enacted a 200 foot rule.!’ Durham has adopted a 50 foot rule."
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Geographic Limitations Associated with Density

Another set of regulations relate to whether vending is permitted in particular segments of public space.
Like proximity restrictions, these provisions concern access to fixed locations.

Stakeholder Concerns

Like the above issues, the more restrictive provisions advantage established businesses like restaurants,
while working against the interests of food trucks. Constraints on the number of places open for selling
tend to be more prevalent in denser areas of cites due to the much greater number of players utiliz-
ing the space at the same time. These are usually core downtowns where a large number and variety
of established businesses and residences are located in close proximity to each other within a relacively
limited area. Again, for cities, moderate approaches are generally the best at balancing stakeholder inter-
ests. Like parking durations, tracking issues come up here as well. Limiting vending to certain focations
makes it easier for cities to find vendors, but might hinder economic growth and opportunity.

Regulatory Trends

Of the cities included here, most currently embrace a patchwork approach, wherein vending is lim-
ited to certain zones, districts, parking spaces, or limits on operation in the Central Business District
(CBD). Three have lenient provisions, where few public spaces are off limits, while another three are on
the more restrictive side, with outright bans on public space or CBD vending.
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Recommendations

The greater the density of the area, the greater the case for mote restrictions, but an outright ban on
all mobile vending is not suggested unless the circumstances are exceptional. For a city like Durham,
heavy-handed zoning constraints make little sense, as the interests of other stakeholders are only mod-
estly compromised compared to denser areas, there are fewer negative spillover threats, city residents are
given more choice without substantively higher safety concerns, and vendors are given more flexibility
to choose where to operate. As a result, street right-of-ways and core downtown parks are open for
vending.® Tn denser cities, the compromises that other stakeholders must make and the risk of negative
externalities are increased, suggesting a more moderate regulatory framework should be implemented
that requires all parties to relinquish some freedoms without entirely excluding them from the space.
One option is the approach taken by Denver, where only the densest section of downtown is off limits to
food trucks. Vendors are barred from selling in a section of the southwestern corner of downtown, which
is roughly seven by nine blocks. Vendors must also maintain a 300 foot distance from all public parks, -
unless a special event is taking place, and then they must obtain permission from the city to participate.

Another approach is a lottery or first-come, first-serve system that allows a restricted number of park-
ing spaces or sections of right-of-way to be set aside for mobile vending. Las Vegas currently has a pilot
program that adopts a version of this (three spaces are being set aside downtown for food trucks only).™
Washington, DC is also in the process of establishing a lottery system to increase efficiency and safety,
and to balance the competing needs of residents. There could also be higher permic or parking fees
associated with more heavily traflicked areas.

Areas where vending is allowed must be clearly delineated and easy to decipher. Several cities have
regulations that malke it difficult to easily discern permitted regions from unpermitted ones. Regula-
tions that clearly define permitted areas are needed. Distinctions between public and private regulations
should also be clear and transparent. A map that explicitly labels the areas where vendors are allowed to
operate would be a helpful tool for all stakeholders.

If the political climate or density issues make it difficult to relax restrictions on public space, cities could
consider making private space in less dense areas easier for vendors to access. Atlanta has a unique his-
tory that has produced provisions that greatly restrict vending on public property, and most recently,
an outright ban by the Mayor Kasim Reed. To alleviate the impact of this restriction on mobile vend-
ing, Councilmember Kwanza Hall and others have worked to make vending on private property easier.
A provision that originally required food trucks to maintain a distance of 1,500 feet from restaurants
when at least two mobile vendors are selling on private property was amended to shorten the distance
to 200 feet.!® Trucks have adapted to the ban on public property by moving into private space, and this
has kept mobile vending alive in Adanta.




Food on Wheels: Best Pracices for Integrafing Food Trucks into City Life

Public Health

One of the most intrinsic and logical concerns regarding food trucks, and one that has been a
basic consideration since their inception, is public health. All stakeholders realize the need to address
sanitation and food safety. The role of health departments and commissaries should be continually
reevaluared ro address these concerns within a regulatory framework that is cost-efficient, thorough
but not onerous, and results in a streamlined process with outcomes that provide for the wellbeing of

all stakeholders.

Sanitation

Sanitation refers to food trucks’ proper cleaning of preparation utensils and disposal of garbage,
wastewater (gray water) and remnants of grease traps. Unlike the variety of procedural approaches
taken by cities within the sphere of public space, the guidelines adopted for sanitation tend to be
similar across cities.

Adanta’s rules provide a typical example of the sanitation provisions that exist in most cities. Mobile
food units must have a trashcan that is at least 30 gallons, and it must be emptied at the commissary.
Two sinks are required - a three-compartment equipment sink (for washing dishes, etc.) and another
sink for washing hands. A wastewater tank that has a 15 percent larger capacity than the potable warer
tank is also required. To prevent contamination, the connections for each must be distinguishable, and
the wastewater tank must be lower than the potable tank.!s Atlanta is also typical of many cities in that
the health code is state law. As such, cities are unable to craft law; they can only enforce provisions
established at the state level.

Recommendation

Cirties looking to adopt sanitation regulations for mobile vendors should adhere to the standard require-
ments in cities with an already established food truck industry. These regulations can be found on
almost any city government website; Austin has particularly clear processes.”” Since many cities are
unable to enact their own sanitation laws, they may want to articulate their need and concerns to the

state legislacure when appropriate.

Food Safety

Not surprisingly, the specifics of food safety do not vary that much from city to city. The guidelines for
the cities profiled in this guide are common sense and faitly straightforward.

For example, in Atlanta, mobile vendors are mandated to have a “Certified Food Safety Manager”
(CFSM). The CFSM could be the owner or an operator; whoever is sclected must complete a food
safety-training program and pass a “professionally validated” CFSM exam. The mobile unit must
always have a designated Person in Charge (PIC). This will be the CFSM when present. When absent,
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the CESM must designate someone else as the PIC. During Health Authority inspections, the PIC may
be asked to demonstrate their “knowledge of foodborne disease prevention,” for example. The Food
Code lists a variety of ways this can be shown, such as demonstrating knowledge of how to properly
handle food, among other things.'®

Recommendation

State laws often require mobile vendors to adhere to the same food safety regulations that are applied
to brick and mortar restaurants. This is an effective way to promote proper food handling and
accountability. Many vendors report that they actually appreciate the standards because they serve
to combat the “roach coach” stereotype. Brian Bottger, a food truck vendor in Durham, is one of
these operators. He likes that he can confidently tell patrons that his truck is held to the same health
standards as restaurants.'®

Role of Commissaries

One of the most promising and more diversified aspects of mobile food vending is the commissary, a
food truck “home base” of sorts. Commissaries are fixed location kitchens where food must be prepped
before being loaded onto the truck for cooking and selling. They often operate as storage for various

ingredients as well.
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Stakeholder Concerns

All stakeholders can benefit from the appropriate utilization of commissaries. If more than one truck
may operate out of a commissary, city employees, whether collecting licensing and permit documents
and fees, or performing routine inspections for maintaining sanitation and public health standards,
have fewer places to visit and can more easily streamline their permit review and inspection process.

Food truck owners can reap the benefits of the economies of scale that commissaries provide. Compli-
ance with many of the regulatory burdens food trucks face are less expensive when shared by several
owners. Mobile vendors can also be assured that they are doing their due diligence with regards to
regulations, which if not properly followed could mean large fines and even the possibility of being shut
down. Commissaties provide new vendors with a central facility to get all the information they need to
operate. This can save a significant amount of time and cost, especially when city business codes are dif-
ficult to track down. They may also benefit by not having to shoulder the full responsibility for compli-
ance; if they sign a contract with a commissary, it may become the commissary operator’s responsibility
to see that compliance is achieved.

Commissaries provide brick and mortar restaurant owners with the assurance that food trucks are being
held to the same standards and inspections as they are. Lastly, the general public can rest easy knowing
that commissaries cut down on the number of unregulated mobile vendors and that health concerns
are addressed in a thorough and efficient manner (when considering taxpayer monies spent on health
departments).

Regulatory Trends

All of the cities included in this guide have a commissary requirement. Boston requires proof that food
trucks are serviced by a mobile food vending commissary and that mobile venders keep accurate logs
indicating that the food truck is serviced at least twice daily by a mobile food commissary for all food,
water and supplies, and for all cleaning and servicing operations. In Washington, D.C., all vendors
must maintain access to an approved depot location. A copy of the license for the service support facil-
ity and/or a recent inspection report is required to be presented. In St. Louis and Denver, trucks must
operate from a commissary and report there once a day to clean all supplies and servicing operations.

Recommendations

Mobile vendors should embrace the use of commissaries. It is recommended that cities adopt an
approach similar to the ones employed in Austin and Durham, where all food trucks must have a con-
tract with a commissary, but more than one food truck may be associated with a single commissary.™
Food trucks may also negotiate with restaurants to utilize (and pay) them as places to dispose of waste.
These contracts foster a sense of community and keep conflicts to a minimum. In Durham, multiple
mobile vendors are also able to use a single commissary.

This approach best satisfies the concerns of all stakeholders. The regulation is not terribly onerous to
the food truck operators, but still ensures food safety, which the public and the city may be concerned
about. It helps give the impression that food trucks are being held to the same standards, which restau-
rants appreciate, and makes it easier for local food safety enforcement officials to do cheir job.
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Public Safety

Public safety is a key reason why many cities began regulating food trucks. Issues around public safety
include private property, vending near schools, and pedestrian safety.

Private Property

Private property options for mobile vendors create opportunities for businesses to extend their market
reach, particularly for denser cities or those with very little public space (consider the Atlanta case
discussed under public space). The cities included here have adopted a variety of regulatory models to
address private space. In some cases, they practice a more informal approach, allowing food truck oper-
arors to gain a private space permit and conduct business without further regulatory strings atcached.
Others restrict mobile vending operations solely to private property. Equally important are existing
zoning codes applied to private property that may or may not be zoned for vending,

Stakeholder Concerns
Standard public safety practices used in other city regulatory affairs (within the realm of private prop-
erty) ought to lead the dialogue and development of relevant rules that empower proprietors to observe




Food on Wheels: Best Practices for Integrating Faod Trucks into City Life

and enforce appropriate safety measures on their property, and communicate those measures with
mobile vendors. For cities, responsibility of property maintenance is lessened and is likely o fall on che
shoulders of vendors and property owners, who will determine ways to address sanitation, safety, and
property upkeep. Mobile vendors generally appreciate the flexibility that private space has to offe, e.g.
fewer time restrictions and less government involvement in their daily operations.

Regulatory Trends

When examined through the lens of public safety, the cities selected have adopted a variety of regula-
tory models to deal with private property. Seven cities had rules regarding private property. Two cities
lacked specifics on the issue, perhaps because they do not allow vendors to operate in private space in
general. Cities that allow the use of private property for mobile vending have designated specific private
zones where food trucks can operate to ensure public safety.

Recommendations

The adoption of more lenient regulatory language is generally the preferred approach for food trucks
on private property, with the exception of denser regions. Owners of private property have the power
to control what takes place on their land, including the ability to exclude whomever they choose. The
issue at stake is not how to best balance the needs of various parties that have access to the land, as
it is with public space. Instead, the emphasis shifts to reducing any negative externalities that might
spillover onto adjacent or neighboring properties, particularly if an owner grants permission to mul-
tiple vendors.
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As such, a regulatory framework that is generally less restrictive than for public property is appropriate
as long as the owners grant permission for their land to be used by mobile vendors. However, since there
is a greater danger of negative externalities when private property is located in denser areas, a modestly
more regulated structure may be called for within these regions.

In Indianapolis, few regulations limit mobile vending business on private property. While the time-
frame for vending on public space is limited to between 10am and 6pm, a business can get a permit for
operating on private property and simply park at parking meters for the same rate as personal vehicles.”!
‘The majority of Portland’s mobile vending occurs on private property, particularly surface parking
lots.?® A zoning permit may be required for development associated with a mobile vending cart, such
as changes to an existing parking area, landscaping, and drive-through facilities. Vending carts over 16
feet in length, with or without wheels, are considered Heavy Trucks by the zoning code, and are not

allowed in certain zones.”

Vending Near Schools

Mobile vendors encounter several public safety issues when deciding to operate near schools. Issues
of concern include traffic-related safety, increased chances of interaction with predators that may be
waiting for children to step off public property, and whether the food offered by mobile vendors meets
school food safety standards.™

Stakeholders

Mobile vendors are beginning to recognize the potential opportunity to expand the food options avail-
able to local secondary schools and simultaneously capture a new, steady stream of customers, but they
may be met with opposition from school administrators and parents who see their presence as a threat
to safery and may view their menu options as potentially unhealthy. Cities looking to regulate vending
near schools must determine the best precautionary measures in terms of distance requirements that
mobile vendors must abide by.

Regulatory Trendls

Five of the cities included in the guide have regulations around vending near schools. The regulations
emphasized specific distances from schools that are intended to keep students from venturing off cam-
pus to patronize mobile vendors, and maintain safety standards for neighboring schools and commu-
nities. All other cities have no specific rules around this, perhaps indicating that this is not an issue in

their jurisdictions.

Recommendations

Restrictions on operating during school hours are recommended, and mobile vendors should be
required to maintain farther proximity from schools compared to restaurants, keeping density in mind.
‘The time restriction is mostly a health-related issue, while the proximity suggestion is largely motivated
by safety concerns. The framing of regulations surrounding mobile vendors and schools should be
focused on protecting children during school operating hours. This approach keeps vendors from sell-
ing to students without adult supervision, but still allows them to benefit from afterschool activities
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such as games, competitions, and concerts, where adults are more likely to influence food consumption
decisions. However, proximity requirements should not handicap vendors in denser areas from selling
in viable spaces that happen to be closer to schools.

In Indianapolis, vendors are prohibited from operating within a distance of 1,000 feet (roughly 0.2
miles) of any part of a public or private grade or junior high school grounds while school is in session.
In Durham, a special temporary permit can be obtained for mobile vendors to operate at non-profit or
civic events held on public property such as a school.

School districts that want to expand their food options, but wish to do so with minimal budgetacy
impact should work with city officials to create school vending permits for a limited number of vendors.
Designared curb-side parking (which is not adjacent to a main road) could reduce many public safety
concerns, particularly if students are generally allowed to roam the school parking lot whete the trucks
would operate. As long as they continue to comply with the city’s food safety standards, this could be a
viable option for city and school officials,

Pedestrian Safety

Mobile vendors move from location to location, coming in close contact with pedestrians at intersec-
tions and street corners every day. While some city ordinances have distance-from-pedestrian/sidewalk
requirements (e.g. Durham has a 4-foot rule), the majority of the cities examined here have no such
language in their regulations. Pedestrian safety may be part of a broader regulatory approach in many
cities, but that focus often lacks emphasis or enforcement for mobile vendors (although it may be taken
up in other sections of city ordinances). Pedestrian and intersection safety measures be included in food
truck regulations, as they affect all potential food truck patrons.
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Additional Recommendations

In addition to the recommendations included under each policy area, there are other, more general
recommendations to help cities adopt new vending policies, amend existing policies, build stakeholder
collaboration, and harness the potential for economic growth through the mobile food industry. Five
of these recommendations are discussed in detail below:

1. Hold Town Hall Forums and Private Meetings with. Core Stakeholders.

Durham decided to embrace a very inclusive approach to their ordinance restructuring. The city brain-
stormed initial ideas internally then presented the draft suggestions to the public for feedback. They
also had private meetings with individual stakeholders to allow them to speak freely withour fear of
backlash. This tactic was particularly useful for restaurants in a food truck friendly city like Durham.
Any fears they may have been afraid to share in Town Hall meetings could still be articulated to
decision-makers. The weight of opinion worked against restaurants in this context, but they were still
brought to the table.

2. Encourage Dialogue and the Building of Relationships Among Competing Stakeholders.

Cities should look for ways to encourage relationships between the various stakeholders. At the heart
of proximity rules are concerns that restaurants (and other established businesses) have about unfair
competition. They pay expensive monthly rents and property taxes, but they are also engaged with the
community. Because they are stationary, most restaurants see themselves as part of the community fab-
ric. ‘They create employment opportunities and care about neighborhood safety and aesthetics. Some
view mobile vendors as profit-driven, fly-by-night operators with few or no ties to the community.
Conversely, mobile vendors often feel that restaurateurs are fearful of innovation in food culture.

Collaboration between these stakeholders is something to strive toward, and cities can play an impor-
tant role in spearheading dialogue between these groups. Conferences, forums, or meetings could be
called with stakeholders from both sides invited to the table in a spirit of cooperation, with the intent
of encouraging them to see each other as collaborators rather than competitors more often than they
currently do. It could also encourage voluntary compromise help craft solutions that balance the needs
and concerns of both parties. Cincinnati has achieved this, to some degree. Food Truck Alliance Presi-
dent Matt Kornmeyer explained that food trucks in the city, voluntarily maintain a 100-foot distance
from neighboring restaurants as a sign of respect to brick and mortars, and as a preparatory measure. »

3. Implement Pilot Programs to Determine What Regulations to Adopt.

Pilot programs are flexible, cncourage innovation, and can help uncover and address issues unique to
particular communiries. They are usually implemented on a small scale, so they do not create a sudden,
Jarge burden on an already existing network, and they provide insight that can inform the decision-
making process before regulations are made into law. Their flexibility and emphasis on experimentation
make them an especially useful tool for new industries. Pilot programs are being used in a variety of
cities, including Oakland, and are recommended for cities with a relatively new food truck scene or a

rapidly expanding one.
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In 2001, the Oakland City Council created the Pushcart and Vehicular Food Vending Pilot Programs,*
The pilot program was created to promote the health, safety, comfort, convenience, prosperity, and gen-
eral welfare by requiring that new and existing pushcart food vendors provide residents and customers
with a minimum level of cleanliness, quality and safety. ¥ This program issued 60 permits and required
a 10-step validation process, including a complete application, proof of Business Tax Certificate, and
a photocopy of a valid driver’s license.”® The program restricted the use of these permits to centralized
districts because of the added desire to infuse economic development into the city. # "This pilot program

is still active.

4. Use Targeted Practices as a Way to Address Underserved Areas of the City.
The issue of food accessibility has been linked to poverty, decreased public health, and quality of life.*

Moreover, i recent years, food deserts have become an issue of public concern. Although the cities
included here are not directly using mobile vending to combat food deserts, some are employing a tar-
geted strategy to get food trucks into various areas of their cities, outside of the core downtown districts,
some of which are underserved by brick and mortar restaurants.

Initially, the 2012 Cincinnati City Council approved an ordinance that declared a mobile vendor could
not sell food on the curbside or right-of-way. Now, seven zones exist in strategic places around the city,
up from four in 2011 per the recommendation of the Department of Community Development.
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Denver has actively considered several issues that might impact or encourage economic development.
These include whether food truck clustering could be used to combat food deserts, the ability of food
trucks to activate underutilized space (like surface parking lots), and food trucks as restaurant incuba-

tors in underserved areas. *

5. Identify Private Vacant Lots and Create Partnerships for Mobile Vendors to Gather and
Vend in the Same Location.

'The use of private space has been used to create several food truck centers that increase economic activ-
ity in various West Coast cities. For example, Portland is known as the food truck capital of the world.
This type of clustering can create hot spots for loyal customers, as well as an opportunity for mobile
vendors to gain new clients. For city government, it can create an ease of regulation and enforcement
by focusing attention and resources on specific parts of the city.

While Portland has a number of the mote traditional mobile food trucks around the city, the majority
of their mobile vending occurs on private property, particularly sutface parking lots and vacant lots.”
Portland uses food truck centers to create economic vibrancy within various parts of the city. In 2009,
the city proposed the use of vacant lots as pods, or areas for food trucks to cluster. The idea was to use
vacant lots as catalysts for economic development, deterring blight and encouraging vibrancy in the
process. It is important to note that while many of the food trucks (what they refer to as food carts )
are mobile, the city has several stationary mobile units. These units are moveable, but primarily remain
on private property.*® Many of the pods arc hosts to more permanent vending units, particularly in
downtown. They are still classified as mobile though because as long as the food carts are on wheels,
they are considered vehicles in the eycs of the law, and are thetefore exempt from the building code.®

Atlanta often uses private surface parking lots to encourage mobile sclling, Adanta has also had a very
active and successful food truck association, the Atlanta Street Food Coalition, which does an admi-
rable job mobilizing vendors and keeping public and private partners informed.
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Conclusion

Mobile vending is not just a passing fad. However, it is important to recognize that there is no one size
fits all prescription for how best to incorporate food trucks into the fabric of a community. Many char-
acteristics contribute to the complexity and vibrancy of a city, including political climate, state laws,
demographics, and the existing restaurant industry. With this in mind, the recommendations included
here are intended to be flexible enough to accommodate different circumstances, but logical enough
to provide useful guidance. They can serve as a road map that will help cities establish a regulatory
framework best suited to their unique circumstances and that takes into account the whole spectrum
of stakeholder needs and concerns.
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Appendix

Selection of Cities

This report analyzes mobile vending regulations across a range of cities. First, cities with existing food
truck industries (51 in toral) were identified, based on information from the Washington, DC Depart-
ment of Transportation (DDOT). Each city’s context and food truck policy/regulatory environment
was reviewed, and data was gathered on each city’s region, population density, level of the local food
truck industry, and availability of mobile vending regulations. The 51 cities were stratified into three
groups based on population density. Specifically, we developed a three-tiered density structure in which
cities were classified as:

» Low density (cities as those with a density range of 3,500 persons per square mile

(ppsm) and below)
» Moderate density, {cities with 3,501-7000 ppsm)
» High population densities (cities with 7,001 ppsm and above)

Ultimately, the sample of cities drawn ranges in population size from 279,641 (Durham) to 827,609
(Indianapolis), in density from 936 ppsm (Durham) to 12,793 ppsm (Boston). Very large cities like
New York City (27,000 ppsm) and San Francisco (17,000 ppsm) were not included on the basis that
conclusions drawn from analyzing their regulations would not be generalizable to most other cities.

Berween three and five cities from each population density tier were selected for a total of 13 cities. The
selection process focused on cities with a food truck presence, then cities were divided into geographic
regions, and several cities were chosen from those regions. Context and background were also taken
into account. That is, cities with mobile vending regulations and histories that insufficiently high-
lighted particularly noteworthy regulatory conflicts or solutions were ruled out in favor of those that
lent cthemselves better to examination of recurring themes and common pitfalls.

With such an approach, it is possible that a city regulation that was uniquely innovative or informa-
tive in was in some way was overlooked. The low, medium and high density methodological structure,
paired with the regional breakdown, is an attempt to minimize this risk.
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AN ORDINANCE TO AMEND THE CODE OF ATHENS-CLARKE COUNTY, GEORGIA
WITH RESPECT TO MOBILE FOOD VENDORS; AND FOR OTHER PURPOSES

The Commission of Athens-Clarke County, Georgia hereby ordains as follows:

SECTION 1, Section 6-6-1 of the Code of Athens-Clarke County, Georgia, entitled
“Definitions” is hereby amended by adding to the definition therein entitled, “Farmers Market
assigned locations” the word “East” in three locations and “North” in one location so that said
definition is:

Farmers Market assigned locations: For the purposes of this chapter, Farmers Market
assigned locations shall mean that portion of the north side of East Washington Street
between College Avenue and North Lumpkin Street and that portion of the west side of
College Avenue between East Hancock Avenue and East Washington Street, inclnding
all adjacent public right-of-way.

SECTION 2, Section 6-6-1 of the Code of Athens-Clarke County, Georgia, eatitled
“Definitions” is hereby amended by adding thereto two new definitions entitled, “Mobile food
vendor” and “Mobile food vendor unit” as follows:

Mobile food vendor: Any person or persons selling food or beverages from a mobile
food vendor unit,

Mobile food vendor unit; A motorized vehicle or trailer licensed to travel on public
roads that is used for selling food and/or non-alcoholic beverage items to the general public
from within designated vehicle parking spaces along that portion of the south side of East
Hancock Avenue between College Avenue and North Lumpkin Street and that portion of the
west side of College Avenue between East Hancock Avenue and East Washington Street, or
from any other designated public area as determined by the manager.

SECTION 3, Section 6-6-1 of the Code of Athens-Clarke County, Georgia, entitled
“Definitions” is hereby amended by adding to the definition therein entitled, “Street merchant-
assigned location” the words “mobile food vendor unit designated locations” so that said
definition is:

Street merchant-assigned location: Any person or persons in an assigned designated
Iocation on the public right-of-way, either in the Athens Downtown Tax District, on
Baldwin Street, Jackson Sireet, or Baxter Street, Farmers Market assigned locations,
mobile food vendor unit designated locations, or any other designated public area, who
engages in the sale of any goods, merchandise or services to the public.

SECTION 4. Section 6-6-2 of the Code of Athens-Clarke County, Georgia, entitled
“Administration” is hereby amended by deleting from subsection (c) thereof entitled “Sales only
Jrom assigned locations permitted.” the word “It” and adding thereto the words “Except as
otherwise provided for mobile food vendor units”, by deleting from subsection (d) thereof




entitled “Application” the words “merchants for”, “manager’s office” and “office”, and by
adding thereto the words “merchant”, “Central Service Department” and “Department”, by
deleting from subsection (f) thereof entitled “Duration of permit’, item (1) thereof the word
“special” and by adding thereto the words “and mobile food vendor units” and “street”, by
deleting from said subsection (f), item (2) the word “special” and by adding thereto the word
“street”, and by adding new item (4) to said subsection (f) “A permit for a mobile food vendor
unit to engage in street sales shall be issued on an annual basis; provided, however, that no
mobile food vendor unit permits shail be issued for calendar years beginning after December 31,
2016. No permit shall be issued for more than one year at one time. A permit shall expire on
December 31 each year.”, by deleting from subsection (g) thereof the words “per trimester”,
“Business/Occupation” and “Regulatory”, and by adding thereto the words “Type of
Permit/Fee”, “Mobile food vendor unit”, “515”, “not otherwise specified”, “Annual fee, in lieu
of occupation tax, for special sales permittees without a fixed business address located within
Athens-Clarke County” and *156.00”, so that section 6-6-2 is:

Sec. 6-6-2. - Administration.

(2) Authority of manager. The manager of Athens-Clarke County, Georgia, shall have the
anthority to administer the provisions of this chapter and to promulgate reasonable
administrative rules and procedures compatible with the public interest.

(b) Permit required. It shall be unlawful for any person, group, business or other
organization to engage in street sales or itinerant sales activities without having
obtained a valid permit for each separate business and each separate location for the
specific category of sales activity to be conducted. The permit required under this
section shall be in addition to any other license, permit or certificate required by other
laws and regulations, including the occupation tax ordinance set forth in title 6, chapter
1 of this Code.

(c) Sales only from assigned locations permitted. Except as otherwise provided for mobile
food vendor units, it shall be unlawful for any person, group, business or other
organization to engage in street sales at any location other than an assigned location as
provided for in this chapter.

(d) Application. Application for a permit to engage in any activity regulated by this chapter
shall be made on a form prescribed by the manager. Applications for street merchant-
assigned locations shall be made at the Central Services Department and applications
for itinerant merchants shall be made at the Finance Department. All applicable fees for
such permits shall be paid prior to the issuance of any permits,

(e) Identification required. Every person engaged in street sales or itinerant sales, whether
the principal or an employee, shall be required to obtain from the government a valid
individual identification badge. However, persons conducting sidewalk sales as
provided for in this chapter shall not be required to obtain an individual identification
badge.

(f) Duration of permit:




(1) Except as otherwise provided for Farmers Market assigned locations and mobile
food vendor units, a permit to engage in street sales shall be issued on a trimester
basis, beginning on January 1, May 1, and September 1 of each year. No permit
shall be issued for more than one trimester at one time. A permit shall expire on the
last day of the last month of the trimester for which it was issued.

(2} A permit to engage in street sales for Farmers Market assigned locations shall be
issued on an annual basis, for one day of each week for the months of April through
October. No permit shall be issued for more than one year at one time. A permit
shall begin on April 1 each year and expire October 31 each year,

(3} A permit shall not be transferable and a transfer of ownership shall be considered as
the termination of such business and the establishment of a new business. A new
permit shall be required for each new owner of the business.

(4) A permit for a mobile food vendor unit to engage in street sales shall be issued on
an annual basis; provided, however, that no mobile food vendor unit permits shall
be issued for calendar years beginning after December 31, 2016, No permit shall be
issued for more than one year at one time, A permit shall expire on December 31
each year.

(g) Fees. Permit fees for street sales are based on the cost of regulation and/or additional
charge for the use of public right-of-way. Permit fees for itinerant merchants and
sidewalk sales are regulatory fees only, The fee for a permit is set forth below. Said
permit shall not be prorated or refundable:

Farmers Market assigned locations $100.00
Mobile food vendor unit 515.00
Street merchant-assigned location not otherwise specified 100.00
Itinerant merchant 75.00
Sidewalk sale 25.00
Individual merchant identification/ badge 20.00
Replacement merchant identification/badge 15.00
Aannual fee, in lieu of annual occupation tax, for special sales permittees without 4 156.00
fixed business address located within Athens-Clarke County




(h) Federal and state tax identification required. In addition to any other information
required by the manager, every application for a permit to conduct street sales or
itinerant sales shall contain the current federal and state tax identification numbers
issued to the applicant for such business.

(i) Exemption. Any business located in Athens-Clarke County having a cwrent Athens-
Clarke County occupation tax certificate and which applies for one or more permits for
street merchant-assigned location as an extension of the same business and under the
same name as the primary business, shall be exempt from the requirement to obtain a
separate occupation tax certificate for each assigned location.

SECTION 5. Section 6-6-7 of the Code of Athens-Clarke County, Georgia, entitled
“Street sales — Assigned locations.” is hereby amended by adding to subsection (a) thereof
entitled “Infent” the words “mobile food vendor unit designated areas”, by adding new item (5)
to said subsection (a) “The mobile food vendor unit designated areas, as defined in this chapter,
are located in the Athens Downtown Tax District adjacent to City Hall in an area that is central
to the downtown area, and at other designated public areas, that have frequent pedestrian
activity; mobile food vendors in those areas will provide a service to the public seeking
additional wholesome food and beverage options; and that specific regulations and restrictions
for mobile food vendor units would further promote the safety and welfare of persons in those
areas.”, by adding to subsection (f} thereof entitled “Display; cart, stands, skirted tables:”, item
(1) thereof the words “mobile food vendor unit”, so that section 6-6-7 is:

Sec, 6-6-7, - Street sales—Assigned locations.

(a) Intent. The Commission of Athens-Clarke County finds and declares that a regulatory
scheme for street sales by street merchants in the Athens Downtown Tax District,
Farmers Market assigned locations, mobile food vendor unit designated areas, and on
certain sections of Baldwin Streef, Jackson Street, Baxter Street or other designated
assigned arcas would promote the public interest in that:

(1) The Athens Downtown Tax District, particularly the area of College Avenue
known as College Square, is a major public investment which revitalizes an
important part of downtown Athens-Clarke County and that street merchants,
subject to specific regulations, would contribute to furthering an attractive business
and pedestrian environment for the general welfare of Athens-Clarke County.

(2) The sections of Baldwin Street, Jackson Street and Baxter Street, as defined in this
chapter, are located adjacent to an area of the University of Georgia that is heavily
traveled by pedestrians and vehicles; that street merchants in that area provide a
wholesome service to students and others seeking food or other goods offered by
such merchants; and that additional specific regulations and restrictions for street
merchants on Baldwin Street and Jackson Street would further promote the safety
and welfare of persons in those areas,
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(3) The Farmers Market assigned locations, as defined in this chapter, are located in
the Athens Downtown Tax District adjacent to City Hall in an area that is central to
the downtown area; the Farmers Market in that area will provide a service to the
public seeking raw or certain processed agricultural products, including fiuits,
vegetables, herbs, jams, jellies, meats, eggs, dairy products, etc.; and that additional
specific regulations and restrictions for street merchants in the Farmers Market
assigned locations would further promote the safety and welfare of persons in those
areas.

(4) Regulations, restrictions or prohibitions on street sales activities would promote the
public health, safety, and welfare of the citizens of Athens-Clatke County by
abating acts, omissions or conditions detrimental to the health, safety and welfare
of its citizens and the peace and dignity of Athens-Clarke County.

(5) The mobile food vendor unit designated areas, as defined in this chapter, are
located in the Athens Downtown Tax District adjacent to City Hall in an area that is
central o the downtown area, and at other designated public areas, that have
frequent pedestrian activity; mobile food vendors in those areas will provide a
service to the public seeking additional wholesome food and beverage options; and
that specific regulations and restrictions for mobile food vendor units would further
promote the safety and welfare of persons in those areas.

Approval locations. Street sales at assigned locations shall be permitted within the
Athens Downtown Tax District, on Baldwin Street, Jackson Street and Baxter Street
only at designated marked locations as determined by the manager. The manager shall
be authorized to determine the locations where street sales may be conducted in the best
interest of the public health, safety and welfare and such locations shall be submitted to
the Commission of Athens-Clarke County for approval. A current list of all such
approved locations shall be appended by reference to this ordinance and may be revised
from time to time as locations may be added, removed or altered by the commission.

Assignment of locations. The assignment of locations for street merchants shall be
compatible with the public interest and use of sidewalk areas and public rights-of-ways-
and shall take into consideration the proximity of existing public and private property
(benches, bus stop, loading zones, telephone booths, building entrances, display
windows, vehicular and pedestrian traffic patterns, etc.), proximity to other assigned
street merchant locations, and the like, in order to ensure that there will not be
pedestrian and street congestion or obstruction and in order to contribute as effectively
as possible to the intent of this section.

Assignment of other designated areas. The manager, may from time to time designate
assigned street merchant focations on property owned by Athens-Clarke County as
special temporary circumstances may deem appropriate. Such additional locations may
be assigned for periods not to exceed 21 days and each street merchant assigned such
temporary location shall obtain a permit as required of any street merchant-assigned
location.

No property rights conveyed. The assignment of an approved location for street sales
pursuant to this section shall not be construed or interpreted to convey any propetty
rights or any lease holder rights to any person.
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Display; cart, stands, skirted tables:

(1) Street sales permitted under this section shall not be conducted from any
conveyanee or in any mode other than from an approved mobile food vendor unit,
cart, stand or skirted table as prescribed in this section. Grocery carts and wood or
cardboard boxes are prohibited from being used as displays.

(2) Any cart, stand or skirted table shall not be larger than four feet wide by six feet
long and seven feet high, including all attachments, extensions and merchandise,
except for Farmers Market assigned locations which must remain completely
within their assigned area,

(3) The total weight of a display, plus merchandise, shall not exceed 125 pounds per
square foot.

(g) Abandonment:

(k)

M

1)

(1) No assigned location may be left unoccupied by the permitted street merchant for
more than 30 consecutive calendar days without the street merchant giving prior
notification to the manager that such location will be vacant, the reason for such
vacancy and for what period of time. Failure to provide such notice may cause the
assigned location to be declared abandoned and assigned to another street
merchant.

(2) In the event that the manager has evidence that an assigned location has besn
abandoned, he shall give ten working days' notice to the street merchant, to the
address on the street merchant's application, for & hearing before the administrative
hearing officer to determine whether there has been an abandonment of the
assigned location.

Street sales during special evenis. A street merchant at an assigned location in the
district, including Farmers Market assigned locations, or on Baldwin Street, Baxter
Street, or Jackson Street shall be provided the opportunity to remain at the assigned
location and conduct business during any approved special event or festival. To ensure
the public safety and welfare, any street merchant may be requested to relocate or adjust
business operations to within a close reasonable proximity of the assigned location to
accommodate any logistical or technical necessity. It shall be unlawful for a street
merchant to refuse or fail to comply with such a request from the manager or a law
enforcement officer.

Limitation of permits. No permit for street merchant-assigned location shall be issued to
the same business or to the same individual for more than one location within the same
block, including intersections with other streets, on College Avenue, Clayton Street,
Lumpkin Street, or Washington Street in the Athens Downtown Tax District, or on
Baldwin Street, Baxter Street or Jackson Street. Permits for contiguous locations may
be issued to the same entity for Farmers Market assigned locations.

Liability and insurance.

(1} Except for actions arising out of Athens-Clarke County's sole negligence, the
permittee agrees to indemnify, defend, save, and hold harmless the Athens-Clarke
County Government, its officers and employees, from any and all claims, liability,



damages, and causes of action which may arise out of the permit or the permittee's
activity. Proof of such waiver shall be filed with, and made a part of, the permit
apphication form,

(2) The permittee agrees to meet and maintain for the entire permit period, at its own
expense, the following requirements:

(i) Commercial general liability insurance in an amount to be determined by
the manager for bodily injury and property damage. The Athens-Clarke
County Government must be named as an additional insured on this
policy, and an endorsement must be issued as patt of the policy reflecting
compliance with this requirement.

(ii) The Athens-Clarke County Government must receive 30 days written
notice prior to any cancellation, non-renewal, or material change in the
coverage provided.

(3) The permittee must provide an original certificate of insurance as evidence that the
above requirements have been met prior to issuance of a permit.

(k) Tt shall be unlawful for any person engaged in strect sales to sell or offer for sale any
goods, merchandise or services, or otherwise occupy the public right-of-way, within
150 feet of an active polling place as determined by state law or the Superintendent of
Elections and Voter Registration.

SECTION 6. Section 6-6-8 of the Code of Athens-Clarke County, Georgia, entitled
“Sales on Baldwin Sireet, Baxter Street and Jackson Street; Farmers Market Assigned
Locations.” is hereby amended by adding to said title the words “Mobile Food Vendor Units”
and by adding thereto new subsection C. so that section 6-6-8 is:

Sec, 6-6-8, - Sales on Baldwin Street, Baxter Street and Jackson Street; Farmers
Market Assigned Locations; Mobile Food Vendor Units.

A. Sales on Baldwin Street, Baxter Street and Jackson Street. In addition to the provision
regulating all street sales, street merchants may operate only from marked assigned
{ocations on Baldwin Street, Baxter Streot and Jackson Street subject to the following
additional restrictions:

(1) No street merchant shall operate from more than one location on Baldwin Street,
Baxter Street or Jackson Street.

(2) The maximum square footage permitted for a display, plus the space for the
merchant, shall be 36 square feet measured from the edge of the sidewalk or public
right-of-way farthest from the cutb.

(3) The maximum width permitted for a display, measured parallel to the street, shall
be eight feet.

(4) The maximum depth permitted for a display shall be one-half the width of the
sidewalk,
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(6)

1t shall be unlawful to park a vehicle on the sidewalk or to block the sidewalk in
any way while loading or nnloading merchandise or equipment in a manner that
would force pedestrians into the street.

It shall be unlawful for any street merchant to locate within 20 feet of a street,
intersection, crosswalk, bus stop, or offset street parking area; or fo block any steps
or enfrances to any building; or to conduct street sales in any area other than a
marked assigned location for which a permit has been issued.

Farmers Market assigned locations. In addition to the provision regulating all street
sales, street merchants may operate only from designated Farmers Market assigned
focations on College Avenue and Washington Street subject to the following additional
restrictions:

(1)

@)
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(5)

(©)
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The manager will designate two permit locations on College Avenue and three
permit locations on Washington Street, as more specifically described in the
attachment hereto, which is incorporated herein by reference, and available for
public review at the Clerk's Office. '

Special sales at Farmers Market assigned locations shall be allowed on Sunday
through Wednesday, beginning at 3:00 p.m. and ending at 8:00 p.m. By 8:00 p.m.
all areas used for the special sales shall be completely vacated and cleaned.

Applications will be accepted only from organizations that are registered with the
Georgia Secretary of State as non-profit corporations. Each vendor organization
shall be issued permits for one day per week only. The manager shall provide a list
of products that may be sold by vendors at the Farmers Market assigned locations.
Any permittee who allows the sale of any other products at the assigned locations
shall subject its permit to revocation,

Tables or carts must be placed on the sidewalk. Tables, carts, supplies or any other
materials shall not be allowed on the street surface which includes vehicle parking
spaces and no parking zones.

It shall be unlawful to park a vehicle on the sidewalk or to black the sidewalk in
any way while loading or unloading merchandise or equipment in a manner that
would force pedestrians into the street.

It shall be unlawful for any street merchant to locate within ten feet of an
intersection, crosswalk, or bus stop; or to block any steps or entrances to any
building; or to obstruct any handicap ramp, designated handicap parking, or
handicap path; or to conduct street sales in any area other than the assigned location
for which a permit has been issued.

Amplified music that is compliant with the noise control ordinance shall be allowed
only between 5:00 p.m. and 7:00 p.m. at Farmers Market assigned locations as part
of a permitted Farmers Market activity.

Mobile food vendor units. In addition to the provision regulating all street sales, mobile
food vendors may operate only from designated mobile food vendor unit areas on
College Avenue and East Hancock Avenue, the park and tide lot on Lexingion Road at




Loop 10, and other public arcas designated by the manager, subject to the following
additional restrictions:

(1} A mobile food vendor unit permit shall authorize a mobile food vendor to operate
in all designated areas as provided in this Chapter without any guarantee of the
availability of a specific location.

(2) Mobile food vendor units on College Avenue and East Hancock Avenue shall only
be permitted to operate between 7:00 a.m. on Thursday and 2:30 a.m. on Friday,
except during special events permitted under Chapter 6-5. Mobile food vendor
unis can operate within the permitted boundaries of a special event if allowed by
the special event producer and the special event permit. Mobile food vendor units
in other designated public areas shall only be permitted to operate during hours that
the designated public area is open to the public and in accordance with any other
rules and regulations applicable to that area,

(3) Mobile food vendor units on College Avenue and East Hancock Avenue shall
remain on the street surface within designated vehicle parking spaces; shall not
block or occupy handicap parking spaces, loading zones, or other marked no
parking areas; and shall vend only from the side of the mobile food vendor unit
directly facing the sidewall.

{4) Free standing signs and signs attached to the mobile food vendor unit protruding
more than six inches are prohibited.

(5) Each mobile food vendor must provide at least one trash receptacle and one
container for recyclable materials for use by its customers. The mobile food vendor
is responsible for disposal of trash and recyclables in its containers and shall not
use the public receptacles for this purpose. The permit fee covers the charge for
solid waste collection, and the mobile food vendor is required to purchase approved
bags for disposal and will leave its solid waste on the sidewalk for pickup. Each
mobile food vendor is required to have a Commercial Recycling Form on file with
the Solid Waste Depariment, The mobile food vendor shall keep the area clean and
free of trash and debris at all times.

(6) No tables, benches, chairs, displays, or other items not attached to the mobile food
vendor unit are permitted except for the required trash receptacle, recyclables
container, and one table for condiments not exceeding a size of three feet by six
feet,  All such items shall be removed prior to the mobile food vendor unit
departing the area.

(7) Mobile food vendor units shall be operated in accordance with all applicable Health
Department rules and regulations.

SECTION 7. All ordinances or parts of ordinance in conflict herewith are hereby
repealed.
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Stockbridge Food Truck Tuesdays-
Tasty Tuesdays: SPONSOR Application

Food Truck Tuesdays every Tuesday, from April - October, 5:30PM-9:00PM.
This application is for Businesses looking to promote their brand.

To become an eligible sponsor for Stockbridge Food Truck Tuesdays, the
following form must be completed. Please note this is an application. You will
be contacted by a City Event Staff Member if you are selected as a sponsor.

Stockbridge Food Truck Tuesdays will take place every Tuesday from April -
October, 5:30PM-9:00PM.

Our Food Truck Tuesdays season includes a variety of live entertainment,
food trucks, local cuisines, and kids’ activities.

The City of Stockbridge will be hosting 30 Tuesday events with an estimated
attendance of 2,000 guests per event.

Sponsor Reguirements:

1. One (1) 10x10 Tent

2. One (1) six (6) foot table with table cloth/ cover

3. Supply all booth needs (i.e. chair, table, extension cord, table cloth, etc.)
4. Cannot be a food vendor or sell food at the event unless instructed
otherwise

5. Vendor must offer a product or service that will benefit the community

Sponsors are allowed:

1. Up to three (3) six (6) foot long tables to place under tent
2. Up to four (4) employees

3. Use of electricity (limited availability)
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Sponsors will be allowed a 10x10 area. If additional space is needed, please
indicate what is needed. You must provide your own tent, table, chairs,
extension cords, and tabie cloth. You must submit pictures of your product

along with this application.

Approved applicants will be selected based on event and availability. If
weather becomes a factor, the event will not be canceled until the actual day
of the event. You will then be contacted by a City official to let you know of
any changes/cancellations. All vendors affected by "rain dates" will only be

offered an alternate date- NO REFUNDS.

r 1 have read and understand the information above.

Applicants Name: First

Business Name:

Address:

Address Line 2:

City:

State / Province / Region:

Postal / Zip Code:

Country:

E-mail:

Phone Number: ( )

Website:

__Last
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Stockbridge Food Truck Tuesdays is an event series from April - October
2016. The event is from 5:30PM-9:00PM EVERY TUESDAY.

Please Check ALL dates you are interested in attending from April - October 2016:

I~ Tuesday, April 12t 2 Tuesday, April 19t

r Tuesday, April 26t ~ Tuesday, May 3rd

™ Tuesday, May 10th - Tuesday, May 17th

I~ Tuesday, May 24th A Tuesday, May 31st

A Tuesday. June 7th a Tuesday, June 14th

a Tuesday, June 21st P Tuesday, June 28th

r Tuesday, July 5t ™ Tuesday, July 12th

a Tuesday, July 19th - Tuesday. July 26t

- Tuesday. August 2nd r Tuesday, August 9th

r Tuesday, August 16th : Tuesday, August 23rd

- Tuesday, August 30th a Tuesday, September 2nd
r Tuesday, September 6th 3 Tuesday, September 13th
r Tuesday, September 20th r Tuesday, September 27th
I~ Tuesday, October 4th r Tuesday, October 11th
I~ Tuesday, October 18th ;M Tuesday, October 25t

Please indicate the booth space needed:
™ 10x10 Vendor Fee: $100
™™ 20%20 Vendor Fee: $200

Deal Buster:

™ 15 Week Package: $1,000.00 (Originally $1,500 for 10x10 booth space; $500
SAVINGS!)

™ 30 Week Package: $2,000.00 (Originally $3,000 for 10x10 booth space; $1,000
SAVINGS!)
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All Vendor Fees must be paid in full prior to the event. Checks should be made
out to: City of Stockbridge and delivered to City Hall cashier, or mailed to:

City of Stockbridge

Attn: Food Truck Tuesdays

4640 N. Henry Blvd.

Stockbridge, GA 30281

Please read the following carefully:

Vendors are NOT allowed to leave their booth unattended. You may only be 3
feet from your booth at any given time.

If you have paid to be a vendor and do not attend, you will be considered a
"No Show" and will NOT receive your money back nor an alternate date.

If you have paid to be a vendor and cancel 24 hours prior to the event, you
will NOT receive your money back nor an alternate date.

If you have paid to be a vendor and cancel 48 hours in advance, you will only
receive an alternate date to attend- NO REFUNDS.

If weather becomes a factor, the event will NOT be canceled until the actual
day of the event. You will be contacted by a City official to let you know of
any changes/canceliations. All vendors affected by "rain dates" will only be
offered an alternate date- NO REFUNDS.

If a vendor is caught selling product(s) that were not approved on the vendor
application or by event staff, then the vendor will be considered in violation
and possible removal from events.

If a vendor is rude or disrespectful to the public, event staff or other vendors
they will be removed from the event.
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Please note: Vendors who are rude, disrespectful, do not follow application
rules, or cancel with less than 36 hours’ notice without vaiid reason will be
put on suspension or no longer allowed to attend city events under certain

circumstances.

™ 1 have read and understand the information above,

Please list ALL items that you will be promoted or given away:

Please upload your business logo for the City of Stockbridge to use in promotion of
Food Truck Tuesdays.

Please upload photos of your booth.
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Stockbridge Food Truck Tuesdays-
Tasty Tuesdays: Alcoholic Beverage Vendor Application

Food Truck Tuesdays every Tuesday, from April - October, 5:30PM-9:00PM.
This application is for Alcohol Vendors.

To become an eligible sponsor for Stockbridge Food Truck Tuesdays, the
following form must be completed. Please note this is an application. You will
be contacted by a City Event Staff Member if you are selected as a sponsor.

Stockbridge Food Truck Tuesdays will take place every Tuesday from April -
October, 5:30PM-9:00PM.

Our Food Truck Tuesdays season includes a variety of live entertainment,
food trucks, local cuisines, and kids’ activities.

The City of Stockbridge will be hosting 30 Tuesday events with an estimated
attendance of 2,000 guests per event.

Alcohol Beverage Vendor Reguirements:

1. One (1) 10x10 Tent

2. One (1) six (6) foot table with table cloth/ cover

3. Supply all booth needs (i.e. chair, table, extension cord, table cloth, etc.)
4, Cannot be a food vendor or sell food at the event unless instructed
otherwise

5. Vendor must offer a product or service that will benefit the community

Alcohol Beverage Vendors are allowed:

1. Up to three (3) six (6) foot long tables to place under tent
2. Up to four (4) employees

3. Use of electricity (limited availability)
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Alcohol Beverage Vendors will be allowed a 10x10 area. If additional space is
needed, please indicate what is needed. You must provide your own tent,
table, chairs, extension cords, and table cloth. You must submit pictures of

your product along with this application.

Approved applicants will be selected based on event and availability. If
weather becomes a factor, the event will not be canceled until the actual day
of the event. You will then be contacted by a City official to let you know of
any changes/cancellations. All vendors affected by "rain dates" will only be

offered an alternate date- NO REFUNDS.

™ [ have read and understand the information above.

Applicants Name: First

Lasr

Business Name:

Address:

Address Line 2:

City:

State / Province / Region:

Postal / Zip Code:

Country:

E-mail:

Phone Number: ( )

Website:
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Check all products that apply
r Beer r Wine I~ Liguor

Upon acceptance, a copy of the following licenses will need to be submitted

two weeks prior to the event to be eligible:

1) Current Business License

2) Current Liquor License

3) Special Events License for the day(s) of the event

Please list ALL items that you are planning to sell:

Upload full menu.
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Stockbridge Food Truck Tuesdays is an event series from April - October
2016. The event is from 5:30PM-9:00PM EVERY TUESDAY.

Please Check ALL dates you are interested in attending from April - October 2016:

r Tuesday, April 12th A Tuesday, April 19th

™ Tuesday, April 26th a Tuesday, May 3rd

r Tuesday, May 10th A Tuesday, May 17%

™ Tuesday, May 24th r Tuesday, May 31st

~ Tuesday. june 7th r Tuesday, June 14th

a Tuesday, June 21st r Tuesday, June 28th

r Tuesday, July 5th A Tuesday, July 12t

- Tuesday, july 19t P Tuesday. July 26t

I~ Tuesday. August 2nd r Tuesday, August 9th

r Tuesday, August 16t a Tuesday, August 23rd

I~ Tuesday, August 30th - Tuesday, September 2nd
I Tuesday, September 6t - Tuesday, September 13th
r Tuesday, September 20t I~ Tuesday, September 27th
I~ Tuesday, October 4th ]_ Tuesday, October 11th

r I

Tuesday, October 18th Tuesday, October 25th

Please indicate the booth space needed:
" 10x10 vendor Fee: $100
™ 20%20 Vendor Fee; $200

All Vendor Fees must be paid in full prior to the event. Checks should be made
out to: City of Stockbridge and delivered to City Hall cashier, or mailed to:

City of Stockbridge

Attn: Food Truck Tuesdays

4640 N, Henry Blvd,

Stockbridge, GA 30281
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Please read the following carefully:

Vendors are NOT allowed to leave their booth unattended. You may only be 3
feet from your booth at any given time.

If you have paid to be a vendor and do not attend, you will be considered a
"No Show" and will NOT receive your money back nor an alternate date.

If you have paid to be a vendor and cancel 24 hours prior to the event, you
will NOT receive your money back nor an alternate date.

If you have paid to be a vendor and cancel 48 hours in advance, you will only
receive an alternate date to attend- NO REFUNDS.

[f weather becomes a factor, the event will NOT be canceled until the actual
day of the event. You will be contacted by a City official to let you know of

any changes/cancellations. All vendors affected by "rain dates” will only be

offered an alternate date— NO REFUNDS.

If a vendor is caught selling product(s) that were not approved on the vendor
application or by event staff, then the vendor will be considered in violation
and possible removal from events.

If a vendor is rude or disrespectful to the public, event staff or other vendors
they will be removed from the event.

Please note: Vendors who are rude, disrespectful, do not follow application
rules, or cancel with less than 36 hours’ notice without valid reason will be
put on suspension or no longer allowed to attend city events under certain

circumstances.

2 I have read and understand the information above.
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Please upload your business logo for the City of Stockbridge to use in promotion of
Food Truck Tuesdays.

Please upload photos of your booth.
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Stockbridge Food Truck Tuesdays-
Tasty Tuesdays: ARTS & CRAFT VENDOR Application

Food Truck Tuesdays every Tuesday, from April - October, 5:30PM-9:00PM.
This application is for Arts & Craft Vendors (i.e. jewelry, apparel, artist, eic.)

To become an eligible sponsor for Stockbridge Food Truck Tuesdays, the
following form must be completed. Please note this is an application. You will
be contacted by a City Event Staff Member if you are selected as a sponsor.

Stockbridge Food Truck Tuesdays will take place every Tuesday from April -
October, 5:30PM-9:00PM.

Our Food Truck Tuesdays season includes a variety of live entertainment,
food trucks, local cuisines, and kids’ activities.

The City of Stockbridge will be hosting 30 Tuesday events with an estimated
attendance of 2,000 guests per event.

Arts & Craft Vendor Reguirements:

1. One (1) 10x10 Tent

2. One (1) six (6) foot table with table cloth/ cover

3. Supply all booth needs (i.e. chair, table, extension cord, table cloth, etc.)
4. Cannot be a food vendor or sell food at the event unless instructed
otherwise

5. Vendor must offer a product or service that will benefit the community

Arts & Craft Vendors are allowed:

1. Up to three (3) six (6) foot long tables to place under tent
2. Up to four (4) employees

3. Use of electricity (limited availability)
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Arts & Craft Vendors will be allowed a 10x10 area. If additional space is
needed, please indicate what is needed. You must provide your own tent,
table, chairs, extension cords, and table cloth. You must submit pictures of

your product along with this application.

Approved applicants will be selected based on event and availability. If
weather becomes a factor, the event will not be canceled until the actual day
of the event. You will then be contacted by a City official to let you know of
any changes/cancellations. All vendors affected by "rain dates” will only be

offered an alternate date- NO REFUNDS.

A ! have read and understand the information above.

Applicants Name: First

Last

Businass Name:

Address:

Address Line 2:

City:

State / Province / Region:

Postal / Zip Code:

Country:

E-mail:

Phone Number: ( )

Website:
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Stockbridge Food Truck Tuesdays is an event series from April - October
2016. The event is from 5:30PM-9:00PM EVERY TUESDAY.

Please Check ALL dates you are interested in atiending from April - October 2016:

™ Tuesday, April 12th I~ Tuesday, April 19th

" Tuesday, April 26th ™ Tuesday, May 3rd

I~ Tuesday, May 10th r Tuesday, May 17th

- Tuesday, May 24th " Tuesday, May 31st

r Tuesday. June 7th r Tuesday, June 14th

- Tuesday, June 21st & Tuesday, June 28th

r Tuesday, July 5t " Tuesday, July 12t

r Tuesday, July 19t a Tuesday. July 26th

N Tuesday. August 2nd ];,_ Tuesday, August 9th

r Tuesday, August 16th I~ Tuesday, August 23rd

I~ Tuesday, August 30th I~ Tuesday, September 2nd
~ Tuesday, September 6th r Tuesday, September 13th
™ Tuesday, September 20th r Tuesday, September 27t
r Tuesday, October 4th T Tuesday, October 11th

~ -

Tuesday, October 18th Tuesday, October 25th

Please indicate the booth space needed:
™ 10x10 Vendor Fee: §35 per Week
™ 2020 Vendor Fee: $50 per Week

All Vendor Fees must be paid in full prior to the event. Checks should be made
out to: City of Stockbridge and delivered to City Hall cashier, or mailed 1o:

City of Stockbridge

Attn: Food Truck Tuesdays

4640 N. Henry Blvd.

Stockbridge, GA 30281
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Please read the following carefully:

Vendors are NOT allowed to leave their booth unattended. You may only be 3
feet from your booth at any given time.

If you have paid to be a vendor and do not attend, you will be considered a
"No Show" and will NOT receive your money back nor an alternate date.

If you have paid to be a vendor and cancel 24 hours prior to the event, you
will NOT receive your money back nor an aiternate date.

If you have paid to be a vendor and cancel 48 hours in advance, you will only
receive an alternate date to attend- NO REFUNDS.

If weather becomes a factor, the event will NOT be canceled until the actual
day of the event. You will be contacted by a City official to let you know of

any changes/cancellations. All vendors affected by "rain dates” will only be
offered an alternate date- NO REFUNDS.

If a vendor is caught selling product(s) that were not approved on the vendor
application or by event staff, then the vendor will be considered in violation

and possible removal from events.

If a vendor is rude or disrespectful to the public, event staff or other vendors
they will be removed from the event.

Please note: Vendors who are rude, disrespectful, do not follow application
rules, or cancel with less than 36 hours’ notice without valid reason will be
put on suspension or no longer allowed to attend city events under certain

circumstances.

™ ! have read and understand the information above.
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Please list ALL items that you will be promoted or given away:

Please upload your business logo for the City of Stockbridge to use in promotion of
Food Truck Tuesdays.

Please upload photos of your booth.
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